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Robert Black, of White Motors, 
gees red when he thinks of restric- 
tions on motor trucking, but he told 
the truckmen’s convention that he 
isn’t blue. 

_— a a 


Billy Rose, who hopes Fanny Brice 
will divorce him so he can marry El- 
eanor Holm, insists he’s no bargain. 
This makes it practically unanimous. 


a. 


The newspapers are referring to 
the Rose-Brice-Holm poem of passion 
as a triangle. What does this make 
Art Jarrett—an Elk? 


a 


Life referred to Josef Hofmann as 
a “painist.” Rather a harsh descrip- 
tion for one of the world’s most se- 
ductive musicians, nicht wahr? 


7, F 


Enrico Caruso, son of the famous 
tenor, made his first radio appearance 
on R. Ripley’s Believe It or Not Pro- 
gram. Most of the customers are 
afraid it will be his last. 


, FF 


Who was it referred so admiringly 
the other evening to “far-sighted in- 
dustrial leaders”? F. D. R., believe 
it or not. 

es woe 


Wonder if Bob Ripiey could get the 
President on his Believe It or Not 
radio program, along with the man 
who drove 58 miles in his s!eep with- 
out an accident. 

= = F 


Maybe the traffic accident situation 
could be greatly improved by increas- 
ing the percentage of somnambulistic 
motorists. . 

vveegy 


Speaking of accidents, University 
of Minnesota almost had one as the 
result of sending an ambulance down 
to the station to meet Northwestern’s 
Wildcats. 


7, & » 


Some of our most highly esteemed 
newspaper and radio sports authori- 
ties refer to it as “the University of 
Northwestern.” Next thing you 
know, they’ll be talking about the 
University of Yale. 


7, VF 


successful 
NBC Sports Announcer 
Bill Stern: This is as far as your 
transfer is good for—here’s where 
you get off. 


Best description of 
tackle, by 


7, ¥ 


The greatest tribute to radio for 
1937 was paid by orators at the out- 


door advertising convention who 
Stirted and closed their addresses 
With the ringing declaration, “Time 
marches on!” 
v v v 
‘he National Grange in conven- 


i at Harrisburg proudly pro- 

imed Pennsylvania as the premier 
| oducer of buckwheat. Now you 
‘OW where to go when you're get- 
“ng ready to pour your Log Cabin 
syrup. 


7, FF F 


Lady Esther’s feminine announcer 
1a8 been replaced by a man, and is 
fe alluring. Even face powder, it 
“eems, must have sex appeal. 


Cory Cun. | 
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BROAD DIESEL 
EXPANSION 1S 
MAPPED BY 6-M 


Agency Appointment, New 
Plants Round Out Picture 


Detroit, Nov. 18.—With announce- 
ment by Electro-Motive Corporation, 
La Grange, Ill., and Winton Engine 
Corporation, Cleveland, both General 
Motors Corporation subsidiaries, of 
appointment of Arthur Kudner, Inc., 
as advertising counsel, the way was 
cleared this week for development of 
what looms as an extensive national 
promotional effort. 

Electro-Motive Corporation is the 
largest manufacturer in the country 
of diesel railroad locomotives. Win- 
ton is at present the diesel engine 
manufacturing division of G-M, con- 
finding its efforts a!most exclusively 
to large railroad and marine engines, 
ranging from 600 to 1,200 horse- 
power. The long-range General Mo- 
tors program as explained to Apvrr- 
TISING AGE, however, calls for major 
expansion beyond these present facili- 
ties, 

The first step in these ultimate ex- 
pansion plans came some time ago 
when G-M appointed R. K. Evans as 
vice-president in charge ®f diesel de- 
velopment. Recentlyy, Volney _R.. 
Fowler, forinerly in cFarge of the 
corporation’s Detroit public relations, 


(Continued on Page 44) 


Powerful Note 
Struck--Copy 
Is Song Theme 


Chicago, Nov. 18.—Pungent advice 
to forlorn wall flowers and, incident- 
ally, a strong push on behalf of mail 
order copy appears with release of 
the song, “Life of the Party,” fea- 
tured in the Radio-Keith-Orpheum 
picture bearing this name, and get- 
ting a wide play in radio and dance 
programs. 

The tune, written by Herb Magid. 
son and Allie Wrubel and published 
by Irving Berlin, Ine., relates the 
happy story of the lad who discov- 
ered “how to play by ear” through 
answering a magazine advertisement. 

Encouragement to other wall flow- 
ers is given in the chorus: 

“You too can make the ladies fall 

Don’t be a fool, you can do it if 
you’ll— 

Join the chorus, join the chorus, 

Join the correspondence school.” 

Besides learning to play by ear, the 
song also advises one that “You, too, 
can toot on a cute little flute. Just 
join the institute. . . You, too, can 
do a Fred Astaire. . . You, too, my 
friend, can be clever no end, and a 
dollar is all you spend.” 


DIRECTORY OF FEATURES 


Ad-libbing ....... ; = 
Basic Business Index. 42 
Coming Conventions 25 
Editorials ........... _ 
Getting Personal ....... — 
Information for Advertisers... 12 
Photographic Review of the 
SS 3 SP 47 
Rough Proofs ............. 
Voice of the Advertiser. . 16 


HOSE PACKAGED 


B. F. Goodrich Company next spring will 
present this new container, said to repre- 
sent the first time garden hose has been 
packaged. Inland Container Corpora- 
tion, Indianapolis, produced the package. 


AMENDMENT 10 
FOOD AND DRUG 
ACT 1S SOUGHT 


Washington, D. C., Nov. 18.—A 
drive in either the special or regular 
session of Congress to secure amend- 
ments to the Food and Drug Act of 
1906 has been given impetus here as 
the result of two recent decisions in 
Federal district courts against the 
Food_and. Drug Administration, 

The rulings also reveal that one of 
the weaknesses of the Federal Trade 
Commission can also become an as- 
set. It is asserted on good author- 
ity here that the cases in which the 
Food and Drug Administration was 
defeated will be taken up by the FTC 
under its power to suppress unfair 
competition. The necessity of prov- 
ing damage to competitors has long 
been deplored by the FTC in its ef- 
forts to control advertising, but it 
now becomes an easy avenue out of 
the tangle in which the government 
forces find themselves. 

The weakness of the Food and 
Drug Act, according to the Adminis- 
tration, is that it confers upon the 
Secretary of Agriculture authority to 
promulgate standards, but no power 
to enforce them without prolonged 
and expensive litigation in any case 
where the product is merely inferior 
and not dangerous to the _ public 
health. Such a situation, it is con- 
tended, is not merely contrary to 

(Continued on Page 44) 


IRNA Stations 
Urged to Okay 
Musician Pact 


New York, Nov. 18.—Winding up 
weeks of negotiation and discussion 
with the executive board of the 
American Federation of Musicians, 
the special advisory committee of the 
Independent Radio Network Affiliates 
today urged its membership to ac- 
cept the contract approved by the 
committee, and thereby avert the na- 
tion-wide strike threatened by AFM 
for Dec. 1. 

Mailing four important pieces of 
literature to all broadcasters, the 
committee revealed the complete re- 
sults of its negotiations with the 
musicians’ union entailing increase 
of an estimated $1,500,000 annually 
in musicians’ payrolls. In the mails 
are copies of the plan of settlement 
between IRNA and AFM, copies of 
Schedule A, the trade agreement to 
be attached to all musician con- 
tracts, instructions on negotiations 
with local union chapters, and a let- 
ter of recommendation from IRNA 
attorneys that the independent sta- 
tions accept the agreement and abide 


by a: ; , 
; arguing for acceptance of the 


contract, the committee listed the 
following points: 

1. The threat of a _ nation-wide 
strike will be averted by stations 
agreeing not to spend less than the 
allocated quota for staff musicians 
during the next two years. 

2. The strike deadline has been 
moved forward to Dec. 1. 

3. Right to use staff musicians for 
commercial as well as_ sustaining 
programs is assured. 

4. Reasonable assurance is pro- 
vided that stations will not be com- 
pelled to accept incompetent musi- 
cians. 

5. Affiliates retain control of pro- 
gram and station operations. 

6. Execution of agreement  as- 
sures affiliates’ receipt of network 
services. 

7. Satisfactory provisions for no- 
tice of termination of employment. 

8. Reasonably satisfactory clauses 
regarding strikes and adjustment of 
differences. 


Last Minute News Flashes 


NARD to Fight “Subsidization of Advertising” 

Chicago, Nov. 19.—Reform of drug manufacturers’ co-operative adver- 
tising methods will be one of the chief 1938 objectives of the National] 
Association of Retail Druggists, the executive committee decided today. 
The plan is to disclose and publicize manufacturers who “persist in dis- 


criminating against small retailers,” 


and to extend offers of preferred dis 


play space to those who adopt “fair policies.” 


FAA Counsel Rules Regulations Tight Enough 

Washington, D. C., Nov. 19—After long discussion of proposed changes 
in liquor advertising regulations at conferences with the Federal Alcohol 
Administration, FAA counsel today virtually precluded changes by holding 
the administration’s power is adequate under present rules. 


Sterling President of Publication Corporation 


New York, Nov. 19.—John C. 


Sterling, vice-president, today was 


elected president of Publication Corporation, parent company of This Week. 
He succeeds A. E. Winger, who becomes chairman of the finance com- 


mittee. 


Joseph P. Knapp continues as chairman of the board. 


Dick Heads Carrier International Advertising 
Syracuse, Nov. 19.—Stephen N. Dick, formerly with Chas. Dallas Reach 
Company, Newark, today was named advertising and sales promotion di- 
rector of the International Division of Carrier Corporation. 


Schulte Cigar Chain 
Adds General Lines 


Program Indicates Significant 
Change in ‘Corner 
Merchandising” 


New York, Nov. 19.—A new mer- 
chandising program, which may even- 
tually transform many of the 268 A. 
Schulte retail tobacco outlets into 
specialty shops handling a substan- 
tial amount of additional merchan- 
dise, was inaugurated here this week 
with the opening of the first of the 
chain’s revamped stores in midtown 
Manhattan. Revamping of two other 
Schulte cigar stores will be com- 
pleted before the middle of next 
month. 

With a stock of both nationally ad- 
vertised and private branded goods, 
the converted stores will offer about 
14 lines, including small electrical 
appliances, gifts for the home, adult 
games, men’s socks and ties, foun- 
tain pens and pencils, boxed station- 
ery, children’s books, standard toilet- 
ries in 10-cent sizes, magazines, 
clocks and watches, men’s accessories 
such as wallets, suspenders, garters 
and handkerchiefs, an expanded line 
of smokers’ articles, boxed candies 
and table delicacies. 

Describing the developmént as “an 
inudvation in cornerst merchah- 
dising,” Stanley Roth, vice-president 
of the chain, which last year did a 
volume of about $24,000,000, said to- 
day that while the new stores will 
cater primarily to men, there will be 
considerably more appeal for women 
through a change of design, color and 
lighting in the converted units. UIlI- 
timately, he added, if the program 
develops as expected, there will be a 
complete re-building of all the larger 
units in the Schulte chain. 


Gives Brand Attitude 


“Our attitude toward nationally 
advertised brands as against private 
label merchandise,” he said, “will de- 
pend entirely on the article in ques- 
tion. On ties, for example, there is 
no established national brand, and 
we are convinced our private brand 
will attract the public. In the case 
of socks, however, we feel the con- 
sumer prefers a national brand with 
whose merits he is familiar. Thus, 
we will offer the Phoenix line. We 
will also carry Sheaffer pens, Chase 
Copper & Brass novelties and other 
well known lines.” 

The need for the chain’s new un- 
dertaking, he explained, was brought 
into being because “so many differ- 
ent kinds of stores and shops now 
sell tobacco products” that Schulte 
felt it had to supplement its cigar 
store merchandise with other lines. 
For the time being, Mr. Roth said, 
no advertising is being considered. 
“We have an enormous traffic of po- 
tential customers for our new lines,” 
he remarked. “A weekly average of 
900,000 persons pass through the 112 
Schulte stores in the metropolitan 
New York area.” Advertising effort 
may be expended, however, he said, 
when the chain’s expansion program 
warrants it. 

A unique feature of the new mer- 
chandising setup, Mr. Roth revealed, 
is the fact that introduction of the 
additional lines will be handled with- 
out any store space expansion. In- 
stead, judicious use of all existing 
area will make possible considerably 
more selling space than the stores 
now enjoy. 
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LOOMIS POSTER 
FOR BUDWEISER 
ADJUDGED BEST 


Eighth Outdoor Art Show Held 
in Chicago 


(Additional Pictures on Page 47) 

Chicago, Nov. 18.—The_ crystal 
gazer who peered into the future for 
Anheuser-Busch, Ine., St. Louis, 
from the vantage point of a 24-sheet 
poster, today carried off first award 
in the eighth annual exhibit of out- 
door advertising art here. 

The first three prize winners in the 
competition, which attracted 500 en- 
tries from 300 national advertisers, 
were presented with costly sculp- 
tured pieces by G. Ray Schaeffer, 
publicity director of Marshall Field 
& Co., before a throng of advertising 
men at a luncheon at Field’s. Those 
winning honorable mention received 
printed parchment awards. The 


VICTOR IN OUTDOOR ADVERTISING EXHIBIT 


poate 


week, 


HAVE 


Andrew Loomis was the artist and D'Arcy Advertising Company, the agency. 


Lithograph Company. 


ty 


ANHEUSER-BUSCH 
 PTAOUIS! : 


Chosen from 500 entries, this Anheuser-Busch poster won first award in the 8th annual outdoor advertising art contest last 


The poster was produced by Forbes 


speaker of the day was H. K. Mc- 
Cann, president of McCann-Erickson, 
Inc., New York, whose address is re- 
ported elsewhere in this issue. 

The trophies, the work of John 
Arthur Martin, distinguished young 
English sculptor now living in Chi- 


cago, and presented in duplicate to 
advertiser and artist, drew on the 
pattern established by automobile 
emblems, showing a young girl whose 
arms come back to encircle a globe 
representing the world. The first 
award was executed in gold; the sec- 


am 


ont Dinard 


ond, silver, and the third, copper. 

The title of the winning Budweiser 
poster was, “I See You Have Excel- 
lent Taste.” The artist was Andrew 
Loomis and the agency was D’Arcy 
Advertising Company, St. Louis. 
Forbes Lithograph Company was the 
producer. 

Second prize went to a Ford Motor 
Company poster, “Imagin’ gettin’ 
paid to drive a Lincoln.” The artist 
was Howard Scott; the agency, Mc- 
Cann-Erickson, Inc., and the lithog- 


rapher, McCandlish Lithographing 
Company. 
Kellogg Company’s painted 


bulletin for Rice Krispies, ‘Swing to 
Kellogg’s,” also by Andrew Loomis, 
took third award. N. W. Ayer & 
Son is the agency. 

Honorable mentions were awarded 
to the following without ranking: 

“Catching Cold,” for Sunkist 
lemons and California Fruit Growers 
Exchange; artist, C. E, Johnson; 
agency, Lord & Thomas; lithograph- 
er, Edwards & Deutsch Lithographing 
Company. 

“Clothes Fresh and Clean” for 
White Laundry; artist, Evelyn Si- 
monds; agency, Foster & Kleiser 
Company; hand painted. 


Others Getting Awards 

“Handles Swell, Doesn’t It?” for 
Ford Motor Company in behalf of the 
Ford V-8; artist, George Brehm; 
agency, McCann-Erickson, Inc.; lith- 
ographer, McCandlish Lithographing 
Company. 

“I’m the boy who watches the 
Fords go by,” for Ford Motor Com- 
pany; artist, Elmore A. Brown; 
agency, N. W. Ayer & Son; lithog- 
rapher, McCandlish Lithographing 
Company. 

“Jantzen—Perfect!y Suited,” Jant- 
zen Knitting Mills; artist, George 
Petty; agency, Botsford, Constantine 
& Gardner; lithographer, Edwards 
& Deutsch Lithographing Company. 

“Money,” for Local Loan Com- 
pany, Chicago; artist, A. A. Wan- 
drowski; agency, General Outdoor 
Advertising Company; lithographer, 

(Continued on Page 45) 


ORDER AGAINST 
MAINTENANCE OF 
PRICES REVISED 


FTC Takes First Note of 
Tydings-Miller Act 


Washington, D. C., Nov. 18.—First 
cognizance of the Tydings-Miller Act 
was taken today by the Federal] 
Trade Commission, with an amend- 
ment to a cease and desist order is. 
sued against P. H. Hanes Knitting 
Company, underwear manufacturer 
of Winston-Salem, N. C., to permit it 
to establish minimum resale prices. 

Many other manufacturers hit in 
the past by FTC orders against price 
contracts with dealers are expected 
to apply for modification. 

The original order against Hanes, 
issued April 7, 1926, prohibited the 
following practices: 

“1, Entering into contracts, agree- 
ments or understandings with deal- 
ers or any of them that respondent's 
products are to be resold by such 
dealers at prices fixed by the re- 
spondent. 

“2. Procuring, either directly or 
indirectly from its dealers, agree- 
ments, promises, or assurances that 
the prices fixed by respondent wil! be 
observed by such dealers. 

“3. Requesting its dealers to re- 
port the names of persons who do not 
maintain prices, or who are sus- 
pected of not maintaining them. 

“4. Co-operating with its dealers 
in cutting off or endeavoring to cut 
off sources of supply of a dealer not 
buying direct from respondent on ac- 
count of such dealer’s failure to ob- 
serve respondent’s suggested resale 
prices.” 


Price Contracts Allowed 


The following proviso is added by 
today’s action: 

“Provided, that effective Aug. 17, 
1937, this order shail not prohibit 
contracts or agreements prescribing 
minimum prices for the resale of any 
commodity which bears, or the label 
or container of which bears the 
trade-mark, brand or name of the re- 
spondent or other producer or dis- 
tributor thereof, and which is in free 
and open competition with commodi- 
ties of the same general class pro- 
duced by others than _ respondent, 
when the contract or agreement is 
lawful as applied to intrastate trans- 
actions in the state in which such 
resale is to be made, or into which 
the commodity is to be transported 
for resale, under the laws or public 
policy of such state.” 


Harris Appointed 
Michael M. Harris has been ap- 
pointed national advertising man- 
ager of People’s Press, New York, 
chain of labor newspapers. 


“Say Bill.... 
how come we didn’t 
get into this big red 
book that’s on every 
dealer’s desk in 


Amy territory?” 


Don't miss this opportunity—reach more than 15,000 lumber and building material 


dealers ... 
70,000 building contractors .. . 


make your complete story available to their customers, more than 


7 
in the only centralized source of buying information ever wy 
designed for this buying and selling force of the build- 
ine epienenindd ae Ss 
BUILDING SUPPLY NEWS March 1938 issue, the 


Annual Dealers’ and Contractors’ Catalog and Directory, 
providing complete buying information, 
indexed and cross indexed, of all building materials, equip- 


ment and supplies .. . 
Most effective and economical coverage 


your dealers and their contractor customers. 
BUILDING SUPPLY NEWS rates. 


wie BUILDING SUPPLY NEWS 


No advance over regular 


59 E. Van Buren St. 


Also publishers of PRACTICAL BUILDER 


properly listed, 


ever provided of 


Chicago 


Nove 
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one y advertising in Fortune. 


Fortune writes of business as no other 
magazine has ever written before. Fortune tells 
of the lively realities of individual companies 
—of plans, policies, problems, and people. 


Today, 130,000 subscribers and 2,000,000 
extra readers turn to Fortune each month 
because such special treatment of business is 
important—and interesting—reading. 


And part and parcel of this story of busi- 
ness are Fortune’s advertising pages, impor- 
tant and interesting enough themselves for 
89% of Fortune’s subscribers to say they look 
at them on purpose. 


So your product, in Fortune’s advertising 
pages, will be seen by the people you want to 
sell to—by business men who buy for busi- 
ness, by business men who buy for homes and 
families, by people who read Fortune for an 
accurate picture of the industrial world that 
is their world. 


Looking for business? Fortune’s address is 
135 East 42nd Street, New York City. 


a: a of oe -_ 
‘ ss wi’ i we Nadi i hee ... 
‘ ‘ Per ahh 
. bah Pas a 
, Z wh , ‘ 
. 4 » Boe on eee gs ays 
i 
 —__—_—_—__—_— ‘ * . Cee, 4 F 
ne _ - é , i. 4 , “a . 
cc te ; ok. a 3 _— aan 
~ ae Pad 
thet te 7 BUS - c ‘ 
- Te Cae ee es, PRIS 3 se & ; : 
GR HE Nae i eee bie See eee VP “ cS 
rFARIS — : Rey ees Bh i EN ae eget en Meee ee 6 le bose . 
“ | . ‘ eee Ese rae ia ead e : > MYVVT -SS + 5 
of od. SER oh -SS + FORTL rar ase ree Oe PSs os UNE ME > 
as Spe ie ae a UNC | AEF ANIC | PaaS . Bee 2 ot agers meee Pe ee 4 NO Si ‘ce 
SG: Hews reat tie, Sait A JE Regs ages ge FIND UL gee . et ces : Syoet Li ty ioe 2 eye “S. 48 Tks ne oO * RI 
‘ ” ea eS Fe ae | ae a ae Siete sg eo Yo al tlt “EL: . ee ae OPE Ser 4 Sere, ee a engi y ; J 
Jt SS - F — Ses ey ee a Pe a alll Re pie ts : POKI ; er 3 ay , ee ile cane Ste tae es was nents 23 - H ic, i ’ : 
gs E tig ee Ves 4 nS a eas | PS Sen) sia See a Be ee a — J so e~<) he ae Seats “Rake Ee or ie ka, Be oS ve gr #3 4 a . > 
eS ee Aas Bihan. (bce JNE ME, a hat sitbe i ee i, A eae, eae ry Natal aly ae NS BUSI nee iT ewe, Sat ae oF JARS es ees . Po ° ERE Jee 
ei oe ae Lie *. vi FANS RL Sa Se eee "Sog eet ae ee Bote, oe te ee PN NES! ; es ak A erg ieee : yaw é 
Pee Bee tee f aie 4 % . Ce vs 3 = te 4 a - ¥ . ewe ES cat PRE OF ee Be SEP eS ghee ae . " + th > eS y eet if ae Ss - we 3 Bs aye oa a : 
peg, ee few eee 28 os ioe Peis secre lin PN ‘ceo . Rigthee owe f ER MS. eg SE ae % PY as Fae Woe * a0 BS a Ser Seu eS eas ese zs p <% 
pa a pee Ee eee Lee cage nt pica: NESS RTI tare a. x Sak: gs Sa Res Sia AKI paca ee Shere oe see be ha ge Dee a8, eh : 
- vee tig Bea: yao 324 sage ex ea ig, ‘ BS St ; a Be eee Se ER Ay ge Sal : ere es Pic i ee wes RY a oe Ste a ‘ a 
irst ORTLINE MEANS BLS! cape ase is all PR EANS BUSINESS ae ay Red BUSINESS - FOR BAA os co are 
S_ -.: * rANIS | yk eR ee i Fe ee . ? + ee een eee a 7 we < : AS at ae Ses = fe a — Seeks cas og ote : 
: gees eae es BUS 74 Baska! Be. Pare cr ee ce eee a iw § ’ Nr: fF AND Lea ok, ee a pices ia TLIN = é ea oe ; < 
Act Aes RT ce oc. Ue eee MUSTINEOS * FU " 7) ee or eg Aa Magee Re reegietes Ye * FORTUN aie oe Ae ees Fs sorta Boag “AN 
ies ee ak, <itee aE ei ae ee § i. ai : i a a eg. es Y ride Vout ote ‘ . Baas TUES “9 FA . MP. 2 ee betes wae owas EAAIN: 
ral SF IEE gan he PS See ie hatte - priemuicce Er ees Se ee ated Se ek eek eies Freie 
Bed Toe aes ron eae Bee ee ec KKANS BUSS Rae eal, PER 
end- Pe ic nee SINES ae lis oe & peers at os ee eee Bas *. 8 lint! BOR A; * ett te < eae TMVARIVE ~ A “eae SF at”. 
‘eae roe oa NESS + FOR rer Pa ee cok ee, ee ts a oe ke e3¢ oo = : . Res ce Gut ak = RHICINICC " 
1S- tee Cig ee Hee : CIUNE cA ia Soy 5 ES SON 5 ag ae ee Ree ae ‘ eee goes ek Mine eee * : NEOS 
, See es a ers eee Pe ST, eat MCA , BL SBR eo a oer hy SS tcoaae gel ce fee Ye es ee x Ee ary tay 
Ung B JSINE ee Soa ie ee ae Kae es Sees fetes a - ~ LE Saree ae te is ee . ; Cah ee oe ¥ a coe ecg " 
; NESS *) 4 BROS, PAS See Pe Se eo ae Bag es . Tt para oe ae a ee ~ REL fi~aa vn: ace Be ; 
urer ee ee & WIE AA. Seg Sade gre Fee Ste WREVING | ANS © ee TS Gee wa air ee OR es Rags Te 
I Cas Ve & hp Ver whe 7% 4 Pi ea ow agi ts 4 + Ya ee cigeeph uN < ; get Se cet: * goed Bye - SPTLINE 
it it Ske ke Ree Spat ise,’ Se ee ene SS + FOR wee ae <a ee na - a es x = te ol ae a Fee pS ed 
- i Baa eee [a is Be ae Ewe, oS ees BOGE sae we See, eee a p> : san Ks SRE: a ee Sa ee 3 | tf PSS ag go RE s ae ¥. Sue es Pet %: Ee 
ap TU b = MEANS. THT a ts Se ae Berthtategsh i) ANS — te : ee we - tS5. OT ore ae eens: 
tL in rs & pope Ras Fina BY Ss cee . 5 ca. eee Se iS pe & a ages Cee REGS RM ig — wd ee de Sa RES ES eee : iy reer 
crip: oie oS. Rgianres =$S - FORTUNE WS ee Oe al oe PP ge Se Se VRIVING MEANS 
rice ge Cee ee gh oe MCP Sas = gee ae ene paca eS Slit eet ee : \ : Ri t ie rt oa eh Ces oe ES. Seat” dry 
oe eH Oa ae Papas cake > 22 2 ane POs S dinate in tial “Es ,.% feel aa ee 4 Sue hak eas bees 2g Rites HES. ; 
. ce ae ee me wee Fs = ey Br gle ie oo ete oer se eS | ¢ Ww mF Pr ae aw ¢ . eo ee a Vous Pi a, ot ee Age 
cted NS BUSINE woe SS are aha ead Gah NS. OTR Pre ae oe FOR ae “ahora alee te ES eS 
gees etieeatetih cme f. &. Oe eg a ee ae Ze em Pee mee - _ ie a0 ok) Sa Sta : ‘eye neh siete & 7.4 eS ee 
phe RE pals ee OES ART RA pat ste a ees se Seat pie tee ae aed PAS a ae BS Sa RE. Ee sing atae oR ge 2 > BUS ’ : 
ee abies ETS Yo Se fh ges £4 Ni PAL, JS Ri Oke: he og home = : a. % STN ogee Se 4. Se Sa ae SE a uae a ae pees i . F 
nes errr» Ree Ree tele Rg ie. ue oe Ce direeseie Set » DY. > ‘ ¢ —— hast Pes Ree tee INE She oe 7 Tay se Bes Sed ae tee ose «| * oe See bd : 
4 ICIANJE ie Pes oe <a ae oe ea err aes Soe at ib i = . ~ ie * Reet eRe yee ae in RIL ae. ow Pere, ot eae ak ae os: : ss ; 
VeSS *. ‘i RR ESF re ae foe : ree ees Sey, ; es eg A : we ee SS tl SF Recta 5 ee : ott Bg oe a3 ae 
| . TT egg eS See er a Ree a sree ? Pe 7 . pe ee : oe AS SS tuest et 3 ae Son ay oe ee .) ; 2 at all Sek ee poh a ‘ 
the a gow mae OORTUNE A -..1e poe eek ae oa se poo ecaths prremmseee eet ate a ro ‘SS ce) gets an 3 
Se se oe he age gaa Vie NIS) BL cimic ye ae ; Py NOOO. EQPT _ Be es ae: ; es ski z REL E a ‘ 
ee eee ae A Plas Gis hic guannd hae ab: Sag, cE RE er PORTYU . we ie PP RE NAS a et meer dee! 
~ ’ te eta oS Pe eee te PS RRS Ge ree : a oe ee 2 a Sarak = tw be ee : sil Pe. uit ESSER cy. GOES de > roy oes 
‘Tree- RTLINE M Re a ted DOr” Oke Reels ; PAC ARKRIC | oe es Py eee Phe. SL ae ee i — git OE FE ea ces ee fae 
attic UN Ms CAA ees = ose Rts ae m ee — ie VV 7 RE i ; ws, - Ny ot bcos ~ vais te S ca Sie ce : INES i le . Ee ee fete ghey: Me es -: 
leal seeee re ee NS BU ieee. Hee oc Wee oo eta ts fen hace ta NFS & SS are ee Se ae EMRE g Cc AATARK oh eee 
al- Se al ‘sue rue ata : -Ss Se OES ress ee a Te fost es. vie « & oar ia a et tee ne - ME, ae 2 
nb? eee Be Sey A a kT TT : " RES oe ee He er Tare eR pose : Pattionss ’ - mE —: ‘g ae eee oe es i a re es he Bete. ie re Ga aaee Re 
nt’s ion aS nee % Ce oe pe Bee oo phe IU a =— ie acct tales ee Pace RA : 24 4 : ere aes AS eae ae ce ogee aS ee Las ane wae ae PS: eae aay 
A ae Pay ek le pee Se, a oro : s sree eS She Bos “oe i ye SS « FO) rs oh | kt. ORR cree ae So ae an Me 
ue AIND | HICInNIC a ee tre. 3 Sa ee a oo Wee t, Coe PARE . Pot eer Ss eg ha i ee 
ich eee ie aA HINES. or, oO pane : ate, ne er ARE ee <p $e JRi Dh ta = ie ag nig fina “=, FAR. pb ape Oe: i 
re- et PR oe Sues oy es poset ae . ae Rt K S BL ee eos ag; oe sali ft “Za ea RS sau ee ee de eta? as bee he Oss NEOQ< eee ess 
ah ah Ree Se ce ae eee RR PO See Re ‘ 73 7 SE ee sate 2S = ke 3 POs ee : 5 PR Rr Re SOS ive: Se te Rt oe She Re eS a a ee Se A 
‘pean ar oats ete Se YE OEk ae ys ae TENG YL ¢ WECS .. = ac Piola ie <3 * JKT IRIE A is on Se ces eS a es es Peis. ee 
% | reo. AOS 8 ae Rg OS ce be Bes é ae Se ee ae pee “ Fok fae © Dp" y : a4 _— AE i> Sas - — aioe pet. z Wika. epee Se on ee aeplie 
ad ee ee ge acca ee Re Ree a 5 ame SOR & g \. +e Se Sale ree gst a. : PpICinif Dat ae ee a eer... esol Ce 
or iis Sees Sia wets § PIRTLING Sore ee hs wee tee 5 ee go Sea haat me we : oe eee OS oF oe ee age te *, J QIN EO: rerAO TI Ih ‘eee 
ree- Ree eee Peg, ee - MEAING BL ; ese EE a Seer OE ed aks SDT ER ke hoe She ER ee Re Hees Vr Lee oe 
a ine aes ee coe oo ory Page ee tee ww’ NCO. St a Ton" — wee Ss % sf ie oS ae ee eS ARTUE ie . sau SSR cs a a oe SoS * ee rats ee eet t Mee aut ae 
hat FORTUNE MEAN: a ce eee NESS * FORTINE cf ey a Bove i ial ANS BUSINESS - F( > ae see, itis 
WE i - , e Se ae SO a es, Be Shae Reet oe eee . . +e : ~ gas SS PRS Pee Ret os eS eae Sale Se = ‘ NwE BS gy = Sa ES ca hie 8 : 
hag dod scales = KS SERS ge G ee ee a ae pee a sete Ee a; Fr i e RS ae arc © kee. a — wi tay & SSeS ae BS Sic 
ee ee ae he Sy eres WNL OY) | » ™ DORR eg me ey : 33k : _ § : ‘ § BS ¢ eyo Ge te hee re eo ee ee a Soe ae a BS, ns 
Pe ae Ba eas Rd eS ee Re BRS - Fhe gs k } Re & gets oe PR QRES * y - A %% SP Ur Sie oer ee Set he eae: Fees te eS ~~ S 
ae Brrr ee Sg KS on Rh ae Per ed paiae. ee at rc, 4 : "rte? ie Os Ps Ueto eke t et 7.4% = Sos Bs | ade SS © EES Pee 3 Ee Ss $e ESS : 
eo a eae ee, tee Be Sage es Ch gee EES, a gee Re ‘ eo we > i ee ae, ee Ter oe é REE: 13 » ws 5 Re Sa es. ke ee ae ea es meee ak e 
s ; Gg e Pe get Sa ee ae an. cet MR ae Bo: See ity, Sia Nidinaeslacilh ; <. aad i RS AOR i Mies: ot Rg oe, Re Patt A ae or . — « ££ we eS SS Sakae Pee Ea coe ay le 
re- MEANS 1ISi “en e o Bere CRS Eee le a / my Pa Pe “ee pues wore eee ta oy % es So fines TN eS ae fi. ary ho Ay ie ot a ro 
cnet geal ee SEIN it ~ vs Sia lst 3 eats Regt gy ee a eee . Sead a Re ae 2 Se deed ee Sb ae <: SEN SN Sa Bit BORE 5 5 - AA AK Sega are ee pase 
eg Nut as eV Bee ty at eee a 5 ang : oes : wareda here 8 TIINIE | ay aes Oe ae GP tS ae ed. y alle ENTE he FF ” D -pricimuce ee ‘ 
not } me Si ee ori” ats a . ee. ag "LIN ow. CO ie kd eee oS a Nee" -ARIS — ER SE Ee . ee SE a ek est eR Ea re a bl J. ia ae 
ee. Se Sg ee ae RIUNEG M  , Sore. Coe eS or SS Sos eS EN JS} 44 BS ee SOY 2 eee 8 came te ee eS ; Ra aes POTINES ee e 
. Pe oS ei Meee va €: a: fae Sa ce Pee: ere oe er eee ‘Seon Co See ae a Ragiiitesd tat ‘8 ‘s S So See SS, SEs Soo. oes ee ce LS eee Pa oe eA : ae | cea 
Sus- BUSI e pe I ee mn ee A o> ES. eG ae ee a Ne Pe ee SR * a eee pak Seoats a "OKT RIC AAEL mr Res #4. Ree Qeewee? ee ee os saree : 
beg oe hws Bek ee YRTL 2 ree ee Wet tye Eo eR are AN VU ae AK , ~~ ie fat ao ee Lae : ies oe ee ae ih ee 3 WNIESS | Lae ee Re “age 
eg Ngee ea ae j i Ssra a IH is ee, Sy Sigs OO Reg Sts E ; —, : ‘ ee oe Soo KO eee Re ee ww a Ce an i ; 
lers 9 OEE ad Se NE MEANS BU: si i ee ae MEANS BUSINE: <. pee aes pitas fro ad Me ee ck ~FORTU agen 
b een auah, Pi ae ME SP RS Pig HE Oe bia asec aha 3NIT Seong, Sk ao es eae Ce tes EES ee J > AN cate of i; 5 a 4 Se. Ory get eR, ete eee ee ee eo ee Rta a ti A by, ie yeas 
Page See he os peas Ee eae ees tt e Sis ate Se sie ae eee J cea ok Saeee t gh ik Neate. Ros S)°sbsi gar iat ae ras Ee yO SPS ot Bh Se Ratt a peat. tae 
cu SDTIIKRIC AAI are oe, So fo ae TY LENE . eee a Bees Bs ee a ee eS MEANS BL Say RP Baer: Py ee ee re em 
p TLINE CO er ee ee: Bo oS Nee SE er MEANS © WE ee See SGP coda Or her. ae CAIN BUY ee . EADY = a oa 
sechertialbsie sie <i 68: miei: Lote eS eat SP a oe eee Ne "DNS wee Be a eee OE BEES Re Ae Iw ww roo By aa au e ARS Silke, ee 
not Be ee fos Rader tod BUSI cco. fee id oe hee Bey Pe ee eS * et 8 Re ee ~~. INES eye EIS ire ~*~ a ae “Rage Sn Se ek ee a ae JREU “98 es Rin ae 
ee bets ee ee JITEN Es SS ¢ FE pT. ee eee ee pee Cees. POPPER aes ad 7 ce. PL sae a) S| = a Ce ss ee pet run her So ee ae bhatt oad. S ‘a - ean? es 
| ac- ; eee Bar eS Sy Gees RS See de OR TUN paral ae e ee eg ‘ Rate Soh. es i Sa Go Biota! UN ig CAA a FE ore oa as oe ae Bae Sa. Se ete OS epee eas 5 eek 
CARI ere ae eS Sat eee le ee bees VINC MM 7.4 ar FO Se Re cs re Se ee es eats a: ig > BUDS! ae ess iy se Eee ee PRR RSS a Reet & eh Saas 
E : ft ho. ee eS Fee Sager een tee St Oe 9k ee ee ae ' i Ss : to Ate we ORNS SRR Ps Se 3 eee Rae GOES, lati : ? . 8 eis ia of SS ae See et ae ae See Mae be ii ane oe ¢ 
Ob- FARIS BR 4 Ss ied ad as is eae Hy Ee a of ee as a oa eae a us iccc hd pas Bee Pee roe te Shite Shai HINZE O. e. 8 ~ Se PRE Sg ee, as Pe ere er ere ee 
CAINS BL INES Pa eee Pe Ny eo ee ee “SS + FOR sint oo eee ae PS a Daten ood : oF WUE ALAR See es aaa 
SRR esa: vii am he Te ea eal: Si gee a Sets Pane ERR. See Si oes eae ash. ac i sea & ryt , 8 ; eee ee rk ee eae Se ee RTE er Lo Sas Sk ae Salih “ sp Sa eae + is pe 
sale ee - See Ol re ee dujudinds apy N ys =~ @ é - q ee os * ae = a Soe es. a See ee FS ci \ rant SRS oe ees a sys > . ee = Res Sars es Sv VINE ?P - 3S RI cn < Me iG Se) je a 
Sot A ah RS Cee As 7, PAT ARKI pa eee recy ee a, ee coat uP oa pets yeginn eaten “ Ni. * yc TE SG ye Pee SS Eee. Co eS Sh. Ra OR a ee INES Rei, ie 
he Rec ie Sats SE SEE SR Pee ea aie P > i ae AN. Ke SEL ae mee Ss ¥ Seas Reig fates op See es a ee ae ee rs Bad Pa cc ee a ee ws 2S ee Rae Oe eon Se A ee eee > i <> _ eka s 2 
rs ore eee A ue oe Sy Be ere IND ISIN eo mee ee OY oe: aS pee Sue Ae erg —e FSS * PORK RP pa Soest SELES ay ORE aan ae eer Oe 4 ae t ie 
, 43." 7 oer re Sa Eee a eer ee oe Re rea ; od yews i: ee aoe ke cee Soe Yk eee eeonhe ee i 4 3 Seiat oe! Ba eee oe wh Se ae ope ape: ae i oa 
BUS Li ™” a es Db Se Ree es, REN On See ee ee JRIL \ - 4, ee oS ae ie SS ss — Re Sok eee - rAN. 42): See ee SS Ta aoa inet 
re a _@) ai : aI Se ae ee eS Pee age = eee ae oe “aihes v > RAP. oh “ae Re ee pe ad on ee “3 me = Be get PAT * SINE , te Ec RS Se ae & Tetley ca eee 
) Rite See Be oS ae rans — : eee Ae ES Sn Se SOR RE. St Stee Oe 2 CE hea % ; J. eee... age Se) ae ee Tha a i fa. Pe Se RY eee ks put és Tit nee eae 
ees ee Oe : if eae eh eS vas haat 3 ae oa a OS i aera ee be iigee eo WES a © . Saal 2 
3 ee. vee > BUSINE: ae oo ee Wh Pinas Lr 8 ace eee are e)'a al be aa eae eGe Fe ee es S Pues mn Slade) e E aiarebice a 
by “yk oe lt a Ss) * FLUKE mil : MEAD Beak: oe os = Agee oe es * aK UP = .¥ $< 1 & a. : ae eee. at oe aa a poe % me A a Ps ee 
: ARE " . : x j KIC PD ver eee oe See Sores eS pet ee tee ae NO SINE eo ay ae ee 2 PS Se ee ‘iy ae 
gil Rl j iS RLISINESS | SESE ran, ot ae s Be ine. Sate RE ee ati wily SS : FC —THKIC | ee, ore 
- : SS . 2EINE. oa ee | r PIAL , ee ee ee ee BS eR ESS SF ad eg IM TUN , PACA * Ps ae - 
17, 2 ae eae OMe Pe \ a : WN antic oe ae se. arya oy . & ES A ad +h Ss oa Te 
ths pate Se ce Sa cee ae wy rANIS KL ' PS rane aks Be Pg Se Rote ae ds RES BES ok = ee oer 
ibit EANS > ole Ree CAND OU INES - . EAP oe a Reg Pan ae es 2: 
: 4 = bs oy See ey eee cle ee ee ey Nivv MEL mit Ad ce ce Re <5 - j yaaa 
iat stihl x ee hal peerage nS Se Bea the See Se See SRO. tae KS ‘ .= P 3 $ _“ _ Fee ae: i mn 
ing : eS ete } ee ‘ ¥ Se oe) is Pak eee ea ca Si oF at sah Sah See as hs vA es 14s RIE ‘ 
Pee hag Pie, ap ge f RUS it him oy Ske eae Stes Sa a Ne st erage are See ae ww INES : 
any : ee IE MEANS BUSINESS - F< i ee a ee We RE ee lair 
B SIAUES ou See eee Bt Bes te * j ‘ paranie okt Shera ere Re ee Peat eet era 
a e] . ia? .: Bape Rete RS Ps? try SC es eee Ve » hk << Bea BR Os Punk Rey A Se ake Bee ny eed 
ene eet Ags ahs, Tas eS Reon “sh ao eek cee ee ANS | CIKRIEC! Satay bai ee “a aes fe 
the ee price pe Ce eel ae: bess ea ot |< ee 2 @) + cas ge 
bye Bees Ss JSINESS ey Seta SRE ie Bees eta. eR He eS ss Sia daca me ry RTT ati: Fs 
ses eas SoS. jeceetarns axon et — Re a F Titan. a eee ae Pe ea FES Se Rp hal Sor sates Stas ets it So eee 
. re- : Se ee Se capa os Je Be x @i’2teis eS ae aa ee Rais rey 2 Racregak tar ye fee a ees Sas set er alana a 
rYyRTL i ig te & tape Sea. ee ae vr cel ~ DR, a. at fe eS ee Seige. eS eae bik Ree ary i 
- ae ae E _— to) GS ee on) age cae re Soe te wee POTING -<SS + FOR Bat Rs ete es ina reer 
See a ec ». ery Pe Rae Soma Bip ke Gee pa ee. fe SS kate ee ba ed ai - parad a eae aie 
free Oe . ae SORTUN: pie aa eas gr ey = Cer ae Peek aS NC. S ea Ja wease 
Soy ee See cay hee eR Ww ut Hl i | ‘ Shae BENG See cs eae RGR SoS eNO Pret eg. Wa 5 ee eee 
‘ ee reo ee eShe  es stil NE MG iC RI Shae ei eae sek, ae tens Bg Sy. eek eee ae a i a ‘eee 
odi- AFANS | te ee te USINES. Ae See 2 ee ae Poe ee 
soci , * &§ es SNS a eee FC Rees oe apres oo —odr POOR om aa Roms 3 & yeas Nine 5 ee JS ee 
pro- be Meee , NE ee Be ee ¢ co ae es . ore BS if “iF as ~nie oe he Qa oe : a 
ent oie eee hee ee , BUSINES: . tn a ee ee oe ba JO S BUSINE Vor SS Des: ax 
hy DLICIK: eae, Be oe EES INEQO ¢°. 4 neik RE ee eS ee eS a's) pele. os 2h a aS 
L is DUOINE Bo its oes eegeiress as < FORTUNE M EP SSR OE vey oe ce 
MINE SSS aS So eee ee SYS Sen eee 3 . peg Vi Se be ee aS ee r 
by sec So tia re Peer eee wae ie gdh 8 Shep eee “~i |—6vrBUS ae te Se ea ee eee ; 
ans : a. Meee ic RIICIA ee See ae Se 3 SS saty SRee es Sot ) OV a 5. oe es : ae 
Ss as, Boe ay ae ae a re oh eee Se Sek Bs Se ae ge ee oo ae ciety 5 aes pith ian ® . i & acy ee . oh vce ee 
Sie Se: tee ee: BE Sis X ae ee 3 a e eh Rees Re ee oa Ee Reger hh Ba x gk Ag ake ee a& : ; ee 8 ome 
uch eee oka ae ORTUNE ME,/ Shee Ba Bt ate une “ay ie tr emma RB 
& emat ke a ae Ree ek VINE | ~ ANI) spi Ae Oe Sor ~ Rak heel yee oe: Bee is 
Lan ‘ th ' oT Sian Se Bee aes Ss a po Mihir PR cn "INS at Gi ae Resists e Se RAGE Se Beak, & be x Cen 2 re 
ste eS ee ee Rate St ca ess ST ES ee Sey Re IE he sae Sk SS eee ae Pe eR Py) eS 
lich Cees oe » : Ta sare Sl eas Bk Pas PM eh ge a oe 2 hate Wit Nh Bet x C) 5 “otb es . ia oe 
t ee ao ° PORT aK hohe ey Ss a ui Sa ey Pe a ae JRLUP RAGAN Y ap 
ee a xia & * ts & bias e3 TS: Fe ee ¥ ' j aS : 
bli Le ees 2 Se ARES - AAP, A! > Diy pL ee Bec eS are se $a: : S 3 aie 
. Oy eae a ee eee “ee sreree a. oes Jas Pee NS sohidanes 7 t 
ric FARIS. ‘ BSR ae SEE She eS ae OSINES. ey Sn oe Ses 2 igs Teg ees be Wes * 
LAIN he Ce oe Oe AS ees SRT fee RY NN *¢ FC! tmic a; 2g TR cn es eS See 
Sua ar he! a cage So Sats eae ee eS a eee Pate ee eS 8 TIAN BAL, - oe an, ae : 
oe ee ‘Ee AAF, vers or Yaeger oe EPO 2 oe ey re et ee “i MF A A, - meg Soe Sa cee 
a ae, Bee Th PVN . 4sCin Feat Cat Sy AEP SS SS BS a ee NV SINJE' Js yaaa 
a ee a piss IND BL SIAIE! ee or = Sn Sa “as . i Pe Cece Sc uate: Cacti tnd tied oN Reh 
S mee ene ce ee eS & eptatatined ™ eee . aa eo ee ae SER ee Ss xs Se cS AS xk Ree ee 
BUSIN’ FS‘ ee Ey a Ba Res bes TUNE MEANS eh a ey St 
ap : Bo eS a tici _ “oer aS Ba eee gue. aaa ped ek As HINES. red fe) Oy ay ; 
r Pee ae eee < Ris. j - 3 rf ; alli sot eee bes para Seaysie SS ey aa A ee GRE See ee .* Se Tit < 
ian aoa Pe ae yk he = ek Sore a age > ‘ ce aa : we Shes = Se oe, eS at “ Say ee ce, Sits . ee . € 3 q is E 
ain oh ae RE So ee ea% - pararnic Rags tees a eo kt eer BAe oe ge os : 
Fi IRIEL qi ot COGS ate RG Sei See A  MACAN pies a ene oo oe eee ee ae ore 
ork, clues aad BY eae ORES y er eae RO Rey cote 42 BUSINESS . err eek Te 
Boa (= E ce. 4 ee MORENO ae ae see Poe es Be Efe ' YR nf ei kal Te 
er ea eek pf eee we ee ee Sea Stee SER ET ee ac) ae -. 
es — Ps hcg sk io & i ei'4 ; 4 i pars Fe RS. owe eS coe Se Pee ae 4 ren L “Cc uy 1; i S * 
ik we a oe Ot es PT VINE Ff FAWNIS R! ae ae co 2 eee : POR a SSeS ee Sree eae gee 
= A ~~ “SESS Seer ae oe ae AINDS DL 4151" oe a eh Se ae ses ee Re SR Ue Ro ee 
= : iS Pe ee as ge gg JOTINES. - . EANDTIT a oe Vt 
ee ee ee Be aks | “ kd oe ate Sa gS a > ae 3 AOL SO Kegs Tas 
Rega fe Pee ie A eS coe es ) SSeS BES ees 22 ea. See A i : oc pt Seer 3 
oe ee 5 - ANI ay Ska cal ce Se oe ERE : oa bee ee = Sa MICAING Es : re 
ae oe chao aie RPT N YS LISINIES pg So Bees Se eo. baa thet Sea fe S Pegi 
one os. i aa Se Pah es ae _— ™ ~~ P "aeth i a - ste SEE RE RES SS a ee nas sd Se Rat aS ens vs 2 Ron es Se esi. 
BUS i<a« ae ae fo aes SERGE x, Su RR “ angi = SES SR SNe Se Se 2 eS best ea 
ZONED: ee eo era ea Po a AAITUINE FV "ARKIC DI fold Sark Gee fF eee ree Teng 
Pe es By. ~ me a Fe ee BS ohace Cs ee s AA) S RLISINIE OP OREO Fae 4 ee Pe “ 
Kee = PCRS ae \ A . Se Gee ee Se ae sh Sak Le BRS eS Sa ae a i 2 § : oe 
a Sea Rx SaaS Sa age Dee Si ¢ ais ene eS ee es eee ae SRS tents * : IU E ane if ‘3 
@) uP Se ae ae ce Se ee ee beadhad oc3 A 4) NIN KL ee So ts owe oe ty = one ay. 
pes Seca tee ASSES ONT pes TLS eS A ae pe es . - sce. Se a oe ee es Soe Bo pas 
Sees: ei 7d Se ek Sages ee SE eS eae acer SiS Sa RARE SEN 85:2 Pak aa Se! 3. os, Se “ se Tl SAREE as ey a Se sg 65 na 
piece aoe cee QQ - FF ERS gree Si Be Rie ak 8 eee ae err ee 1.4 a ag Se eee a 
pS oo i, eee & yRTi i eo aceon a Ac Oa Oe Pe as ES {Re ers VINE. : ete etsy) 
fo ee ae oS ee ae o5 “ib - AAR ARK °c pL Weer. Se See howe o> Sa ea a a. ers 
csr: » ee be ar ee. I teat af RE Tet od ot ss SRR SS ek Se oe ee aeheates apa 
ATAN ie x. SS a ee <a Se pe satis |: Pp ddd DHNES ey =~ SER es a wks — ee | 3 eee, ates 
fares Mite, Ex. ee Me ae ey SEES ee Aa pea Spun Wel Scan 5s gee YyRTit wy 0% eS SES ‘ae Bese Maen ote 
Sat Ge ee ee = hae ee Ps BS ay, Se SO TERE od ey Se ae SS NES ; BAC AALI Nicribe Eee cee, nie See ee 
ae ME ee eee ae Pa ces eS. of Se sd ely lie heal hate Ss Rif bee oe ee 
co Pas ae: , FV NIS) BE ici ee ee Rae SSeS Ses co es BER SOR AS LR ae OINE. Se a 
eu eke = cane eenaides e at H ' | d os op ey = ee SOS EES S Sk a ae SS aS oe i . aa an ee 
: th is a Ra hee or ee er ee ee i F ee eee Seen SEE Ss RS Ak Spates _ age aers 
SINT E Ot SRR Se Bie ge Neve FF a amo; ee Rs “eke SS ee ee Sad hake es te ee -< joes 
WOOTEN ame Pe et oe ge ee Shes J (ee ee Ce j — PARA a eee SS nae ao se wee 
De eae CSc ee Se 8 Seca. aia eae ee a ke nd Bs te ‘ , r . Se SR a act 
Re ie as ot ee % eR ee Sees oes bie 4 Cedesiran rar a *) ‘Ti | BS Ri 3 
LOR Sieg aes * Lib, i \ Re } eee ae Bae BS: ee ee Ai oe RB E 
eke ae ad Midian. ’ - set es MOSS Ss aa eS = renee 
F @)°aaei 1. oe ro east SE Ss Re f i : - Bi x 
| JIN Rees Bey m ‘ yemuice ; —, | « ain SS 
piers Sie. Sng , : - al e (34 St ee Sie re 
Ee eh hs ae * j ee ey ROE ae ——. sarah our: » 
se y 5 re co pe a MEANS Saati 52 
Re SiS s. e tee . ett esi She EY oi . ; eter as 
Ta as ey : 4 ; ‘ 3 ‘ & aS % ‘ Seo Ke SSS SP Ss x oi ars 
ee Be & . oe eas Gs Sra owes SIRES se ea oe eee ’ 
Bek fee See i be ee Ree e Be hess 8 -eIe On a <n a 
See E oo oS oe / 4B MEANS BUSINES rf? 
5 sk PAIN OT SES : <. Geshe Se tet : i. pee 
B ie an NY eS ae But lib i eae Soo Sears ee: eS Se eye es ey “ Sa ; 
> JOINES 1 ep ae ee A = —oAEANS BL eee Ss ae +S: 
ee a TY as pore Sa lee Patty So gas ry BUSINE, BS Gy 
a, ae Se ae s9ce re. Secor Soe is SAR ee ee ‘ as >>. ae = Ly 
— Peas es OHNE. “= ‘a i pen sx +  S gas SSSR tek casas SS ae eee Sy So oS Soe & 8) aicis E 
D4 e er ee ee Po a MS eas Rte ; J pA — oe eR SO. nae te “saa Ee fa HOE SS a wae 
CORTLINIE ee ee ee ee ee oS A Ne -ANIS | NS Se 2 Saas SNe Ry > ak 
Side tc MEA IC DP cee ' oe pee Ree r as ts a Pea NE ~6 BU. wia%-a or ae ERE a SS 
RE Pee ee . #¥tn ANS te th Be ee so a . / ba * eS SEG ye Se Sy Se ii? ~? : es Se x Se x sh ct 
eS PR ee PAINS DL CINIE ee ee a ae ek reC »* eae 2. SAS S Coe ors TT IA . parat : ‘ata 
“ome Se a att URNS ERR Gg: Ww Ve , ~~ S Bk. Qube esa Roe — ; ees RSS Ss SW SERRA’ hakcshotk s: ee = a é 
oe Me hg ee at sae Ne See a OTi Tk. r hee vrgser eset Pi costuads o = : Se eS VS SS oe Shs ae By a hoc apaabeises ay KR ee 
S feiss Ba te es ee ae ets tae om ARIUS . ot | -r Te pac oy aCaAnic pic SNe aS EAR SR SE oS conta oid Se 
ue, se tas ak ESN Ese Ree he ee Pa gee ie Sa er ee ae wae 2 2} 8 c a ee SSS Sue Ys sespatss : 3 ‘ , ere iN rata? S SASSER SOR GENES <<  s aS ae SS eee Ere Lay bea 
: pie: ASI ne ee . pieces: et Se FNVi Ne ISINIES ye ees eee tare ee ee SINE 2 ory i> oak Seek ek: SH os . Rae o> ine 
peas BUSINESS - F( Sheet Wale as a SS + FORTL 4 ee ho aetael * FORTUNE M Ko See tee 
Rong, Sete we SS © FC) pee AE SO BG te tee ee Pe ac Te RRR ee SR a ENA oR SNCS Ce Sas ae a NAS ae TUNE M ah be miteinet Sk i aaeaa 
Hay pts waa oie ' FORTUN eee Mae. oe Ro Pe ie Se oe tage caked 3C pil OARS a SERS eS eae ‘¥ NS B 2, ong 
Pe ee he oy eke ee ie hina: ‘Ut FE MEA “i ae ie oe es ae Ps se ee ‘ Ae: . Pa. NS BUSIN 4 C . a” Se ey RRON ue 2. ES coat < SEKGNSS e. MOINES tr “ 
eo aes etek he a Be a Bie ee SS OF ~S HE aiaia Sse ce hi Pr ae ae Rs ah een ok) RSS & SINIESS | i FSS Sass SESS Seek at ES Sa pe Bes . “a oa 
BUSI iin ae sees ries oe co eames tN BY SINESS | ea ne ee 3 es eke = es SO ee aS Fi NPTLINIE % EGA RS Se cay Deine Se Sak ASR a a% 
. . CQ. tr Suphicc tes LR oe ee ee cate th ee ee si ares i sas) Bee & RIL o MAL ee es a RE ay eS ehar SES PNM Nir AAPA Se Fee ee MES SS Sass eS RS td 
NESS - FORTUNE MEAN! Sie epee: tte a ate 29 8 PURIUINE 1 AEANS | So aes ee oe YNE MEAN» BUS! yee ha . 
. 3 3 ; “a weg s 3 Pe ind a eae oe eae OG gui cae: ESS § ger sn egy eS A} * 2 i i oe Ee a TSE AS Shae S SSS ASS sae Rts HR. rFSS\ | re os 
c 7: Z ERE Re ae Bee es 5 ees Stee oo ee ae, | AINY D qi es Sra 2 eo ES Soe ASERC CS oe Se > alee | th 
We eok es “BUSINESS = FORTUNE ee ee Saxton ISINESS + FO an he Si, quan. ER OES 2° PURIL E : 
HINESDO * FOR INE AV te Oa ped ee es oe are PEE as JIRIUNE | CARKIC RI ee Ste a eae SS “ae ok 
. < AALS RL i oe ee re Sk WSs SS Ss ce 4 Vs INESS - Se Ro RN eS : Sree 
¥ pV itece¢ aoe Se Soo ss Re Rou Re ERR SESS WH SHS Pigg iets a Xf Nive eS *e SS ra OE AAG ki 
VSIINESOS ° ore 1k ae eet eet HERE SSS BRE Ss 2? EMR INE , A ok i, ei 
oe a @) oe ee a eae eae oe Se SS RES A -€ Nery eee 
$x * . = ~ SS = Sak Se PSS ag So SS Re BSS Sa Bi Sy Stig x Aba =e 
4 a ¥ Be a Tek aS Se Dk SOS < RRS SS ee Rua hk he bint or re 
MEANS BUSINESS | ASR ane ee a yaa: ae ae ee aes 
. ea, . ~~ herr th ca Sk SN ra RES, SE Be oe Mees 
riage a SS Ss Ra eR Wx ie pret p 
® 7 Tt nag 
NS BUSINESS i 
: Jolt arate 
a ; 
Pat Se 
5 speitee 7 mS tik : a pes eshte tek “ os a 
en a : ie ; te gel? thom eee S . } 3 Bigg, Na 
° , 5 Stade z by ze ia” Mae are ie Tita ae We Bid ah pes e SS. ee Ls > 
i" ; A rex LEM hls es cy Jy AP ee ree aaa 2 ye ee ae 
¢ OER . se oor. Sn ee eG TASTER 
se 5 ie iS Nh ges Weta gon re ees ee Beas aoa ; oh Se aes 
. 3 i Fey = My ae ; Cae oS ace Sap mene <ieemtrasp< wes watt Fei es i . r at at Bee 
7 us a AS ee fyi okey ai eed os ante Shere Jans i r oe eRe 
i f ‘ ; SH TM eee pepe skh So ageag Nee i a CN itis Oe : ee 
~ ; % ri m hes , Saat ks a pet eter gr a oA : Se ge es 9 en § a ex ree? mk am 
: ‘bios iat : ete, vias cecoeaat Ge Boe Rt cic be ean Raion: i: 
a ? : Sit ‘ie. ao . eg RES Bee esr 
ie : ie ; j i See eters: 


ADVERTISING AGE 


¥cy % 7 


November 22, 1937 


Replacement 


Field Termed 
Big Potential 


Newark, Nov. 17.—Industrial mar- 
keters should point their efforts to- 
ward the replacement business now 
available to them instead of reach- 
ing out for new business, Col. Wil- 
lard T. Chevalier, vice-president, Mc- 
Graw-Hill Publishing Company, told 
a meeting of the Industrial Market- 
ers of New Jersey here last night. 

Declaring that it is no longer pos- 
sible to sell old products to new cus- 
tomers, but that it is now essential 


REACH THE 


WOMAN, too 


Advertising read by A 


to sell new products to old custom- 
ers, Col. Chevalier pointed out that 
industrial merchandisers must de- 
liberately and continually “antiquate 
their own products” if they do not 
want their competitors to do it for 
them, and that the potential market 
must be informed of the process by 
increased advertising. 

“In an expanding market,” he said, 
“it is comparatively easy to spot your 
customer and to sell him, but in 
a replacement market it’s a different 
story. You can’t wait for your cus- 
tomer’s equipment to wear out, you 
have to antiquate it by producing 
something newer, better and more 
efficient. And then you have to tell 
him about it, convince him that he 
needs to make replacements. It’s a 


hard job and one that can be done 
only by industrial advertising.” 

Col. Chevalier said that industrial 
advertising is now entering the stage 
of development that consumer adver- 
tising underwent 20 years ago and he 
predicted phenomenal growth and 
great opportunities in the field dur- 
ing the next 15 years. 


Oklahoma Agency Now 
Halsell-Humphrey, Inc. 


Harold Halsell Company, Oklahoma 
City, has changed its name to Hal- 
sell-Humphrey, Inc. 

Warren A. Humphrey, formerly 
vice-president of Gottschaldt-Humph- 
rey, Inc., Atlanta agency, and pre- 
viously with Ferry-Hanly Company, 
has joined Halsell-Humphrey as vice- 


president. 


Opticians Use Contest 

Community Opticians, New York, 
optical retailers, have announced a 
city-wide beauty contest open to all 
women who are 30 years of age or 
under and wear spectacles. Cash 
prizes will be awarded and the win- 


ner’s picture will be featured in 
Community Opticians’ advertising 
during the winter months. Promo- 


tion will be run in New York news- 
papers starting Dec. 1. Bert Nevins, 
New York, is in charge of publicity. 


McDermott to Agency 


G. B. McDermott, formerly with 
National Broadcasting Company, Chi- 
cago, as national spot sales manager 
and commercial manager of WMAQ 
and WENR, has joined Kirtland- 
Engel Company, Chicago, as_ vice- 
president. 


gets Better Sales Results 


Advertisements in The Sun are seen and read 
by entire households because of this news- 


paper's strong home influence. 


The Sun is 


bought principally by men (4 copies out of 5) on 
their way home from work. They read it en 
route and then carry it home, confident in the 
knowledge that its news, features and adver- 
tisements not only are interesting but in good 


taste. 


Consequently, the women and all other 


members of New York's worthwhile buying fam- 


ilies are influenced by 
columns, too. 


The Sun's advertising 


With more and more. products requiring the ap- 
proval of the woman of the house as well as the 
man (women, for instance, are said to influence 
9 out of 10 new automobile sales and to spend 


REACH THE 


MAN ano 


Ewing Galloway 


LL THE FAMILY 


up to 95 cents of the family dollar) it is highly im- 
portant for advertisers to concentrate sales effort 


on homes and families. 


Advertising in The Sun does that job better than 
in any other New York week-day newspaper. 
Carefully made house-to-house surveys in typi- 
cally good residential areas of New York city 
and suburbs show The Sun's superiority as a 
home newspaper and as an advertising medium 
that effectively makes up the minds of men and 


women. 


GENERAL FOODS 
REPORT TAKES 
TABLOID FORM 


Stockholders’ Statement Made 
Sales Emissary 


New York, Nov. 17. — Sensing 
an opportunity to build its 66,425 
stockholders into an army of good- 
will boosters, General Food Corpora- 
tion this week initiated a new phase 
of its public relations activities by 
establishing for the first time a di- 
rect “friendly, communicative link” 
between management and stockhold- 
ers. 

Instead of issuing the conventional, 
sedate periodic corporation report, 
General Foods will hereafter tie up 
its financial statement with an ex- 
planation of current company activi- 
ties in the pages of a new, informal 
little eight-page tabloid newspaper 
called “General Foods News.” The 
publication will, “for at least a pro- 
bationary period” be distributed four 
times a year. The first issue, which 
is copiously illustrated, contains 
stories on General Seafoods’ recent 
expansion; the “open house” party 
sponsored by Post Products Division 
of the company in connection with 
its enlarged home in Battle Creek; 
a description of how Birds Eye 
frosted foods are packed; the back- 
ground of the famous “Baker Choco- 
late Girl;” and a resume of a survey 
conducted by Colby M. Chester, chair- 
man of the board, on the housewife 
of the future. 


Stockholder Star Salesman 


“Your management has long known 
that in the hands of the army of 
General Foods stockholders, 66,000 
strong, rests a great power to affect 
sales of our products,” the company 
explained to stockholders. “This sell- 
ing influence, thoroughly awakened, 
could exert a beneficial influence on 
the annual sales figures of your com- 
pany. 

“We urge you not only to use your 
company’s products but to recom- 
mend them to your friends and to 
ask for them at your grocer’s. Armed 
with the facts in our new booklet, 
‘A Friend of the Family,’ you are po- 
tentially one of General Foods’ star 
salesmen.” 

The booklet referred to accompa- 
nied each copy of the quarterly re- 
port and covered the complete range 
of General Foods products, with data 
on the background, development and 
experimentation that have marked 
the merchandising activities of all 
General Foods divisions. In a fore- 
word by Mr. Chester and Clarence 
Francis, president of the company, 
the organization’s business philoso- 
phy is outlined. 

Emphasizing the fact that 
anxious to keep stockholders in- 
formed’ on all company activities, 
General.Foods urged communications 
giving reactions on work to date and 
suggestions for future issues of the 
new tabloid paper. 


it is 


Graham Expands Studio 


Walter Graham & Associates, Chi- 
cago, has taken larger quarters at 43 
E. Ohio street. The telephone num- 
ber is Delaware 3883. 


* 
MAN WANTED 


| Young copy writer who wants to be an agency a 


count manager, and will go through the grind of 
training we require. Background in industrial. 
commercial, and building fields, and a_ technical 
bent, are desirable. Opnortunity to work beside 
seasoned men in group operation on substantial ac 
counts—in rapidly growing Mid-Western general 
agency where the big opportunities are just ahead 
Agency experience not required, not always an asset 
Exrerience with the mechanics of selling and sales 
management preferred. Must have creative talent. 
knowledge of advertising mechanics, and _ evidence 
that he is a producer; also the education, back 
ground, and personality to promise development be 
yond routine writing and detail into dealing with 
clients’ executives. 

We train our men, do not buy them ready-made 
This is expensive and we can’t afford too much 
breakage. If you are over 30, probably you have 
“‘jelled’’ and we can’t use you If you are a “‘little 
| big-shot’’ advertising manager, please do not apply 
| But if you are eager to earn a modest but adequate 
| salary while getting what some men would pay real 
| money for, here is your chance. Address Box 1285 
| Advertising Age. 
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COPFEE + TEA 
EXTRACTS + SPICES 
i oem eatin nate neatiiiaatnel 


&_AIN'S COFFEE CO. 


eOF -BETTER ¢ COFFEE- 


OKLAHOMA CITY, OKLAHOMA 
September 30, 1937 


Mr. Gayle Grubb, Manager, 
Radio Station WKY, 
Oklahoma City, Oklahoma. 


Dear Mr. Grubb: 


An old colored mammy of ours used to say: “When folks ask 
foh a second helpin', Ah knows they likes mah cookin’.” 
The same simple philosophy holds true with radio adver- 
tising. When advertisers come back to the same station 
year after year, it's because they like the results that 
station produces. 


Which brings me around to the point that this fall, for 
the fourth consecutive year, Cain's Coffee Company will 


be back on WKY -- this time 5 days each week. Doesn't 
this fact speak for itself ? 


Sincerely yours, 
CAIN'S COFFEE CO. 


RIC.VM 


@ Primary cog in the merchandising machine that has long 
kept Cain's Better Coffee one of the biggest sellers in Okla- 
homa has been WKY. 


Early last month, Cain's Coffee Company began its fourth 
consecutive year on WKY. Justified by previous WKY per- 


formance, Cain's invested more heavily than ever, launched 


a quarter-hour live-talent show straight across the board. 


- AFFILIATED IN MANAGEMENT WITH THE 


November 22, 1937 ADVERTISING AGE : 4 


THE wt vevoine: . 


With no inducement but results, no motive but profits, 
Cain's along with scores of other local and national adver- 
tisers spend more money with WKY than with all other 


Oklahoma City stations. 


The aggregate superiority of WKY programs has gathered 
its own weight in audience... an audience so large and so 


profitable that advertisers keep coming back for more. 


WR cssatoma ay 


REPRESENTATIVE — E. KATZ SPECIAL ADVERTISING AGENCY 


OKLAHOMA PUBLISHING COMPANY | 
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ADVERTISING AGE 


November 22, 1937 


WITHDRAWAL OF 
CASH DISCOUNT 
HIT BY FOUR Ks 


New York, Nov. 
maintenance of the 2 per cent cash 
discount for agencies by the vast ma- 


jority of media, and its adoption by | 


the small minority of media which 
have not put this policy 
was urged here this week by the ex- 
ecutive board of the American Asso- 
ciation of Advertising Agencies, 
which termed the standard cash dis- 
count as “indispensable to sound fin- 
ance in the advertising business.” 
Putting itself on record as “un- 
equivocally in favor” of the discount, 
the Four A’s urged that the matter 


again be brought to the attention of | 


all non-co-operating media. Mention 
was made of a few newspapers that | 
“have recently eliminated cash dis- | 
count in the mistaken belief that | 
agency credit would not thereby be 
impaired” as well as to the “ever- 

present menace to the credit struc- 
ture itself’ caused by the failure of 


19.—Continued | || 


into effect, | 


Daily's ‘ews re | 
| Has Familiar Sound | 


Greenwich, Conn., Nov. 18.— 
The Greenwich Daily News- 
Graphic Nov. 25 will change its 
name to one long familiar to 
the vast legions of the punc- 
| tual. The name will be Green- 
wich Time. 

Wythe Williams is newly ap- 
pointed editor and general man- 

ager and H. J. O’Neil continues | 
|; as business manager. | 


ithe minority of media “to do their 
| part.” 

Agencies have no profit motive in 
suggesting that media allow the 
standard cash discount, the Four A’s 
pointed out, because cash discounts 
jare regularly passed on to the adver- 
\tiser by the agency when the adver- 
tiser pays on or before the agency’s 
discount date. 

“Sometimes media owners ask why 
|the agency itself should not allow a 
cash discount if it considers it so im- 
| portant,” the association observed. 

“The agency could not, since doing 
|80 would constitute a rebate of part 
lof its commissions, which it is 
|legally and morally bound not to do; 
jand besides, it would amount to 


| 


more than the agencies’ average net 
profits. 

“We believe that the standard cash 
discount is the most important 
single reason for financial soundness 
in the advertising business. It has 
enabled agencies with a comparative- 
ly small amount of capital to handle 
very large volumes of advertising 
with practically no loss whatsoever 
to media owners. It enables agen- 
cies to guard against loss by flying 
a danger signal. 

“Advertising is a service which, 
when it has been rendered, cannot 
be reclaimed by the seller or re- 
turned to him. It has no value ordi- 
narily except to the advertiser. This 
has a bearing on the importance 
which our industry attaches to the 
cash discount. It is reflected in the 
resolution adopted by our board.” 

More than 94 per cent of the daily 
newspapers in the United States, 95 
per cent of a!l magazines and large 
numbers of other media follow the 
standard cash discount policy, the 
Four A’s said. No loss of revenue is 
suffered by media owners if allow- 
ance for the cash discount is made in 
setting rates, the association added, 
and since the agency passes on the 
discount its revenue is not affected; 
nor are appropriations affected, inas- 
much as the advertiser’s estimates 
are customarily made with allowance 
|°or cash discount. 


EVERY WEEK 


000 


GUARANTEE 


Read by three-quarters of a hanes boys, ala, pe etiatea Usedi in the classrooms 
of 20,000 teachers. 


| Why not ask us to tell 


° 


you ea YOUNG AMERICA ils eee a NE 


market by means of a NEW editorial formula? {Rate card on request:) 


EDUCATE YOUR 
OWN EMPLOYES, 
KOBAK'S ADVICE 


Too Early for Institutional 
Industry Campaign 


New York, Nov. 19.—Businesses 
should sell themselves to one an- 
other and particularly to their em- 
ployes, rather than embark on gen- 
eral institutional campaigns, Edgar 
Kobak, vice-president, Lord & 
Thomas, told the sales management 
conference of American Management 
Association at the Pennsylvania Ho- 
tel here yesterday. 

If they were to do a good job in 
this direction, campaigns to the pub- 
lic probably would prove superfluous, 
Mr. Kobak asserted, since enough in- 
formed employers and employes 
would be created to answer carping 
critics intelligently. 

Other speakers today were Paul S. 
Willis, president, Associated Grocery 
Manufacturers of America, and C. B. 
Larrabee, managing editor, Printers’ 
Ink, both of New York. 


Situation in Food Field 


Mr. Willis said that the Robinson- 
Patman Act has practically elimi- 
nated quantity discounts above 2 per 
cent and greatly reduced advertising 
allowances. Food manufacturers, he 
asserted, favor the Tydings-Miller 
Act and state fair trade laws even 
though they believe that the great 
number of food outlets, numbering 
400,000, make it impossible for such 
laws to be enforced. 

He advocated passage of a law 
sponsored by the National Food and 
Grocery Conference Committee which 
would forbid retailers to sell below 
invoice cost, plus 6 per cent. 

Mr. Larrabee discussed compensa- 
tions plans for salesman, saying the 
best is that which aids the salesmen 
to avoid bad credit situations, re- 
turn goods and other profit-eating 
practices; encourages him to support 
advertising efforts, and makes for 
loyalty to the company, in addition 
to meeting other special conditions. 


Must Set the Stage 


Mr. Kobak’s talk on “Public Rela- 
tions and the Sales Policy,’ de- 
veloped the assertion that business 
must solve questions of product rela- 
tions and private relations before it 
is in any position to do an intelligent 
public relations job. 

As a matter of fact, Mr. Kobak 
said, business is a part of the public 
and is itself improperly educated. He 
recommended employment of  busi- 
ness papers as the primary step in an 
educational campaign. 

The forgotten man is in reality the 
employe of almost any large corpora- 
tion, he said. American industry has 
an opportunity right on its own door 
step in educating its own men, but 
thus far has preferred to gaze at the 
inviting landscape in the distance. 

It is foolish, Mr. Kobak declared, 
to blame politicians for the current 
distrust of business, since the good 
politician merely reflects the public’s 
mood. A change in public sentiment 
would quickly be mirrored at Wash- 
ington. 


Change Meeting Place 


for Young’s Lecture 


Because of heavy advance registra- 
tions for the lecture of James W. 
Young, professor of advertising, Uni- 
versity of Chicago, Nov. 23, the lo- 
cale has been changed to the Bal | 
Tabarin, Hotel Sherman, Chicago. | 
The time is 6:30. 

Though the price for 
ture course is $5, 


individual admis- | 


the six lec-)| 


sions will be sold for $1 to this, the | 


last in the series on 


copywriting, | 


sponsored by the Chicago Federated | 


Advertising Club. 


Names Pedlar & Ryan 


Ben-Burk, Inc., Boston, distributor 
of Old Mr. Boston products, has 
named Pedlar & Ryan, Inec., New 
York, to handle its advertising. 


—— 


Inserted in 1926; 
Answered in 1937 


Sarasota, Fla., Nov. 16.— 
What the Chamber of Com- 
merce here claims is evidence 
of a record “long pull” for copy 
was a reply received last week 
from an advertisement inserted 
in The Saturday Evening Post 
in 1926. It was a postcard from 
Mary Jane Loop, Buffalo, N. Y. 
The only catch was, however, 
that the card was apparently 
mailed 11 years ago. Miss 
Loop sought information on 
Sarasota as a resort center. 


Progressive Pictures 


to Start in January 


Progressive Pictures Corporation, 
Hollywood, newly organized by B. N. 
Judell, president of Judell, Inc., Chi- 
cago, has announced plans for en. 
trance in January into the motion 
picture production field. 

Mr. Judell said that the company’s 
program for its first year would be 
devoted exclusively to feature pic. 
tures, including 30 of full length, six 
specials and eight Westerns. Judell, 
Inc., has been active since 1925 in mo- 
tion picture distribution. Progressive 
has not yet appointed an agency, Mr 
Judell said, indicating, however, that 
such appointment would be made 
within the near future and would be 
among those agencies now active in 
Hollywood. 


Hiram Walker Copy 
Budget Raised 50% 


Increases in newspaper and maga. 
zine advertising and expanded use 
of dealer helps will bring Hiram 
Walker’s promotion expenditure dur- 
ing the last four months of this year 
to 50 per cent above the appropria- 
tion for the same period last year, 
according to Fletcher & Ellis, Inc. 
New York, agency in charge. 

Canadian Club and Hiram Walker 
Gin are receiving chief emphasis in 
magazines, while Ten High Bourbon 
Whisky and Gin are being promoted 
primarily in newspapers. 


Sleininger to Furgason 


Cliff Sleininger has joined Furga- 
son & Co., Chicago radio representa- 
tives, coming from the Chicago office 
of Transamerican. After leaving Free 
& Sleininger, now Free & Peters, 
Mr. Sleininger operated his own 
office for a time. 


Account to Kennedy 


Kennedy & Co., Chicago, has been 
appointed advertising agency for 
Sunny Hill Wineries, Chicago. News- 
papers and business papers will be 
used. Samuel J. Wexman is account 
executive. 


Gets New Accounts 


Redfield-Johnstone, Inc., New York, 
has been appointed to direct the radio 
advertising of Crawford Laundry 
Company, Bridgeport, Conn., and 
Standard Drug Company, Cleveland. 


Gibbons to L. & T. 


Gil Gibbons, formerly with WHK- 
WCLE, Cleveland, has been appoint: 
ed assistant production manager of 
Lord & Thomas, Chicago. 


Ideas that Increase 


REPEAT SALES 


OUR PROFITS and 

your dealers’ profits 

depend on Repeat 
Sales— Turnover. The 
friends your product makes 
in the “‘first sale’? are your 
best prospects. They are your 
dealers’ “regular customers.” 
How to make them YOUR 
regular customers is a ques- 
tion that ‘‘U-S” and its vari- 
ous Divisions are helping 
many concerns to answer 
successfully. ‘‘U-S’’ can help 
you! 


The UNITED STATES PRINTING and 


LITHOGRAPH COMPANY and DIVISIONS 
HOME OFFICE: 320 BEECH STREET, CINCINNATI, OHIO 
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its Gober Ads 


¢ MAKE HER BUY... 


With rich, true-to-life color, 
THIS WEEK Magazine stops, 


and tempts, more than 
5,300,000 families from 
Coast to Coast... AT PAGE- 
PER-THOUSAND SAVINGS 
UP TO 54% OVER OTHER 
NATIONAL MAGAZINES! 


for 
2 WS- 
| be 
unt 


In 24 ‘super sales centers,” 


THIS WEEK Magazine covers 
the dealer’s own customers 


with the thoroughness of 


his local newspaper... 
WHICH MEANS 3 TO 5 
TIMES AS WELL AS OTHER 
NATIONAL MAGAZINES! 
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ADVERTISING AGE 


November 22, 1937 


N. Y. Retailers 
Sponsor Liquor 
by Wire Service 


New York, Nov. 17.—Gifts by Wire, 
Inc., a service expected to produce 
annually thousands of dollars addi- 
tional business for retail liquor deal- 
ers throughout the country, has been 
organized by a group of New York 
package store dealers, and will pro- 
mote a nation-wide service for the 
forwarding and delivery of wine and 
liquor gifts by telegram. 

Patterning its operation after the 
successful Florist Telegraph Deliv- 
ery Association, Gifts by Wire, Inc., 
is seeking to set nation-wide service 
in operation for the Christmas rush. 
Leo L. Eventritt, chairman of the or- 
ganizing committee, said solicitation 
for membership will be opened at 
once and that the following plan of 
organization has been tentatively ap- 
proved: 


Payment Division Given 


Gifts by Wire, Inc., will be oper- 
ated on a non-profit basis. <A clear- 
ing house will be established in New 
York for payments to stores for de- 
livery of orders emanating from 


bonded subscribers in other parts of 
the country. The store taking the 
order will retain 12 per cent of the 
gross amount, the store making the 
delivery retaining the balance, less 
3 per cent clearing house charge. The 
customer will pay the cost of the tele- 
gram required to forward the order. 
A fee of $10 a year will be charged 
all member package stores. 

According to present plans all pro- 
motion will be conducted by individ- 
ual stores, using copy and layouts 
supplied by the home office of the or- 
ganization. 


Zemmer Leaves Armand 


for Maison Jeurelle 


Paul Zemmer has resigned as ad- 
vertising manager of the Armand 
Company, Des Moines, to join Maison 
Jeurelle-Seventeen, Inc., New York. 

Mr. Zemmer has also resigned as 
president of the Advertising Club of 
Des Moines and will be succeeded by 
Joyce Swan, of the Register and 
Tribune, who was vice-president. No 
successor to Mr. Zemmer has been 
chosen at the Armand Company. 


New Ad-Press Section 


Ad-Press, Milwaukee, creative ad- 
vertising printer, has added a mer- 
chandising and direct mail idea de- 
partment. Louis C. Shimon, presi- 


dent, will direct the new department. 


PRICE FIXING 10 
CUT ADVERTISING, 
HOLLISTER WARNS 


New York, Nov. 18.—Price-fixing is 
a step in the direction of lowered ad- 
vertising appropriations and a force 
“certain to cripple the agency busi- 
iess,’ was the warning sounded here 
today by Paul Hollister, executive 
vice-president and publicity director, 
R. H. Macy & Co., before the fall 
meeting of the New York Council, 
American Association of Advertising 
Agencies, at the Hotel Roosevelt. 

The inevitable aftermath of the 
“first flush of price-fixing victory,” he 
predicted, will be a demand by re- 
tailers, the same “pressure group 
that forced fixed prices down the 
throat of the consumer,” that manu- 
facturers pull down their wholesale 
prices to afford dealers larger mark- 
ups. Sooner or later, he declared, 
agency clients will have to accede 
and the first expenditures that wil! 
suffer will be advertising appropria- 
tions. 

“The unpleasant truth is that when 


a 


F you're thinking about a 
flyer in radio, you have your 


choice of “systems.” 


First, there’s the so-called flying 
trapeze, or slot-machine, tech- 
nique, That’s where you put in 
your coin, shut your eyes and 
pray .. . Second, there’s the 
Free & Peters plan, by which 
you consider all available data 
and precedent, and very care- 


fully test your ideas, your towns 


and your stations before mak- 


ing any large commitments. 
Then, when you feel reasonably 
sure you can't miss, you blast 


away with what it takes. 


In dead earnest, we’ve got some 
proven dope for several adver- 
tisers and agencies who covet 
the jack-pot, but who don’t care 
slot-machine 


for uncertainty. 


Are you one of them? 


Exclusive Representatives: 
, 0 Ure Buffalo 
Aer rer Cincinnati 
) 8 h * Sa Cleveland 
SES er ey Columbus 
. Sarre wer = Davenport 
Egg Gaus wei bala 4% Des Moines 
Pre rr Fargo 
Oooo J) a Ft. Wayne 
EE cece c ie cw. So 5ee Kansas City 
. Sere Louisville 
WTCN ........Minneapolis-St. Paul 
KOIL-KFAB ...... Omaha-Lincoln | 
E,. s 0 8 os ew 6 OAS ERR Peoria 
CG. ccndes)s on weakk Cee St. Louis 
ree eee Syracuse 
EN °25 > Ket ae wala aay Youngstown 
Southeast 
ES |g Sa Ace ee oes ea Charleston 
APRA ere weer carene Columbia 
Any ener Knoxville 
Se era a Raleigh 
Southwest 
o_O eee ee Ft. Worth 
SR re ees ore Isa | 
Pacific Coast 
Sree Medford, Ore. | 
KOIN-KALE .. errs rire Portland | 
SE ee Seattle-Tacoma | 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


Picneer Radic Station Representatives 


CHICAGO 


180 N. Michigan 
Franklin 6373 


NEW YORK 


110 E. 42nd St. 
Lexington 2-8660 


DETROIT 


New Center Bldg. 
Trinity 2-8444 


SAN FRANCISCO 


One Eleven Sutter 
Sutter 4353 


LOS ANGELES 


Cc. of C. Bidg. 
Richmond 6184 


ATLANTA 


Bona Allen Bldg. 
Jacksen 1678 


SIGHT SAVER 


EXPOSITION 
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BUFFALO SIGHT CONSERVATION SOCIETY roa oe 


Buffalo Sight Conservation Society, or- 
ganized among utility and related inter- 
ests, promoted an unusual “Eyesight 
Saving Exposition” last week with this 
large space newspaper copy. 


your client, by price-fixing, turns over 
the policy shaping of his business to 
irresponsible group pressure from his 
trade, he automatically turns over to 
the trade whatever equity you have 
in the present and future of your 
manufacturer’s business. The first 
target the retrenchment axe will hit 
is advertising. That’s you. The 
pressure-group is consistently so 
short-sighted that it does not care 
whether restricted advertising means 
restricted demand, reduced sale. The 
pressure-group is interested only in 
two factors, today’s markup and the 
preservation of its individual press- 
ure-group jobs. In short, the press- 
ure-groups of the industries, in which 
price-fixing has been tried, are ready 
and eager and waiting to run your 
business. And if you don’t think 
they intend to run it, and are in fact 
trying to run it today, you believe in 
pixies.” 


Urges Strong Fight 


Agencies face two alternatives, he 
asserted: First, to submit to such 
treatment; or second, to “fight tooth 
and nail any attempt to freeze or 
limit the flow of the goods you ad- 
vertise.” 

“Advertising as an industry must 
concern itself with the social and eco- 
nomic implications of advertising 
and not simply assume the attitude 
that anything that sells more goods 
is good advertising,” said Henry 
Eckhardt, chairman of the board of 
the Four A’s. 

Although affirming his conviction 
that “the agency job is to make ad- 
vertising pay specifically for some 
specific advertiser,” Mr. Eckhardt 
nevertheless urged his listeners to 
realize they are part of an industry 
that faces a big responsibility and a 
big problem. Despite the fact that 
agencies are well organized, he said, 
and are demonstrating “a _ strong 
leadership factor,” and advertisers 
and media also realize that all must 
work together toward the same goal, 
the activities of the separate groups 
“have no instrumentality for coordi- 
nation and hence for final, joint, uni- 
fied action.” 


Doesn’t Want “Czar” 


Mr. Eckhardt asserted that he was 
not advocating a “czar” for the in- 
dustry, but he emphasized the need 
for concerted action by all branches 
of the business in the direction of 
self-regulation, with growing govern- 
ment regulation as the alternative. 

Anna Reese Richardson, director, 
consumers division, Woman’s Home 
Companion, spoke on the need for 
“going along with the consumer;” 
Arthur Tatham, Bauer & Black, dis- 
cussed various elements of agency so- 
licitations and service; and Elmer 
Wheeler, Tested Selling Institute, an- 
alyzed the reasons why some adver- 
tising fails to produce. 


Names Ruthrauff & Ryan 


Campbell Cereal Company, Minne- 
apolis, has named Ruthrauff & Ryan, 
Inc., Chicago, to handle advertising 
of ‘“Malt-O-Meal.” 


1,500 Mark for 
Dorothy Dix Drama 


Through Station WHAT, the Phila- 
delphia Public Ledger will present 
its 1,500th consecutive dramatization 
of the Dorothy Dix column Noy. 
23, termed by the station to be the 
longest unbroken run for any daily 
complete radio drama now on the 
air. 

Chester a’Becket has announced all 
of the shows. 


Swift & Co. Names 


Holmes President 


John Holmes, associated with 
Swift & Co., Chicago packer more 
than 30 years and former vice-presi- 
dent, has been elected president, the 
first person not bearing the Swift 
name to hold this post. 

He succeeds G. F. Swift, elected, 
with Harold H. Swift, to the newly- 
created posts of vice-chairmen of the 
board. 


Dearing New Ayer 
Publicity Director 


Alvin P. Dearing has joined N. W. 
Ayer & Son, Chicago, as publicity di- 
rector. He succeeds Budd Malloy, 
who has resigned to free lance. 

Mr. Dearing comes from Ayer’s De- 
troit office. He was formerly with 
Ford Motor Company and prior to 
that, with the Jacksonville, Fila., 
branch of McCann-Erickson, Inc. 


Agency for Pensacola 


R. J. Spence, formerly with Robert 
& Co., Atlanta, has been appointed by 
the municipal advertising board of 
Pensacola, Fla., to direct the city’s 
advertising campaign for develop- 
ment of industrial, commercial and 
recreational advantages. The budget 
will approximate $30,000. Griffith 
Advertising Agency, St. Petersburg, 
Fla., will handle the account. 


Wallace to Seeds 


Tom Wallace has been appointed 
manager of the Hollywood office of 
Russel M. Seeds Company, Chicago. 


79 YEARS AT 
HEAD OF THE 
PROCESSION 


From the time of oxen- 


powered farming KANSAS 
FARMER has been the 
leading farm paper in 
Kansas — nearly _ three- 
quarters of a century. 

As the leader, KANSAS 
FARMER possesses that 
intangible quality known 
as reader preference, the 
vital factor when consid- 
ering farm paper adver- 
tising. 

No wonder Kansas’ lead- 
ing farm paper provides 


the punch necessary for 


successful farm selling! 


Kansas Farmer 


‘Topeka, Kan. 
Arthur Capper, Publisher 


115.000 SUBSCRIBERS 
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Below are a few excerpts from the 
thousands of letters from users of the 
AIR CONDITIONING BLUE BOOK 
which indicate how it aids them in 
their daily work of specifying and 


buying. 
& 


“We find it of tremendous value in 
figuring all types of installations and 
especially in the selection of equipment 
of various manufacturers.”—Dealer. 


“It is the most complete and useful 
book of its kind which I have ever 
seen.” —-Wholesale Distributor. 


“Your publication arrived at an op- 
portune moment to be of real service. 
We have under way a community pro- 
ject for our new mill and are construct- 
ing some 12 modern houses, together 
with school building, etc. All these 
will be fully insulated and equipped 
with modern heating.”’—Large Indus- 
trial User. 

e 


“The plan of having manufacturers’ 
information combined in such a book 
will result in a considerable saving of 
time in working out problems of heat- 
ing and air conditioning.”—Gas and 
Electric Utility. 

© 


“Most helpful, and probably the best 
compiled book of its kind in existence. 
We assure you that we are making daily 
use of our copy.”—Manufacturer. 


“The wider the distribution of this 
volume the better for the industry, be- 
cause we are feeling the reaction from 
poorly designed and inadequate so- 
called air conditioning installations.” — 
Consulting Engineer. 
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DELUGED by LETTERS 


The acceptance and success of any product can 
best be determined by what the users of that product 
say and think about it! 


The thousands of complimentary letters received 
from users of the 1937 AIR CONDITIONING BLUE 
BOOK indicate its almost instant acceptance and 
success. Such a deluge of letters is remarkable .. . 
the recipients of the AIR CONDITIONING BLUE 
BOOK were so enthused with its vital contents that 
one out of every four took the time and trouble re- 
quired to write us a letter of comment. And they 
weren't just short thank you notes either . . . they were 
REAL letters which went into detail on the merits of 
the BLUE BOOK. 


The acceptance of the entire industry is evidenced 
by these letters. We heartily wish you could read all 
of them. But, of course, it would probably be im- 
practical for you to take the time to read them all. 
Also, it would be impractical 
to photostat and ship copies to 
everyone. However, to give 
you the typical vein of these 
letters we have reproduced a 
few comments from them on 
this page. The following ex- 
cerpt from a letter of an 
advertiser in the 1937 AIR 
CONDITIONING BLUE BOOK 


speaks for itself. 


"| have been intending to 


write you for some time to let 
you know that the AIR CON- 


DITIONING BLUE BOOK is one 
of the livest advertising me- 
diums which we are using this 
year. 


"As a matter of fact, it is quite a novelty to us to 
pull returns every day from an advertisement in a book 
of this type. A large number of our offices have 
written in to tell us of leads they secured through the 
BLUE BOOK and, therefore, | assume you must have 
made a pretty nice distribution." 


There is only one answer for this success and ac- 
ceptance—The AIR CONDITIONING BLUE BOOK 
has FILLED the long-felt need of the men in the in- 
dustry by giving them a complete, centralized source 
of product and technical information so vital to them 
in their daily work. 


This daily usage and complete coverage of all these 
men—the men who specify, buy, install and use YOUR 
equipment—can obviously mean but one thing to the 
manufacturer who makes his catalog material available 
in the AIR CONDITIONING BLUE BOOK—results! 

Space reservations for the 
1938 AIR CONDITIONING 
BLUE BOOK are now being 
made. Send for complete de- 
tails on rates, agency commis- 
sions, copy requirements and 
mechanical specifications. 


AIR CONDITIONING 
BLUE BOOK 


Published by the Publishers of . . AUTOMATIC HEAT 
and AIR CONDITIONING . . DOMESTIC ENGINEER- 


ING . . PLUMBING and HEATING NEWS... THE 
PLUMBING and HEATING CATALOG-DIRECTORY 
. INSTPTUTIONS. 


1900 Prairie Avenue Chicago, Illinois 
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Liquor Measure 
Bars Grocers 
and Druggists 


Chicago, Nov. 18—With a bill 
pending in the city council to outlaw 
drug and grocery stores as outlets for 
liquor, these merchants are circulat- 
ing petitions asking that the status 
quo be maintained. Enough signa- 
tures have been secured, according to 
the grocers and druggists, to indicate 
that a large part of the public prefers 


to procure liquor supplies from these 
types of purveyors. 

The: ordinance, sponsored by the 
Beverage Dealers’ Defense League, is 
based on the theory that since drug 
and grocery stores cater to minors, 
they should not be permitted to stock 
liquors. The drug and grocery men 
insist that the liquor dealers are 
seeking a monopoly. 

While a bill considered by the last 
state legislature asked limitation of 
liquor licenses, it did not attempt to 
specify the types of outlets to be en- 
trusted with the business. This bill 
was passed by the Senate, but failed 
to get through the House. 


Curtis Shifts Price 


J. M. Price, formerly in the Chi- 
cago office of the Curtis Publishing 
Company, has been appointed a mem- 
ber of the Curtis advertising service 
division, with headquarters in New 


INDIA’S MARKET © 


York. 
England territory. 


“Building” in Debut 
Building, 


and publisher; 


Mr. Price will serve the New 


published by Earl M. 
Oren Publications, Inc., Chicago, has 
been launched as a national, monthly 
news review. Earl M. Oren is editor 


OPENED 10 U. S. 


is news editor, and Herbert 0. Elt-| tunity for Exporters 


strom, assistant to the publisher. 


A 7-man interference will get 
you lots farther down the field 
than a 3-man interference. 


And a'77% farm coverage will 


get you lots farther 


midwest farmers than a 36% 


coverage. 


The Midwest Farm Papers give 


you 77% actual farm 


in the 8 key midwest states. 
The strongest national gives 


you 36%. 


What more need be said? 
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_ NEBRASKA FARMER 
WISCONSIN AGRICULTURIST AND FARMER ; 


NEW YORiX—250 Park Ave., 420 Lexington Ave 


with the 


coverage 
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mFARM PAPER 


THE FARMER, ST. PAUL 
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SAN FRANCISCO—1548 Russ Bldg, DETROIT—S42 New Center Bldg 


French, and Italian 
for American manufacturers. 


months to encourage 


could expect large returns from 


merchandise. 


masses has 


Suropean-and American family. 
a looking-glass, an oil lamp and 


cooking stove,” he said. 


sons. 


soap, 
seas, and motor cars.” 
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BY WAR SPECTER 


Nixon Tells of New Oppor- 


New York, Nov. 18.—Japan’s war 
in the Far East and British, German, 
pre-occupation 
with extensive rearmament programs 
were cited today as chief factors in a 
great marketing opportunity in India 


Visiting this country for three 
American ex- 
port trade, C. R. C. Nixon, London 
manager of The Statesman, English 
newspaper published in India, told 
AbVERTISING AGE that with proper 
promotion the American advertiser 


country of 360,000,000 population and 
one that was anxious for imported 


The economic status of India’s 
improved tremendously 
during the past few years, Mr. Nixon 
said, and with their new purchasing 
power has come a desire for all the 
personal and household effects of the 


“Even the poorer class today wants 


“The middle 
class buys things that can be used 
about their homes or on their per- 
They flaunt the fountain pen 
because it symbolizes their education. 
They read English books and they as- 
pire to the electric fan, a cake of good 
patent medicines from over 


Mr. Nixon cited cosmetics and ra- 
dios as being the two lines with the 
largest ready made market awaiting 
He quoted a British govern- 
ment report based On a survey con- 
in India, which found that 
American made radios were particu- 
larly well suited to Indian atmos- 
With no altera- 
the 
installed in 
India and outperform any other set. 
As for cosmetics, Mr. Nixon said that 
the Indian woman has gradually be- 
come figure and face conscious until 
she is now eager for all types of cos- 
is aware of the entire 
He 
added that patent medicines are in 
great demand, largely due to the fact 
that the natives distrust doctors. All 
three of these fields have been barely 
scratched with any concentrated pro- 


English newspapers are practically 
the only medium through which the 
advertiser can reach the great mass 
of consumers, according to Mr. Nixon. 
There are so many different dialects 
in India that English has become the 
national language for trade and poli- 
In proof of this he pointed out 
the fact that Mahatma Gandhi’s news- 
paper, The Harijan, which appeals ex- 
clusively to the native population, is 
Mr. Nixon con- 
cluded that the advertiser is better 
off by keeping his campaign in the 
four major English papers than by 
the precarious task of using the hun- 
dreds of native vernacular newspa- 
He further pointed out that 
not only do the upper-class natives 
read the English papers, but they 
imitate the Europeans in merchan- 
Broadcasting is non- 
commercial and he dismissed outdoor 
posters by remarking that in a coun- 
try where it is hot enough to fry an 
egg on the sidewalks 12 months out 
of the year, the main concern of the 
natives is to keep off the streets and 
By using the four ma- 
English newspapers the adver- 
approximately 
3,000,000 readers who comprise the 
bulk of the buying population, he 


Although Indian advertising tech- 
nique and layout methods are pat- 


Mr. 
Nixon had one word of warning for 


COMBINATION 


Durkee Famous Foods, Inc., is introduc. 
ing this effective combination shipping 7 
container and display for Durkee’s Mar. | 
garine. Hinde & Dauch Paper Company, | 

Sandusky, O., produced the unit. | 


the American exporter, and that con- 
cerned the many religious and racial 
al|prejudices existing in India. He 
pointed out that most of the vernacu- 
lar newspapers carry crusades 
against some rival sect and for the 
manufacturer to advertise in such a 
paper would immediately alienate 
many consumers in the rival camp, 
In like manner, advertising in the 
English newspapers must be phrased 
to avoid the embarrassment that 
came to one British exporter of cold 
creams when he wrote copy designed 
a|to appeal to “the Indian woman.” 


Used Wrong Word 

“Unfortunately for him,” said Mr. 
Nixon, “the word ‘woman’ in India 
refers exclusively to a street walker, 
What he should have done is to ap @ 
peal to the Indian ‘lady.’ You see a i 
lady is, well, obviously, a lady.” Se 

“The best advice I can give to the 
American exporter,’ he concluded, 
“is to consult an export advertising 
agency. There are many good ones 
in this country and they can save 
their clients thousands of dollars be 
cause of their expert knowledge of a 
vast, rich, but intricate market.” 
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+ no "CLOSED SEASON" 


USE OUTDOOR ADVERTISING ALL YEAR ROUND! 


| Human desire for the good things of life tempting, thrilling outdoor displays?... 
flourishes at all ages, in allseasons....How Modern advertisers, asking themselves that 
can you bring desire for your product to question, have answered it—by becoming 


the buying point more quickly than with year-round users of outdoor advertising! 


OUTDOOR 
DVERTISING 
INCORPORATE 
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Freedom ofthe Business Press 


Dismissal of conspiracy charges 
against the Chicago Journal of Com- 
merce, National Petroleum News, 
and W. C. Platt, president of the lat- 
ter publication, in the oil case cur- 
rently being prosecuted by the United 
States in the federal court at Madi- 
son, Wis., should be viewed with sat- 
isfaction by all advertising interests 
and all concerned with freedom of 
the press. 

The publications concerned were 
indicted, along with a group of ma- 
jor oil companies and their execu- 
tives, on charges of operating in de- 
fiance of the anti-trust laws by con- 
spiring to set artificial prices on pe- 
troleum products. Specifically, the 
publications were charged with being 
parties to the alleged conspiracy be- 
cause they had published market 
quotations which the government as- 
serted did not reflect the true condi- 
tion of the market. 

The obvious defense of the publish- 
ers, and the one which was advanced 
in the case prior to the dismissal of 
the complaints, was that no publica- 
tion engaged, as a normal editorial 
routine, in presenting market quota- 
tions for the information of its read- 
ers, can or should be held responsible 
for the effect of these quotations upon 
the status of the market, so long as 
the quotations are presented in good 
faith, and are based upon informa- 
tion generally accepted as authentic. 

Certainly newspapers and business 
papers would be deprived of a large 


measure of their editorial freedom, as 


well as a good many of their most | 


important and most useful functions, 
if market quotations published 
their columns in good faith could be 
held to represent anti-trust or unfair 
trade practices by any reader who 
might consider that the quotations 
had an adverse effect upon his busi- 
ness. Any such assumption, carried 
to its ultimate limits, would un- 
doubtedly prevent all publications 
from printing price or market infor- 
mation of any type or kind. 

The newspaper and the business 
paper which print commodity prices, 
market quotations, and similar in- 
formation provide a needed and 
wanted service for their readers, one 
which should not and must not be 
hampered by governmental or other 
interference. 

Unfortunately, Judge Stone, in dis- 
missing the publication defendants 
in the oil case upon government mo- 
tion, overruled counsel for the pub- 
lishing companies, who opposed such 
dismissal, asking instead for a di- 
rected verdict of acquittal by the 
jury trying the case. Dismissal of 
the case upon government 
frees the publications from danger of 
further court proceedings in the 
present case, but a verdict of ac- 
quittal by the jury would have served 
a much more useful purpose by set- 
ting a definite legal precedent upon 
this particular aspect of freedom of 
the press. 


How About Doing It Now? 


With Congress again in session, it | 
can be accepted as beyond reasonable | 
doubt that some portion of our legis- 
lators’ time and efforts, either during 
the current session or the regular ses- 
sion which will follow, or both, will | 
be devoted to wrestling with the 
maze of holdover legislation directly 
affecting advertising, as well as ad-| 
ditional bills which may appear. 

Competent observers are generally 
agreed that there is little likelihood 
of ending the dead!ock over food and 
drug or other advertising legislation 


at the present session; they also agree 
that legislation 
mental control 


broadening govern- 


over advertising is 


‘ater. 
The inability of Congress to agree 


“sure to pass” sooner or 


upon any program of legislation af- 


fecting advertising, even after the 
principal details of that program 
have been approved, albeit without 


too much enthusiasm, by numerous | 


associations and individuals repre- 
senting organized advertising inter- 
ests, demonstrates conclusively that 
little real aid in purging such adver- 
tising as needs purging 
pected Washington 
halls. 

But if, for the sake of argument, it 
is admitted that sound and workable 
legislation is adopted speedily and 
enforced intelligently, there 
still remain a vast realm beyond the 


can be ex- 
from 


scope of any conceivable law in 
}which advertising would require 
self-protection. Laws may govern 


and possibly prevent fraud and de- 
ception, but no law can prevent bad 
taste or bad judgment. Yet it is on 
these counts that advertising suffers 
most severely in consumer opinion. 

The job needs being done. The 
longer it is left undone, the greater 
becomes the for doing it 
eventually. How about doing it now? 


necessity 
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5 Cents a Copy, $! a Year 


in | 


motion | 


would | 
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—Boot & Shoe Recorder 


“| came to try on the two thousand shoes you just received from Paris." 


Ad-libbing 


Sleep in Comfort 

Apparently there is no end to the 
showmanship and drama which 
Lewis & Conger’s New York Sleep 
Shop can put into the sale of such 
prosaic items as springs, mattresses 
and related items. Now the shop 
comes to bat with a fascinating book- 
jlet of “Interesting Cases from the 
Mattress Clinic,” which, half  seri- 
| ously and half jokingly, suggests the 
| perfect remedy for 150 sleeping prob- 
‘lems, including those due to such di- 


verse causes as “air of bedroom,” 
|“marital discord,” “light disturb- 
j}ance,”” and ‘cold feet.”” The most 


| sorrowful picture of sleeping difficul- 


| ties presented in the booklet is that | 


“She 
Here's the 


|unveited in Case 1, headed, 
| Left His Bed Forever.” 
heart-rending story: 

“It was no wonder that Mrs. A. 
demanded a separate bed. She found 
that the conventional double bed, for 
two sleepers, had been badly de- 
signed. For after a little use an un- 
comfortable sag-in-the-middle oe- 
;curred and she and her husband 
would slide neatly into this valley 
of misery. Sleep became a _ nightly 
trying business. Mutual proximity 
proved too close for comfort and both 
were wearyingly confined to the 
cruel hollow in their bed.’ The sug- 
gested solution is a ‘“Beautyrest 
| bundling bed,” with a reinforced cen- 
|ter coil construction which permits 
| two people to occupy their respective 
| portions of the same bed with per- 


|fect comfort and safety. 


legislative | 


Jottings 

Lucky Strike bought a full-color 
|page in the roto section of the No- 
/vember 7 Philadelphia Inquirer, and 
|Coca-Cola paid for 1,000 lines in 
; monotone on the reverse side of the 
Sheet, but M-G-M and its stars and 
their forthcoming pictures got most 
of the play in both pieces of copy. 
Which ties right in with one adver- 
tising man’s comment on the first 
Maxwell House program under the 
new deal with M-G-M. Said he, “It 
| was considerate of M-G-M to sand- 
| wich one or two credits for Maxwell 
House in with all that swell promo- 
tion for the studio.” . . . Copywriters 
will sympathize with U. S. ambassa- 
dor-at-large Norman Davis and his 
| difficulties with the speech written 


for him in Washington for delivery 
before the Nine Power Conference. 
As Newsweek reports it, Davis cabled 
the State Department: “Do I have 
to say ‘unfolding the vicious spiral 
of economic warfare’?” The depart- 
ment cabled back: ‘Yes, your speech 
already released.” ... Having made 
a good start at chasing the feature 
writers, cartoonists and others to the 
showers, advertisers are now busily 


engaged in invading the sacred 
precincts of the editorial writer. 
Witness London's Selfridge & Co. 


editorializing for the benefit of New 
Yorkers, Marshall Field and Blums- 
Vogue tossing sermons at Chicago- 
ans, Frazier Jelke & Co. using the 
same attack on Time readers. Edi- 
torials in advertising columns cer- 
tainly aren’t new, but until the cur- 
rent rash of them appeared, few ad- 
vertisers had indulged in them with 
such consistency and persistency. . . 
Ads that struck our eye: that Santa 
Fe page, “Chapter Twelve,” in which 
the preceding 11 ads in the series 
are reproduced, and the reasoning 
behind the series explained; Corn- 
ing Glass Works’ “We blew a bubble 
for a man named Edison.” And we 
may as well tell you that one of our 
most helpful observers considers the 
color photo of the two children in 
that recent Nucoa copy one of the 
best shots of the year. 


Successful Advertising 

Last week Dr. Allan R. Dafoe told 
New York newspaper men that the 
Dionne quintuplets, having attained 
the ripe old age of 3 years and 5 
months, now have $500,000 in liquid 
assets. He neglected to say that the 
bulk of this fortune has been paid to 
the youthful Dionnes by advertisers, 
but perhaps there is little necessity 
for restating this well known fact. 
Advertisers have paid well for testi- 
monials from the five misses and for 
permission to reproduce their pic- 
tures. Yet we believe that there have 
been few instances in which advertis- 
ers have been so well satisfied with 
their bargain. The testimonials of 
product use have been clean and fair, 
and remarkably free from publie crit- 
icism, while the use of the little girls’ 
pictures in advertising without a di- 
rect testimonial tie-up has undoubt- 
edly lent additional attention value 
and interest to much advertising. 


——— 


Information 
for 
Advertisers 


The following documents may lf, 
secured without charge from com. 
panies sponsoring them, or throug) 
ADVERTISING AGE, by any national! aq. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1257. Parents and Teachers 4s. 
sociation Radio Survey in Min. 
nesota. 

Station WCCO has issued this re 
port of an analysis by Dr. Kenneth 
H. Baker, Department of Psychology, 
University of Minnesota, interpreting 
the findings of the P. T. A. Radio 
Survey. The study covers the listep. 
ing habits of Minnesota families, pro. 
gram preferences of various members 
of families, and for various time 
periods. 


No. 1258. Census of the Plumbing 
and Heating Industry. 

This new 16 page bookl!et, issued 
by Domestic Engineering, presents 
the marketing story of the plumbing 
and heating industry, compiled from 
material on this field in the 1935 Cen. 


— 


gars 2 


sus of Business. The data has been 
organized into three parts: The} 
Plumbing and Heating Industry, The | 
Plumbing and Heating Contractor, | 


and The Plumbing and Heating | 
Wholesaler. 
No. 1259. The 3 that Make 4, of the 

Rich Farm Market for Electrical 


Equipment. 


In Ohio, Michigan and Pennsyl- 
vania are located one-fourth of the 
nation’s electrified farms, according 
to this analysis issued by The Ohio 
Farmer, Michigan Farmer and Penn- 
sylvania Farmer. The study covers 
many interesting facts about the elec- 
trical market in these states, and 
evaluates it in terms of specific sales 
opportunities. 


No. 1260. Screenland Unit. 

In this unique analysis, Screenland 
Unit offers to “pre-prove” your mar- 
ket on your own figures. 
of the game, or test, are to answer 
each question on the upper half of | 
each page, indicating what you want 
in a market, then detach the red 


The rules | - 


cover and compare Screenland Unit's | 


figures. Each point should be graded 
at the top of each page, and the com: 
plete analysis totaled on the final rat: 
ing page. 


No. 1261. Advertising to the Restau- 
rant Operator. 
American Restaurant has_ issued 


this report of a survey conducted 
among restaurant owners and oper: 
ators to determine the advertising 
effectiveness of four media upon res 
taurant operators. Interesting de: 
tails are disclosed about readership. 
interest in editorial features and in- 
fluence of advertising. 


No, 1254. He’s Booming Along. 

Spendable cash farm income is uD 
239 per cent, according to this folder 
issued by Successful Farming. A se 
ries of charts provides a picture of the 
trend, since 1929, of gross and spen¢: 
able cash income, purchasing power, 
farm building expenditures, and 
sales of farm equipment. Successful 
Farming’s coverage of the farm mal: 
ket is shown. 


No. 1255. Let’s Be Practical. 

This brochure, issued by Practica! 
Builder, evaluates the importance of 
the building contractor, gives a list 
of products habitually bought by col 
tractors for new building and mod: 
ernizing, and shows Practical Build 
er’s coverage of this field. 


No. 1219. Distribution of Retail 
Sales in Towns Under 10,000 
Population. 


The series of charts contained iD 
this booklet issued by The Household 
Magazine show that more than half 
of the states have an average of 5? 
per cent of their sales in towns of 
10,000 and less. The study covers 
total retail sales, and also food store. 
drug store, lumber, building, hard 
ware and automotive sales. 
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/ Two years ago, Farm Journal’s new editorial approach 
a with 4-day writer-to-reader service was an untried idea. 
; Now it is an accomplished fact—and has produced remark- 


: able results. 


: Today Farm Journal is growing faster than the four other 
* leading farm publications combined... circulation now 
: 1,345,000 and still going up. Farm Journal has scored the 
‘ largest advertising gain in the entire farm field—in pages, 
mL in lineage and in revenue—129 pages gained in the first 
a eleven months of this year... against a combined gain of 
73, pages for the other four publications. 


And the November issue leads the field in both number of 
, display advertisers and pages of advertising. 


FARM JOURNAL 
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HIGH COSTS TO 


BE SUBJECT OF 
CONSUMER FORUM 


New York, Nov. 18.—A detailed re- 
port on fair trade legislation, 
nopolistic trade practices, and other 
contributing factors to the high cost 
of living,” will be presented to the 
Consumers National Federation at a 
ey one day forum here Dec. 11, Helen 

' Hall, chairman, announced today. 

In announcing the forum, 
Hall said that the situation was sig- 


prices, and recognition given 
gains in food, clothing, and rent 
costs by the Emergency Relief Bu- 


allowance for a family of three to 
$46 as compared with $36 in March, 
1936. 

“The real situation as 
san families of small income 

aie appreciated,” she told ADVERTISING 
AcE, “when the rise in the cost of 
individual items, representing the 
bulk of spending by this group, is 
taken into consideration. In one 
year, from September, 1936, to Sep- 
tember, 1937, the price of floor cover- 
ings increased nationally by 19 per 
cent; rents 10 per cent; men’s clothes 
9 per cent; furniture 9 per cent; and 
women’s clothes 5 per cent.” 


it affects 
can best be 


Blame Price Acts 


Charging that fair trade legisla- 
tion was partly responsible, Miss 
Hall said, “The advent of price main- 
tenance laws which have frozen the 
prizes of many commodities, basic in 
home consumption, at fixed high 
levels, has not contributed to the 
easing of the situation and the ex- 
posure by the Federal Trade Com- 
mission of monopoly practices in a 
number of industries offers a clue 
for at least part of the current con- 
ditions.” 

Emphasizing the fact that the in- 
formation collected by her would be 
embodied in a report to the federa- 
tion, Miss Hall said that no course 
of action would be recommended. 
She pointed out that the purpose of 
the forum is to educate the consumer 
and that any action will come from 
the membership and not from the ex- 
ecutive board. 


The federation was formed last 
May out of the Consumers Emer- 
gency Council. Membership of the 


federation includes 165 organizations, 
among them the Consumers League 
of New York, Consumers Union, Co- 
operative Distributors, Ine., Milk 
Consumers’ Protective Committee, 
and the New York Chapter of the 
American Association of University 
Women. 


Schaefer to Federal 

K. M. Schaefer, formerly vice-pres- 

ident and general sales manager of 

Silver Dome, Inc., has been appointed | 

assistant to the general manager of | 

Federal Motor Truck Company, 
troit. 


Just What Is 
the President’s 
Program? 


Read the interpretation 
inthecurrent Newsweek, 
the magazine that “ 
ers important news, un- 
This 
unique editorial policy is 
rapidly increasing News- 
week’s audience among 
America’s most intelli- 
gent, progressive, pros- 
perous readers. Moral: 
Advertise in Newsweek. 


COV- 


covers its meaning” 


*“mo- | 


Miss | 
nalized by revolts against high meat | 


to | 


reau in raising the average monthly | 


De- | | 


Law Papers Merge 


Consolidation of two Oklahoma 
City legal newspapers, the Daily Rec- 
|ord and the Daily Law Journal has 
| been announced by Mrs. Freda Amer- 
|inger, vice-president and manager of 
| the Leader Press, Inc., publisher of 
‘the Law Journal. The first edition 
of the consolidated papers was _ is- 
sued Nov. 6. The name will continue 
as the Daily Law Journal. 


WBS Moves Headquarters 

West Coast headquarters of World 
Broadcasting System have been) 
transferred to temporary offices at 
1000 N. Seward street, Hollywood, 
effective Nov. 13. The new address 
is temporary pending the construc- 
|tion of new Hollywood studios and 
recording facilities. 


| = ave 


Newspapers Get 
80 Percent of 
Railroad Copy 


Washington, D. C., Nov. 18.— 
Though Class One _ railroads _in- 
creased their advertising expendi- 


tures heavily in 1936, the division of 
|appropriations showed little change. 
newspapers maintaining their posi- 
tion as the favorite medium, reports 
to the Interstate Commerce Com- 
mission show. 

Newspapers got 82.5 per cent of 
1935 advertising expenditures and 
80.7 per cent of the 1936 total. Maga- 


— 


zines got 14 per cent in 1935 and 
14.8 per cent in 1936. Radio’s share 
was 3.5 per cent in 1935 and 4.5 per 
cent in 1936. 

The 1935 advertising expenditures 
of $4,909,695 were divided as fol- 


to advertising for 1935 up to $7,220. 
118 and for 1936, to $9,266,037. 4 
part of this, however, cannot prop. 
erly be included in any advertising 
tabulation. 


Gets Wire Cloth 


lows: Newspapers, $4,049,776; maga- 
zines, $689,614; radio, $170,305. The Wildrick & Miller, Inc., New York, 
1936 division of a larger total, $6,-| has been appointed to handle the ad. 
087,917 was: newspapers, $4,912, ro vertising of New York Wire Cloth 
te ie can ae 276 22 Company, maker of Opal and Liberty 
magazines, $899,069; radio, $276, screen cloth. Farm and _ busine 
This is said to be one of the sae : 88 


| papers will be used. 


| 


analyses of railroads’ Serres | 
ever made available, reports to the} 
I. C. C. also including under the dad 
of advertising such purely informa- ne Tee eee a. 
tive services as passenger time | O., has been appointed vice-president 
tables and schedules published in| o¢ Designers for Industry, Inc., New 
the official guide. This and other 


York. He will continue his agency 
items bring the total bill credited! activities. 


F nails Named 


| 


Loading ae silver at Bunker 


of this shipment $124,112.00. 


| 


More Than 110,000 Net Paid Circulation (82% UNduplicated, 


Advertising Representatives—JOHN B. WOODWARD, Inc.—New York—Chicago—Detroit—Boston—Los Angeles—Sa” 


Sullivan Mine, Kellogg, Idaho. Value 


Hill & 


SUNDAY 


ADVERTISERS SPOT 


Logging operations in Spokane area 
where 200 saw mills are cutting into 
largest stand of white pine timber inthe 
world. 


THE SPOK 


rN the year 1937 enters the 

fourth quarter, business in 
the Spokane area is going ahead 
at a fast clip. Number of new 
Spokane homes constructed the 
first 9 months exceeds any year 
since 1928. Spokane store sales 
for first 9 months show a 6% 
gain over 1936. Bank transac- 
tions, postal receipts and pay- 
rolls all show substantial gains. 
Among the reasons are— 
bumper crops in Spokane’s In- 
land Empire with farm incomes 
26% above 1936, 37% above 
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Name Judges to 
Pick Best Fur 
Week Promotion 


New York, Nov. 17.—Judges for the 
pest all-around advertisement and the 


pest window display contests during | 


National Fur Week, Nov. 8-13, were 
announced today as the national com- 
mittee concluded the most extensive 
promotional campaign in the five 
years of National Fur Week celebra- 
tion. 

Those named to make the selec- 
tions are Paul Hollister, vice-presi- 
dent, R. H. Macy & Co., Ince.; 


manager, sales promotion division, 
tion; Karl F. Egge, publicity director 
Bloomingdale Brothers; and 
rence Valenstein, president, 
vertising Agency, Inc., which handled 
the promotion. Window display 
| judges include Miss Polly Pettit, New 
York School of Display; Albert Bliss, 
Bliss Display; V. W. Sebastian, Dis- 
play World; Ernest 
window display manager, Arnold 
Constable & Co., and Mr. Valenstein. 

The contest, which is open to all 
advertising and display men in the 
country, winds up the campaign 
which utilized newspapers radio and 
news reels to make American women 


—— —- 


Kenneth Collins, executive vice-presi- 
dent, Gimbel Brothers; Thomas Robb, 


National Retail Dry Goods Associa- | 
' New Department Formed 


Law- 
irey Ad- 


Woolward, 


|fur conscious. All entries for the 
|contest must be in the mail before 
| Dec. 4. 


Buggeln & Smith, Inc., New York, 
j/has organized a new merchandising 
department for the development of 
point of sale ideas and for the plan- 


ning, creation and production of di- | 


rect advertising. Service is extended | 


|to both advertisers and advertising 
agencies. 


KFBB Names Weed & Co. 

Station KFBB, Great Falls, Mon- 
tana, has appointed Weed & Co., New 
York, as national representative. The 
station, a CBS affiliate, is owned by 
Buttrey Broadcasting, Inc., and Mrs. 
iJ. Jacobsen is manager. 


GENERAL MEDIA 
TO CARRY COPY 


FOR CUB PLANE 


Lock Haven, Pa., Nov. 18.—Believ- 
ing that interest in the airplane as a 
means of private transportation has 
reached a new high, Taylor Aircraft 
Company will add general magazines 
to the list of specialized publications 
which has carried advertising of the 
Cub plane in the past. The company 
made this announcement here today 


THE SP@KANE MARKET > 


1935; the $800,000 monthly 


payroll at Grand 


ing and lumbering activity; 
added millions from a growing 


tourist traffic. 


In view of these favorable 
conditions, advertisers general- 
the Spokane = 
Market—using more space in = 
The Spokesman-Review and 


ly are Spotting 


Spokane Daily 


dailies which give dominating 
sales influence in this lucrative 


territory. 


Coulee; min- 


Chronicle, 


Spokane Daily 


WASHINGTON 


A bumper wheat crop from fields like 
this is now being sold for high prices 


in Spokane’s Inland Empire. 
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At Grand Coulee—The U.S. Capitol 
could be completely covered by 14 of 
the concrete which will be reinforced 
by steel work pictured above. 


hronitle 


R. L. Polk & Co.) Largest Circulation in the History of These Papers 


~ Francisco—COLOR REPRESENTATIVES—Sunday Spokesman-Review Magazine and Comic Sections—Associated Weekly 


PLANE PROMOTION 


Taylor Aircraft Company, Lock Haven, 

Pa.. opens a consumer drive for its Cub 

plane with this copy featuring free flying 
instruction. 


following its annual distributors’ 
meeting. 

Price and other factors also point 
to this conclusion, according to T. V. 
Weld, president of the company. The 
1938 charge for the Cub plane will be 
$1,270, the initial payment being $425 
with the remainder payable’ in 
monthly instalments. Free flying in- 
struction under the supervision of a 
licensed instructor is the clinching 
offer in 1938 advertising. 

Mr. Weld believes that progress of 
the aviation industry is analogous to 
that of the automotive trade. In the 
latter, operation of a car was long 
considered to require highly special- 
ized training, and motorists were a 
race apart, having their own trade 
papers and speaking a language of 
their own. 

The aviation industry has passed 
through the same stage and is now 
ready to emerge into a new phase, ac- 
cording to Mr. Weld. The price of 
the new Cub, comparable to that of 
many makes of automobile, will at- 
tract many inquiries. Economy is 
another factor to be exploited, 25 
miles per gallon of gas by no means 
being unusual in a Cub. 

Production of the plane is set at 
3,000 for 1938. Taylor Aircraft Com- 
pany believes that it has produced 
and sold one-third of all planes mar- 
keted during the last three years, 
army and navy business excluded. 

All magazine advertising in 1938 
will be designed to secure inquiries 
for a folder. The names will be 
passed along to dealers, who will offer 
the prospect a free demonstration. 

The new campaign provides for 
schedules in GCollier’s, Country Gen- 
tleman, Esquire, Field and Stream, 
Life, Outdoor Life, Popular Mechan- 
ics, Popular Science, The Saturday 
Evening Post and Time, This is in 
addition to technical papers such as 
Aero Digest, American Aviation, Avi- 
ation, The Pilot, Popular Aviation, 
Southern Flight, Sportsman Pilot and 
Western Flying. Hutchins Advertis- 
ing Company, the 
agency in charge. 


Rochester, is 


On Lithographed Letterheads! 


In today’s rapidly changing business world 
first impressions are becoming more and more 
important. That is one reason why a well 
designed Lithographed Letterhead is a superb 
investment. Yet, there is no need to pay a 
high price for a modern, well designed letter- 
head, in fact we offer you prices that challenge 
comparison! Send for our newest Portfolio of 
samples and our price-list and see for yourself 
why alert buyers all over the nation have 
learned that it pays to order from Universal. 
Write today! Or attach this advertisement to 
your business letterhead and mail it to us— 
the Portfolio will go forward to you FREE 
and without obligation. 


Universal Litho & Stationery Co. 
4317 Diversey Ave. Chicago, Ill. 
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Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


“Comma Upside Down” | 
Spotters in Seattle 


To the Editor: Your Nov. 8 issue 
carries an item about Milwaukee's | 
Chapman store paying awards of $1) 
to employes reporting errors in its 
advertising. 


I realize this is not publicized as 
an original idea; however, your read- | 
ers may be interested in knowing 
one Seattle department store, Fred- 
erick & Nelson, did this at least 30 | 
years ago, followed the practice con- | 


sistently to my knowledge for 20) 
years and, so far as I know, still 
does. 


The F&N plan, however, went fur- 
ther than paying the stereotyped | 
award for detecting what the late, | 
far-sighted D. E. Frederick used to 
term “commas turned upside down.” 
For many years, the store also regu- 
larly rewarded employes who sub- 
mitted suggestions for workable im- 
provements in store operation. 

The largest award so made, if 
memory serves me well, was to a 
weary housewares department 
swamper who for a long. time 
wheeled his stock basket from the 
department, 200 feet north to a con- 
gested freight elevator, down to the 
basement, then 200 feet of direct 
southward back-track to housewares 
stock-room, where he found himself 
directly under the department. His 
basket filled, he followed the reverse 
course, to find himself eventually. 
and after about 20 minutes (mini- 
mum) back in the department direct- 
ly over the stockroom. 


The swamper’s suggestion: 
the store install an electric, one-floor 
truck hoist, to shuttle between de- 
partment and stockroom—14 feet, 30 
seconds. It won him $600 and elicit- 
ed, also, appropriate chagrin on the 
part of his department boss who 
“just hadn’t thought of it.” 


Success of F&N award system was 
based on (1) personal scrutiny by 
head of firm of all written sugges- 
tions; (2) preserving anonymity of 
all suggestions while under consid- 
eration; (3) acknowledging each 
suggestion by personal interview or 
written communication, and (4) by 
pointing out, invariably, reasons why 
unworkable suggestions could not be 
adopted. 


that 


R. E. 
R. E. Morgan 
Agency, Seattle. 


MorGan, 
Advertising 
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Traffic Expert Reader 


Gives Some Reasons Why 

To the Editor: It occurred to me 
that perhaps an explanation might 
be given as to why I am interested 
in reading the ApverrisiInG AGE. 

In the first place, a traffic man- 
ager should search every good busi- 
ness paper for ideas of value. In the 
case Of ApverTISING Acre I find that 
its “snappy” style of presentation 
helps to keep me alert to trends. 

Then, too, as general traffic man- | 
ager for a number of manufacturers, | 
several of them nationally known, I| 
am in contact with the sales manager 
and other executives of these compa- 
nies. From Apvertrisinc AGE I glean 
items which enable me to talk with 
the executives “right down their al- 
ley,” especially the sales manager, 
and in this way add to the scope 
covered in discussions concerning 
traffic and distribution problems. 

A qualified traffic manager is one 
who must have some knowledge of 
interstate commerce law, 
tion regulations, 
tribution, 


transporta- 
dis- 
or 


warehousing, 
handling of materials, 
anything having to do with the} 
movement of goods from point of 
production to the consumer. Rolling 
these together, I believe, gives us 
marketing. From this angle 
TISING AcE becomes one of 
working tools. 


ADVER- 
my best 


ELWELL, 
Phillips & Co 


Henry G. 
President, Elwell, 


Inc., Elizabeth, 


. aes 


| purpose: 


TYPE MESSAGE | 


| 


“No 


| 


| by 


Added” campaign for The Schmidt 
| Brewing Company in Detroit more 
than two years ago? 

I may be particularly no conscious 
but I might call your attention to the 
Squat—No Stoop—No Squint” 


campaign currently being presented 
Philco Radio & Television Cor- 


| poration and International Cellucot- | 


We Have to 
Talk About Money | 


It takes money to run a railroad, and with 


increased prices, wages and taxes it takes more 
money than before. That is why it is necessary 


to increase rates. 


Increased rates are no permanent answer 
to this money question. Railroads live on their 
ability to create economies which in the long 
run will allow rates to be reduced. But right 
now the rates have to be increased to meet 


imposed increases in costs. 


shame that railroads have had to add 


to unemployment because of these imposed 


It isa 


increases in costs. However, a railroad is like 
an individual in that it must live within its 
income. It cannot spend more than it earns’ 
and stay in business. 

The more money a railroad earns, the more 
it spends, and the spending puts men to work 
on the railroad and elsewhere. 


“—- 


resident 


ILLINOIS CENTRAL SYSTEM 


After a foray into use of illustration, 

the Illinois Central returns to straight 

type messages from President L. A. 
Downs. 


IC Institutional Copy 
Emphasizes Long Pull 


To the Editor: With Illinois Cen- 
tral Railroad beginning its 18th year 
as a consistent user of institutiona! 
advertising in newspaper space, you 
may be interested in a description of 
the new style of copy the road is 
adopting this month. 

A firm believer in taking the pub- 
lic into its confidence through insti- 
tutional advertising in daily and 
weekly newspapers, the company | 
started in September, 1920, to present | 
advertisements carrying a message | 
from the president over his personal 
signature about the problems and 
progress of railroad management in 
plain, every-day language. 

The original all-type form of ad- 
vertising was continued until 1936, 
when it was decided to adopt a new | 
theme for the copy and to use illus- | 
trations. Each monthly advertise: | 
ment during that year dramatized a 
particularly outstanding example of 
unusual service rendered to shippers 
and passengers, and in some 
entire communities, 
ings and descriptive copy added to | 
the message from the president. A | 
still further change was made for the | 
first months of 1937 when “Behind | 
the Scenes” workers on the railroad 
and their jobs were dramatized in a 
series of advertisements illustrated 
with forceful wash drawings. 

The new series reverts somewhat 
to the original informative and fac- 
tual style, carrying a timely message 
from President L. A. Downs on econ- 
omies of railroading and their effect 
on national employment conditions. 
Subsequent advertisements will be 
devoted to similar time!y messages 
of national interest and importance. 

As has been the case with previous 
institutional advertising, the new 
series is planned to achieve a double | 
to gain public good will and | 


| 
cases to | 


with line draw- | 


confidence and to build the morale | 
of employes. 
H. G. BuLiock, | 

Vice-President, The Caples Com- 


pany, Chicago. 


No, No, Or Is It A 


Thousand Times No? 

To the Editor: Did we start some- 

thing—a series of “No” campaigns— 
when we began using a “No Sugar- 

No Gtucose—No Fattening Syrups 


-No 


Fumble—No Jumble 
copy for Kleenex. 

M. Darran, 
Simons-Michelson Company, De- 
troit. 


ton’s “‘No 
Grumble” 


. i, i | 


There’s a Time and 
Place for Inflation 


To the Editor: For one, I do not 
believe in mixing economics or polit- | 
ical science (or whatever category | 
inflation comes under) with advertis- | | 
ing copy. 

As a case in point, I would refer 
to the business paper copy of Acme | 
Air Appliance Company, Inc., Brook- | 
lyn, which says, “Faster Inflation | 
Makes Faster Sales.” This relates 
to the company’s new tire valve core, 


|is true of this book. 


of course, and that puts a technical 
okay on the idea. 

Now, I have always thought that 
“faster inflation makes faster sales,” 
but hesitated to come right out and 


say it, especially in an advertise- 
ment. 
Those so called “faster sales” 


usually cost more money than the 
“slower pre-inflation sales.” 
W. H. KReEICKER, 
Copy Chief, Advertising Pro- 
ducers, Associated, Chicago. 


“Granddaughter” Sells 


Sales Manual Care 


To the Editor: Here is a new way 


/of presenting an industrial sales 
manual in which we thought you 
would be interested. 


Under the tit!e, “Confidential,” we 
used a picture of the Dumore Com- 
pany’s “granddaughter,” Nancy Ann 
Hamilton, to tell the story of the 
manual and how it is to be used. 

Nancy starts out by saying. 


“Hello! How do you like this book? | 
We both | 


Really, it’s a lot like me. 
| hope to grow up big someday but it 
all depends on how people take care 
of us.” 

We go on to say that “Nancy Ann 
is right, fellows. She is worth all 
the care we can give her. The same 
If you care for 


it properly you are going to get qa 
whale of a lot out of it. It’s your 
book and from now on—your baby.” 

The manual is being sent to indus. 
trial supply distributors and their 
salesmen and we feel that the nove] 
pictorial introduction will get un. 
usual reader response. 

R. L. HAMILTON, 

| Advertising Manager, The Du. 
/ more Company, Racine, Wis. 


, @ 


Blurb From the Blue 
| Gives Something New 


To the Editor: An unusual book 
deserves unusual treatment, so we 
have planned for “The Voice of the 
Sky” to broadcast about our new 
title, ‘Unmarried Minds,” direct 
from an airplane flying over the city 
of Atlanta, Ga. 

Magnified 1,600,000 times by the 
loudspeaker equipment, the an- 
nouncer’s voice will be heard as far 
away as seven miles, penetrating 
|every home, office, factory and shop 
in Atlanta. 

Publishers have contrived many 
| novel introductions for new books, 
but never before has anyone given 
the public a blurb from the blue, 
2,500 feet overhead. 

D. L. LocKkart, 

Promotion Manager, Macfadden 

Book Company, Inc., New York. 


x 


iy te ae 


ee 


Canada Dry i4 Gingervating 
With a Poster by 
Continental Cooperating 


CONTINENTAL 
LITHO. 
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American Products Company 

American Rolling Mill.Company 
American Tobaceo Company Inc 
Armand Company Limited ~~ 
Axton:Fisher Tobacco Company 


Beaumont Laborato 
Bernard Perfumer 
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Commentator Magazine 
Consolidated Drug Trade Products:Incorporated ¢ North American 
Crown Overall Manufacturing Company © 
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Lay Plans for 
New Macaroni 
Sales Program 


New York, Nov. 17.—Acting in ac- 
cordance with a resolution unani- 
mously adopted at the June conven- 
tion of the National Macaroni Manu- 
facturers Association in Cleveland, 
the board of directors today elected 
Lester S. Dame as executive head of 
the association. 

Mr. Dame, who left the food and 


grocery field to assume leadership 
of the organization, told ADVERTISING 
AGE that he is making a study of the 
many problems facing the industry 
and that he expects to have a pro- 
gram of corrective action and pro- 
motion laid out by the first of the 
year. 

National Macaroni Manufacturers 
Association headquarters are being 
established at 205 E. 42nd street. 


Now Earl Newsom 


Newsom, Palmer & Co., New York, 
publicity, has changed its name to 


Earl Newsom & Co. 


PLATT DEPLORES 
AMBIGUOUS END 
TO OIL CHARGES 


Cleveland, Nov. 18.—Dismissal of 
conspiracy charges against National | 
Petroleum News, Platt’s Oilgram 


and himself, without clarification of | 


are now flowing into the 


Area. 


city? 


The Salt Lake 


beet growers who have just completed har- 
vesting this important annual cash crop— 
in America’s unique city market! 


Sugar beet growing, of course, is just one 
of the activities which yield a yearly aver- 
age of $236,306,356.00 new wealth from 
agriculture alone in the Salt Lake Market 


But why do we call this expansive area a 
Because, as a matter of fact, it is 
so tightly unified geographically, tradi- 
tionally and commercially that for all 
practical sales strategy purposes it is one 


a™~ 


i 


» 


harvesting 108,500 acres of 
Sugar Beets 


More than four and a half million dollars 


hands of sugar 


More people 


than any other six newspapers combined 
in this region. 


Lake 


schedules. 


UNIFIED 
“BIG CITY 


Tribune 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


ALE 


NEARLY A MILLION 


of the important city markets of America. 


Important, too, is the fact that advertisers 
can reach it through the one metropolitan 
medium effectively serving this rich mar- 
ket... The Salt Lake Tribune-Telegram, 
with one of the lowest milline rates in the 


publishing field. 


Those are reasons why more and more 
alert advertisers are putting The Salt 
Tribune-Telegram on 


Salt Lake Telegram 


Member, ASSOCIATED WEEKLY 


} 


2 


read The Tribune-Telegram 


their “A” 


NEW EMBLEM 


WG 
-OF- AMERICA: INC - 
Aqnes C. Andriessen, General Outdoor 


Advertising Company, Atlantic City, 

took the $100 prize with this new emblem 

for Outdoor Advertising Association of 

America. Her design was selected from 
55 entries. 


the responsibility of a publisher, cre- 
ates a grave situation for the busi- 
ness press, W. C. Platt, publisher of 
the two papers, said here today in a 
formal statement. As ADVERTISING 
Acre reported, the government moved 
for a dismissal on the ground of lack 
of evidence in its sweeping suits 
against the oil industry at Madison, 
Wis. 

“It is inappropriate for me at this 
time to discuss even my Own Case,” 
said Mr. Platt, one of the ranking 
business paper publishers of the coun- 
try, and former president of Associ- 
ated Business Papers, Inc., “but I do 
feel free to say that the publishers of 
this country should give this case 
their closest attention. 

“What the government was seeking 
to show was that mere printing of 
prices, which may have been affected 
by buying of gasoline which the gov- 
ernment contends was contrary to 
law, was participation in that alleged 
crime. 

“The business men who took part 
in the various code activities of the 
recovery period may well wonder if 
they may be attacked for the success 
resulting from their ‘co-operation’ un- 
der government codes, for the crime 
charged in this Madison case had its 
origin in and under the oil code.” 

Mr. Platt pointed out that the gov- 
ernment itself moved for the dismis- 
sal only after its own witnesses had 
occupied the stand for six weeks. The 
left-handed exoneration thus came 
only after great expense and loss of 
time were incurred by the defen- 
dants, though the nature of the testi- 
mony must have been known to gov- 
ernment attorneys. 


HONEST JOURNALISM 
VINDICATED: PAYNE 


New York, Nov. 18.—A victory for 
honest journalism is seen by H. J. 
Payne, executive vice-president, Asso- 
ciated Business Papers, Inc., in the 
dismissal of conspiracy charges 
against National Petroleum News, 
Chicago Journal of Commerce and in- 
dividuals connected with those pa- 
pers. 

“It is to be hoped that presentation 
of accurate market price informa- 
tion in business papers will not be 
challenged again,’ Mr. Payne com- 
mented. “The economic importance 
to the entire business community of 
the price-gathering and publishing 
mechanism maintained by many 
business papers can hardly be exag- 
gerated. 

“All business publishers and all 
executives, for whom accurate, 
timely price information is an impor- 
tant implement in building business 
policies, owe a debt of gratitude to 
the statesmanlike case which Na- 
tional Petroleum News and Platt’s 
Oilgram presented to refute the al- 
legations in the government’s indict- 
ment,” 

Mr. Payne said that it is unfortu- 


nate that a publisher has had to 
spend a year and a half and large 
sums of money to fight such a case, 
Such a situation, he said, could read. 
ily wreck many an established pub- 
lication. 

“Had the original indictment been 
sustained, one real threat to the free. 
dom of the press would have been 
realized,” he said, “with the conse. 
quence that all business papers pre- 
senting price information might 
have been forced to eliminate this 
valuabfe service or face the possible 
penalty of extinction.” 


LINEAGE GAINS 
IN NEWSPAPERS 
FOR 9 MONTHS 


New York, Nov. 18.—Total display 
advertising carried by 389 newspa- 
pers in 100 cities during the first 
nine months of 1937 aggregated 
1,296,966,277 lines, for a gain of 
66,910,685 lines, or 5.43 per cent over 
the 1,230,055,592 lines carried during 
the corresponding period of 1936, 
Media Records, Inc., reports. 
The quarterly reports of Media 
Records are far more comprehensive 
than its monthly figures, which em- 
brace only 52 cities. Its current tab- 
ulation, therefore, is the most accur- 
ate reflection available of newspaper 
lineage for the two years. The 1936 
figures, while covering the same 100 
cities, included only 388 dailies, or 
one less than the 1937 total. 
Classified and legal advertising 
published during the first nine 
months of 1937 amounted to 294,630,- 
531 and 23,381,310 lines, respectively, 
bringing total advertising for the 
year up to 1,614,979,118 lines, a gain 
of 6.39 per cent over the 1936 total 
of 1,517,966,950. 


Gains and Losses 


Legal advertising showed a sur- 
prising decline of 6.38 per cent for 
1937, but this loss was more than 
covered by a gain of 12.05 per cent 
in classified. 

Retail lineage made the largest 
gain of any classification over 1926, 
with the exception of classified. Re- 
tail volume amounted to 895,417,065 
lines, compared with 835,778,118 in 
1936, the gain being 7.13 per cent. 

The general advertising lineage 
total for the first nine months was 
293,984,142 lines, compared with 
281,622,573 in 1936, for an increase 
of 4.38 per cent. 

Both automotive and financial 
showed declines from 1936, the for- 
mer amounting to 4.58 per cent, the 
latter 4.37 per cent. Automotive 
lineage for the first nine months of 
1937 amounted to 77,410,606 lines. 
the 1936 figure being 81,123,556. 
Financial lineage of 1937 in the 389 
dailies was 30,154,464 lines, com- 
pared with 31,531,345 a year ago. 


New Portland Station 


Portland Broadcasting System will 
start erection of a new radio station 
this month in Portland, Me. The Fed- 
eral Communications Commission 
has ordered the construction to start 
Nov. 22 and to be completed by May 
22. 


Account to French 
Oakleigh R. French & Associates, 
St. Louis, has been appointed adver- 
tising evaluator for Scruggs-Vander- 
voort-Barney, St. Louis department 


EVENING ONLY 


store. 


In a planned kitchen, 8 feet by 10 feet in size, there are 632 steps per meal; 
about 50% less than in the unplanned kitchen. 


este eS ate ail 


To win the housewife's approval by saving needless steps, carloads of 
cabinets, ranges, refrigerators, sinks and other modern equipment are being 


scientifically placed in the 74,000 homes that subscribers to the National 


Color Representatives: 


Real Estate Journal are building. 


NATIONAL REAL 


139 WN. CLARK ST- CHICAGO 


ABC * ABP 


ESTATE JOURNAL 


NEW YORK: 60 EAST 42nd ST. 
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Buying a market for the product you advertise is like 
buying material for a suit of clothes. You are careful not to 
spend your good money for shoddy. What you look for in a 
bolt of cloth is value and a full measure of it. What you want 


for bigger sales and profits is a market that also is ‘‘all wool 
and a yard wide” 


The New York Times offers you that kind of a market: 


SY 2 Sota Sa 


(1) above-average families with all-wool buying 
power; (2) enough such families to give you a 
volume market a yard wide. 


The New York Times reaches above-average families in 
greater number than any other newspaper. Its market is unique 
in bringing together numbers and purchasing power in 
a combination that spells success for advertisers. Advertisers 
have been using The Times more than any other New York 


newspaper for eighteen years. And they do so today. 


Che New Pork Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 


NET PAID SALE AVERAGED 560,584 WEEKDAYS. 
803,129 SUNDAYS FOR THE MONTH OF OCTOBER 
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The Kentucky Derby has made 
Louisville’s Broadway almost as well 
known as Manhattan’s. But Louisville 
is more than a play place—so empty 
stands at Churchill Downs mean “‘busi- 
ness as usual’’ along Broadway. 
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Owsley Brown is President of Brown. 
Forman, one of Kentucky’s leading distillers, 
His long experience has made him one of the 
best informed men in the business, has made ff 
his brands among the best known in the . 
country. Mr. Brown, a regular reader, says, i 
“TI think Liberty is a great magazine.” 


NCE A YEAR, the dusty thud of flying hooves at Churchill 
O Downs is heard around the world. Louisville's streets 
and lobbies are packed with people. Private cars jam the rail- 
road yards, and foreign license plates line the curbs. . 

But Louisville is bigger than The Derby. During the other 
364 days, this thriving city of 330,000 goes about its business 
as a self-contained, well-rounded community typical of ‘‘worth- 
while America.’’ Louisville is a living example of the qualities 
which make a community great. 


To know the real Louisville, go there when Churchill Downs 


President George Cooper of Brown & 


is quiet, when the cars in the railroad yards are box cars loaded Williamson is responsible for the millions of 

Raleighs, Kools and Wings that get smoked. ‘‘As 

with cigarettes and cased liquor. Talk to the merchants and _ you can see,” said Mr. Cooper pointing to current 

; f nF issues on his desk, “I enjoy Liberty every week. I 

lites, & talk to Teccmmer of manufacturers, the business, social and civic leaders when think articles like the Dewey series you published 


get people thinking and really do some good.’ 


the Stoll Refining Co. and President of 


th i ‘ . . . 
eter as 9, degen agen alia e city’s pulse is normal, and you will sense the importance 


civic affairs, Mr. Stoll finds much of of these people to their own community —and to the country. 
interest in Liberty. ‘‘I am heartily in 
favor of Liberty’s anti-crime articles.” Their reading naturally reflects their larger interests, so you 


will find that most of them read magazines . . . that almost all 
of them read one of these basic weeklies: Liberty, Collier's 
and The Saturday Evening Post. In Louisville, seven out of 
ten members of the business clubs are readers of these basic 
weeklies—and nine out of ten of the retailers. 

Liberty alone is read by 40% of the business club members 
and 64% of the retailers. Over all, Liberty goes into every 
tenth home in Louisville. Interviewed on these pages are some 
of Liberty's readers among the business, social and civic 


leaders of this leading community. 


Miss Helen Hilliard, prominent in Arthur Peter heads Peter, Heyburn, Mar- 
Louisville’s Junior League, is active in shall & Wyatt—a law firm well known in 
welfare work and in the Little Theatre. Kentucky. Judge Peter says, “Mr. Mac- 
“Liberty is full of pep,’’ says Miss fadden’s editorials naturally get my attention 
Hilliard,‘‘even the articles are exciting, first. The recent articles on legal reform im- 
and Princess Kropotkin’s page is inter- press me as being exceptionally well written 
esting week after week.” and sound.” He’s also impressed by the 
“cussedness’’ of Liberty’s cross-word puzzles. 
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5 Lawrence Willenbrink, 


ndiana. “I like your sports stor- 


bade citizens out of tough guys.” 


ome Appliance Manager of the 
tcliffe Co., handles Norge prod- 
ts in Kentucky and Southern 


and your short stories, but the 
ing I like best about Liberty is 
e stuff that makes people think 
like that ‘Boy’s Town’ piece, 
e one about the priest who 
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The Maas Auto Service runs 
24 hours a day, sells Goodyear Tires, 
Willard Batteries, and Standard Oil 
products. Stanley Maas commented 
on Lloyd Douglas’ recent article, 
Surly Old Sam. “I think articles 
like this wake the government up to 
the fact that citizens are customers.” 


“Strauss's” stands for good food in 
Louisville. Lester Strauss, who owns 
the business, thinks well of Liberty. “I 
particularly liked the Farley series, 
thought it a most human and interesting 
biography. I hope I’ll see others like it.” 
You will, Mr. Strauss; and thank you. 


Phil Hebner at the Lessor, Large 
Shell Station says, “I like Liberty's 
short, short stories and the letters to the 
Vox Pop.” Liberty has 100% coverage 
among Louisville gas and oil dealers. 


x 


Druggist Arthur T. Schreiber 
owns the Newman Drug Co., oper- 
ates two stores. Says Mr. Schreiber, 
“I like the way Liberty digs into the 
future—for instance, the recent arti- 
cles on a third term for Roosevelt.” 


Mrs. Walter Radford is Louisville’s 
Welfare Director—the first woman ever 
appointed to the Mayor’s cabinet. She 
says, ‘‘My work makes me most inter- 
ested in Liberty’s articles on social 
problems. But that doesn’t mean I 
don’t enjoy the short stories and 
Princess Kropotkin.” 


J. Rumsey Weir, Chrysler- 
Plymouth dealer, claims, ‘“‘asking me 
why I like Liberty-is like asking me 
why I like apple pie—I just like it. 
Stories like that deep-sea diving one 
(Deep Six in the Mud) keep me a 
cover-to-cover reader.”’ 


; GRASS STATE: 


Dr. Raymond A. Kent is Presi. 
dent of the University of Louisville 
Dr. Kent says, “Liberty gives me 
both relaxation—and stimulation. 
Your views on modern education 
are interesting, and appropriate.” 


Louisville's center of learning is the University of 
Louisville, oldest municipal university in the country. 
Across quiet Belknap campus rises the domed and pillared 
Administration Building. 


Copyright, 1937, Liberty Magazine 


Louisville is famous for gracious living, 
and Southern hospitality finds new expression 
in modern homes like these, as well as in the 
stately houses of the older parts of town. 
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Urges Truckers 
to Tell Public 
True Tax Story 


Louisville, Nov. 17.— Calling for 
an aggressive program of education 
on the true tax situation in the 
trucking industry, Robert F. Black, 
president of the White Motor Com- 
pany, in the keynote address to the 
American Trucking Association con- 
clave here this week, said that the 
average consumer was all too little 
aware of the actual effect unjust 
trucking taxes had upon his pocket- 
book. 

Admitting that there is a general 


resentment toward trucks on the 
highways, Mr. Black declared this is 
because many were under the im- 
pression that trucking companies 
use public roads for private purposes 
without paying for the privilege. 

Opposed to this, he said, is the fact 
that trucks, while representing but 
14 per cent of all motor vehicles, 
pay nearly 27 per cent of all motor 
vehicle taxes. These so-called spe- 
cial truck taxes, he pointed out, 
totaled more than 383 million in 
1936. These are the tax facts, he de- 
clared, which are known to the in- 
dustry but not to the public. 

“The public should be made to 
realize,” he asserted, “that in the 
end these taxes increase the cost of 
truck transportation and that they 


ultimately pay them in higher 
prices for goods transported. With 
this realization in mind, taxation 
policies might more easily be temp- 
ered with conservatism.” 

Too abundant and conflicting legis- 
lation was likewise criticized by Mr. 
Black as unfairly hampering the in- 
dustry. Better understanding be- 
tween the industry and the public, 
he pointed out, with the industry 
taking the lead by telling its story 
through advertising, would be an ef- 
fective means of curbing more dras- 
tie regulation in the future. 


Joins “Economist” 


Charles B. Tanner has been ap- 
pointed business manager of Dry 
Goods Economist. 


ALL ELECTRIC 
KITCHEN IN °38, 
HOTPOINT AIM 


Chicago, Nov. 18.—The time and la- 
bor saving features of the new Hot- 
point line and improvements in de- 
sign and efficiency will be major copy 
themes in an expanded campaign for 
next year, aimed at the establishment 
of an all electric kitchen as standard 
for the housewife of 1938, according 
to highlights of the Edison General 


Y 
4 


% 
PLA RELIC IS 3 


As Measured by Persons Employed and Payrolls 


IT Is TIME to revise the rank of Detroit among the Nation’s markets. Now, 
Detroit is the Nation’s THIRD Market, measured by both personnel and 
payroll in industry and business. 


Automobile production, for which Detroit is famous, is enjoying its second 
highest year in history. Automotive wages are higher than the wages in any 
other industry. Detroit department store sales are above the-1923-25 normal. 
Detroit certainly should be your MUST market. And here are additional reasons: 


The Detroit News reaches 632% of all newspaper-reading homes in 
Detroit —actually more than both other Detroit newspapers combined. 
3,800 carriers deliver The News direct to Detroit homes. To the advertiser 
this means more readers per copy, longer reading time, and the certainty 
of regularly reaching the home purchasing agent. 


Local department stores, drug stores, furniture stores, grocery stores, and 
national advertisers of grocery and dryg store products concentrate on the 
responsive Detroit News audience. In turn a majority of Detroit’s home 
purchasing agents employ the News for their buying guide. 


Rank 


Vh@Qnre 


Los Angeles County 


County Leading City 
New York County New York 
Cook County, II. Chicago 
Wayne County, Mich. Detroit 
Philadelphia County Philadelphia 


Los Angeles 


Total for five coynties 


* Employed in industry and business and on farms. 
t Payroll for industry and business; farm figures not available by cuunties. 


Authority: 1935 U.S. Census of Business—" Personnel and Payroll in Indus- 
try and Business, and Farm Personnel."" Published in June, 1937. 


Percent of U.S. Total 


inl Payrollt 
4.31% 9.27% 
3.36% 5.94%, 
1.95% 3.67% 
1.76% 2.84% 
1.70% 2.38% 
13.08% 24.10% 


The Detroit News 


New York: |. A. KLEIN, Inc. 


THE HOME NEWSPAPER 


Chicago: J. E. LUTZ 


HOTPOINTERS 


R. W. Turnbull 


(left). 

and general sales manager, Edison Gen. 

eral Electric Appliance Company, Chi. 

cago, and George A. Hughes, president, 

outline sales pointers for the Hotpoint 

line at the distributors’ convention un. 
veiling 1938 models. 


vice-president 


—_——_ 
—= 


Electric Appliance Company, pro. 
gram disclosed by company execy. 
tives today. While final figures op 
the budget will not be decided upon 
for some time, a substantial increage 
is planned. 


Features Ice Tray 


A major portion of the copy will be 
devoted to electric ranges and refrig. 
erators. Keeping pace with the in. 
tensified competition in the first field, 
Hotpoint will offer 10 new models, di- 
vided into three lines for an “all. 
price” coverage. 

The refrigerator line, comprised of 
15 new models, will offer two new 
features for copywriter ammunition: 
circulating cooling and a new “Pop- 
Ice” tray which releases two cubes at 
once and leaves the others intact. 

In addition to the ranges and re- 
frigerators, Hotpoint is launching 
seven new washers, five ironers, elec- 
tric water heaters, and several types 
of dishwashers. 


Expand Newspaper Copy 


New on the Hotpoint program for 
1938 will be the use of key city news- 
paper copy, placed directly by the 
company and _ supplementing that 
placed by dealers and distributors. 
Mat service will be continued. Hot- 
point will also expand its use of gen- 
eral weekly magazines and monthly 
women’s magazines. The business pa- 
per list will likewise be increased. 

Preliminary dealer promotion on 
the new line includes showings in 
several cities. This tour will cover 
Atlanta, Cleveland, New York, Chi- 
cago, Portland, Ore.; Los Angeles, Salt 
Lake City and Kansas City. Maxon, 
Inc., Chicago, is the Hotpoint adver- 
tising agency. 


Doremus Absorbs Gamble 

Doremus & Co. Dec. 1 will absorb 
Gamble & Co., Ltd., Chicago, organ- 
ized 15 years ago by Thomas S&. 
Gamble, now president and owner of 
the company. Mr. Gamble will take 
an executive post and continue to 
handle the account of Halsey, Stuart 
& Co., formerly directed by his 
agency. 


Babb in New Post 


Jervis J. Babb, formerly manager 
of retail sales and sales research de- 
partments of Standard Oil Company 
of Indiana, has joined Booz-Fry-Allen 
& Hamilton, Chicago, business survey 
company. 


THREE OUT OF FIVE 
HAVE IT 


@ Three out of the five largest chain 
grocery systems in the country, dis- 
tribute The Family Circle Magazine 
to their customers. @ Five out of the 
five systems distributing The Family 
Circle, are acknowledged leaders 10 
their territory. @ 1,515,000 Out 0 
1,515,000 Family Circle readers are 
‘‘active-buying’’ housewives at these 
stores, © Why not hitch your adver- 
tising to this star! 
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in Picture, 
VAG CUPBAL 
Lie» Looe 


INSURES FINER REPRODUCTION— 
“CLEAR READABILITY” 
FOR THE ENTIRE POSTING PERIOD 


"Sure son, filler-up with 


NO-NOX etn" 


“Yep, NO-NOX etnvt 


Dad says its the best 


POSTER PAPER 


t 
‘ @ The Story of Vac-Cup-Bac Poster Paper, from beau- 
tiful reproduction of finished art, through the lithograph- 


er’s presses, to the smart, trim appearance on the boards 


is always a story of advertising presentation in which 
These posters were produced by ie . oe. : . 

Calkins & Holden, New York, Jaye . “ any sponsor may well take pride. 

_ for the Gulf Oil Corporation. — r i 


Se 


It did not just happen that way, for Vac-Cup-Bac was 


A New Service born of the need for a poster paper that would fill each 


Guarantee: 


The diamond-shaped 
Vacuum Cup,a new and 
exclusive principle in 
poster paper, gives 
VAC-CUP-BAC greater 
sticking qualities and 
smoother appearance 
during the entire life of 
the poster. 


and every one of the requirements mentioned in the 


preceding paragraph. The fact that more Vac-Cup-Bac is 
specified by advertisers who want the utmost from their 
posters each and every month is a tribute to the scien- 
tific research and the expenditure of time and money 


necessary to bring forth this excellent poster paper. 


WEST VIRGINIA PULP AND PAPER COMPANY 


230 Park Avenue. New York, N.Y. ae” (503 Market Street, San Francisco, Cal. ? 
85 East Wacker Drive, Chicago, II. 
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HARDWARE GROUP 
MOVES TO BLOT 
FEAR OBSTACLE 


‘Market Reflexes’ Object of 
Association Effort 


Chicago, Nov. 17.—Asserting that 
too many consumers and business 
men “viewed with alarm” the recent 
downward swings of the stock mar- 
ket when that trend, for the present 
at least, had little actual effect upon 
them, C. G. Gilbert, president of the 
National Retail Hardware Associa- 
tion, outlining 1938 promotion activi- 
ties, today indicated that the as- 
sociation would seek actively to 
combat what he termed a “whisper- 
ing campaign of uneasiness.” 

Disclosing plans for 1938 National 
Hardware Week, May 9-14, in which 
many manufacturers will participate, 
Mr. Gilbert pointed out that while 
the stock market was naturally an 
important factor in the business 
Situation, its day to day fluctuations 
too often made those outside its 
sphere stop in their tracks and halt 
unwisely their merchandising plans. 


Sales Gain Expected 


Retail hardware and implement 
sales, he said, will run higher this 
year than in 1936, according to re- 
cent estimates of the association’s 
statistician. The increase, however, 
is not expected to match that shown 


in 19386. Sales for 1935, according to 
government figures, totaled $753,- 
979,000. In 1936 this total jumped 


approximately 20 per cent, Mr. Gil- 
bert said, while this year’s increase 
over 1936 may approximate 5 per 
cent. He pointed out that this last 
estimate is predicated upon main- 
tenance of reasonably good business 
conditions through the close of the 
year. 

Mr. Gilbert predicted that hard-' 
ware men in 1938 would devote con- 
siderably more attention to aggres- 
sive advertising and merchandising 
than was done this year. The as- 
sociation will encourage such poli- 
cies, he added, in its belief that ac- 
tion may dispel some of the possibly 
imaginary clouds upon the business 
horizon. 

In its promotion for National Hard- 
ware Week, the association will gain 
the backing of many major manu- 
facturers of products generally dis- 
tributed through hardware stores, he 
disclosed. More than 50 such com- 
panies, he said, have already an- 
nounced plans for participation and 
for devoting a part of their advertis- 
ing programs to the special week. 
Among them are E. C. Atkins & Co., 
Indianapolis; Master Lock Company. 
Milwaukee, and the Carborundum 
Company, Niagara Falls. 

The purpose of the association 
and its 35 affiliated state groups is 
to make the consumer more con- 


a By ian 
From a biack-and-white photograph, Ran- 
dell Studios did the life-size full-color Sun- 
brite Cleanser store floor display now seen 
across the country. It is called one of the 
most successful things of the kind ever pro- 
duced. We'd like to do the same sort of 


scious of the part that the hardware 
store plays in the community and 
the value of its service. The as- 
sociation supplies a wide variety of 
promotional material and encourages 
advertising by member retail stores. 
The association membership is esti- 
mated at 14,000. 


Issues New Rate Card 


Fawcett Women’s Group has issued 
new rate cards, effective with the 
February, 1938, issues, based on a 
guaranteed circulation of 2,500,000, 
with black and white page rate of 
$4,500 and other space increased pro- 
portionately. Advertisers who used 
space during 1937 and new advertis- 
ers before Dec. 15, 1937, will be pro- 
tected at current card rates through 
January, 1938, issues. 


21,000 Dealers 


Jam Schenley’s 
Fight Carnival 


Chicago, Nov. 17.—With 21,000 dis- 
tributors, dealers and other custom- 
ers jamming the Chicago Stadium, 
the third Schenley Night of Cham- 
pions was held here last night, with 
eight fine boxing matches holding 
the limelight for several hours. 

Tickets were free to the boxing 
show, sponsored for the third con- 
secutive year by Schenley Products 
Company. The big distilling com- 
pany has established the rule, how- 


ever, that tickets will be dispensed 
only on written application, this 
method giving it a valuable list of 
beneficiaries. 

Cost of the show is estimated at 
upward of $25,000. The company, 
however, believes that the boxing 
bouts, attracting dealers from all 
parts of the country, gives it pres- 
tige which could be obtained in no 
other way. 

Publicity is handled by an inde- 
pendent organization. Schenley it- 
self takes care of distribution of 
tickets, while the matches are made 
under direction of Joe Triner, who 
occupies the dual role of chairman 
of the Illinois Boxing Commission 
and national sales manager for 
Schenley’s Red and Black label, one 
of its newer brands. 


Doyle Names Agency; 
Changes Personne! 


Beaumont & Hohman, Inc., Chi. 
cago, has been named to handle al) 
advertising of Doyle Packing Com. 
pany, Chicago, manufacturer of 
Strongheart dog food. 

Ne'son Carter, formerly manager 
of Beaumont & Hohman’s Omaha of. 
fice, has been appointed manager of 
the Chicago office, and J. A. Barnes, 
formerly of the copy staff in Chicago, 
has been named account executive. 
Clarke Trudeau has been appointed 
production manager. 


Wiedenmayer to “You” 

Sanford Wiedenmayer, formerly 
with E. A. Dreher, Jr., Agency, New. 
ark, has joined the New York adver. 
tising sales staff of You, New York. 
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Leading American manufacturers of food products have chosen KNX to help se} 


their wares in the rich Southern California market. Shown here are only those foodj’ 


| 


and beverages which are currently advertised on KNX. And when they are adve! : 


7 


tised on KNX it means they are also being featured in hundreds of grocery stot! 


and super-markets throughout Southern California, for wise storekeepers in this te 


| 


ritory like to push KNX-advertised items. They know these products move quick) 


In KNX’s primary daytime listening area live 3,322,600 people. Annually the 


buy $303,617,000 worth of food products from 14,461 food stores... In KN%! 


primary evening listening area are many more people; 7,069,700 in all. The U. 5 | 


Census figures say their annual food purchases amount to $571,231,000. .. That! 


a whale of an appetite, and it's growing every year. May we explain how to 9 


your product on more Southern California pantry shelves? 
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Coming 
Conventions 


Noy. 29-30—Associated Grocery 
Manufacturers of America conven- 
tion, Waldorf-Astoria, New York. 

Dec. 9-10—Annual convention, As- 
sociation of Canadian Advertisers. 
Toronto. 

Jan. 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa- 
tion, New York. 

March 21-22—Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 


Association, Palmer House, Chicago. 

April 26-29— Annual convention. 
American Newspaper Publishers As- 
sociation, New York. 

April 28-30—Annuai convention, 
American Association of Advertising 
Agencies, The Homestead, Hot 
Springs, Va. 

May 3-7—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 


May 13-14—Annual convention, 
Advertising Affiliation, Hamilton, 
Ont. 

June 12-15—Annual convention, 


Advertising Federation of America, 
Statler Hotel, Detroit. 

June 26-30—Annual convention, In- 
ternational Association of Display 
Men, Mayflower Hotel, Washington, 
D. C. 


Form New Company to 
Operate Magazines 

Hugh C. MacLean Publications 
Ltd., Toronto, has formed Canadian 
Magazines Ltd. to operate the maga- 
zine division. 

Major Hugh C. MacLean, chairman 
of the board of MacLean Publica- 
tions, will be president; Andrew D. 
MacLean, vice-president, and John 
Atkins, formerly manager of the 
Magazine Publishers’ Association, 
vice-president and managing  di- 
rector. 


Kimball Gets Strahan 


Abbott Kimball Company, Inc., 


New York, has been appointed adver- 
tising agency for Thomas Strahan 
Company, Chelsea, Mass., manufac- 
turer of wall paper. 


SAYRE GIVES 
HOME LAUNDRY. 
DEBUT FORMULA 


New York, Nov. 17.—Maké sure 
your product is unique and meets a 
need not met by any other, set profit 
margins large enough to attract the 
trade, establish a retail price high 
enough to more than cover costs, pre- 
pare an advertising campaign, get 
orders sufficient to guarantee initial 
production costs—and then start the 


ate 
ee ee et 


Equally impressive is the array of soaps and cleansers, 


drugs and cosmetics, tobacco products and confections, 


advertised on KNX. Revised lists of all advertised items 


are sent regularly by KNX to the drug and grocery trade. 


Would you care to have a copy? 


Owned and operated by the 
Columbia Broadcasting System 


Ba 


Represented nationally by RADIO SALES: 
New York « Chicago « Detroit 
Los Angeles «+ San Francisco 


90,000 WATTS 


‘LOS ANGELES 


Tag gee TAS Eve! 


Hew VACUUM-PACKED 


‘alas S LER 
Thatmab Roasted 


anO PACKED @F 


With this copy appearing in 25 news- 
papers in the Middle West, Hale-Halsell 
Company, McAlister, Okla., last week 
launched its first campaian exclusively 
concentrating on Hale's Leader coffee. 


factory wheels humming, was the for- 
mula given today by Judson S. Sayre, 
vice-president in charge of sales, 
Bendix Home Appliances, Inc., South 
Bend, Ind., in relating the procedure 
followed by his company in market- 
ing the new Bendix Home Laundry. 

Presenting a story of “Putting the 
Cart Before the Horse,” Mr. Sayre told 
members of the Sales Executives 
Club how the Bendix company first 
hired a survey organization to inter- 
view 10,000 housewives to find out 
what was wrong with the washing 
machines they were then using and 
how from this information it designed 
a “home; laundry” free from the ob- 
jections most commonly expressed 
by those interviewed. 


Raise Dealer Margin 


Turning to the problem of distri- 
bution, the company sent question- 
naires to likely distributors which 
called for answers to 27 questions 


providing a detailed picture of their 


methods of operation. From these 
questionnaires, the company learned 
the general top discount enjoyed by 
distributors of specialty products was 
50 per cent plus 5 plus 1 per cent for 
cash. It was therefore decided to 
grant Bendix distributors a discount 
of 50 per cent plus 10. 

“We wanted their enthusiasm,” Mr. 
Sayre .explained, “and we knew the 
best way to get it was through ap- 
pealing to the same motivation as 
that upon which we were acting, 
namely, that of profit.” 

' Maintaining that “price does not 
mean a thing” if a company has a 


‘| product that is good and sets about 


selling it, in a simple, direct and con- 
secutive fashion, always keeping in 
mind that each agent in the distribu- 
tion setup is interested in obtaining 
the greatest profit possible, Mr. Sayre 
said that the Bendix company 
set the price for the home laundry 
upon production costs plus a net 
profit plus an autocratic markup of 
$10, the latter to serve as an aid to 
cope with the problem of trade-ins. 


Ellis to Agency 
S. K. Bilis, Jr., formerly with Co- 
lumbia Broadcasting System, Chi- 
cago, has joined the research depart- 
ment of Fletcher & Ellis, Inc., Chi- 
cago. 


MAIL:-O-GRAPH- 


REAL PRINTING -NOT A SUBSTITUTE WZ *: 


CIRCULARS 
TELL 
EVERYBODY 
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MAIL-O-GRAPH circulars tell every- 
body—everybody worth telling, MAIL-O- 
GRAPH, a new, exclusive printing proc- 
ess, cuts your printing costs in half, 
“dresses up’ your mass-coverage direct 
by-mail advertising pieces and deal 
helps, and gives your product added 
selling appeal. For advertisers who can+ 
not spare any money on “doubtful” ad- 
vertising, MAIL-O-GRAPH newspaper 
size circulars are “tops’’, 


the “right people,” back up the deale 
with 100% coverage and mass distribu 
tion of advertising, and sell the most 
People at the least possible cost. For 
best results on advertising that ‘more 
than pays for itself,” use MAIL-O- 
GRAPH NEWSPAPER SIZE CIRCU- 
LARS, ... For samples and informa, 
tion, write, wire, or phone, 


STAR COURIER CO. Dept.A 6 
KEWANEE, ILLINOIS 


They bring your product in contact alot 


od oy ae eee “¥ ‘ wt oh ee 6 ee ene som a Vai Si 1 Sets wees Se Oe ees area A aes Ses Lae ¢ = , goa tg Ta ess: : 2 ; ‘ao i si 
3 ht dap gee aa 4 
37 . - 
— = = ; 
| | | ’ 
| ‘' COFFEE OPENER — 
all ee | 
m.- ; 
of NAR A AS" AER 8 ™ 
SRA, F hoc 7 ao aun . 
Sa FE fate) 5 
" #.4. - U —_—,. . , 
ser ce ee - —S ; 
: = ED — €" 
of- . > = 
be eabdanomneetinisinetents &§ Wwe - 
of Sere RNS 
i ow esmrcos a |e R 
es wees Sse m) 1 a 
—— ESSE = Seay 
£0, . — — “4 a Ore 
| = : “as fe 
ve. ’ ia 
ed DER 
oO Srl ’ 
rly 
2 W- 
er- 2 
rk, | ae nrc 
—— pT eT ___ i 
——} OS OOMmWMDW ~ are 
. L he a 
: id # gh E hele pee és bass = ey z r as is ee? = Li are 
oe “th on an ee oe Lik RRA yk ae ea Fee Lo i Sue iP es i: es ee ere ee oR aie leit, tek cde! x a oes: y pes ae el ay ae > eh Bes te ; 3 Ba) ee 
em 0 ein Seana an ae ae se Gaia Se Ra ai Mer eee ait ae ee. ee Meek. a ag SNL Pe. 
a Baa tg: ae a Be ae camp y | SN See eae te ey is re eae fees © MeN aera ee cee ee ete ee a eG CPT Tease je fs ae eee oi fy Re as 
i RE iia ae eee ee Se le ke he a ee oo ei es 
oe ee A au ae oan . ; BS pe Weegee" ae ears epee ale m, egy ete 5 5 oa ae a os), toa ra eae ee - age, ‘ oe 
re Beets js “ea ioe ee a ren Be. Pee oe coe aie ns a Sat ua a a oe TES hee Meno a tg > 2) eae, bs yee Pe ten Se sale eee: ee 
= ae % ; ihe hs ae oe a be pa ee apa ri ae ese Nese = es ete ne to aioe ee —e RS ‘ eae Seer apes ee E ae pr een pome 2a 
i 0 a 2 IO aes Sofia eam ne aeear re SP a Os gee Bia eer IN Peers Sy eae Reba) dey 1 5 ee 
lon ae OS ee oe a: ee ci aM eR! =! a am 2 inleem ie 
Map ati es =e een fel oe “arb: eee “44 aoe ees ae hai eae aay iD ea — : Loe Set ‘ae. see et Ge ha ric GMa ty Oe ges peed ; : ie i Se 
aren : Deewentaee emis a a a ee i 3 hanes ripe EN az ees > ee beeen ass ee apace eo Oe et eee ee See a ein coe 
Rhea yt Cae Ree rae eget aitel eect i epee ae | sr: a, eons oe poem any a, Se a ae ee igh as oie See yhe oe ay ee co epee lee 
ae Ve RU aa Beene as ere ba a pe a ete Bs Se 8, Bae OMe a ks eos : Bet oat a. nes ip ; " Lea BM @ Roya APs ON ne ae i Na ie ees: Fey ' ys ae. 
: ees Pe Sir ue ha Se ee IG Sy) i NN Fg) ‘ ae laa 2 3) Saree 200 era ee Bi Bp gs OL? ee rr a ee ee Bs ae at oak oe any el Pe eat ae td Bar a ORE te 
‘oa pias seein is a ig a rape oo es eae De toa eae ee Wiis: 5 hee ik: i 
J = a oes etton ee A are : ats Bee nde Seat aoe 7 FP alee Ba TOM AIS pe tone ed mae s om ? 
~ a ase : : ene ie oe ’ i : — Fics, a ee AE oe ee i. ee : Bye z me ye at ihe ai a: Heeies ig ee: rage oy . “A rae 
Revert ce ey iiest Saat wes a eas 0 eS Saeee etre lel ee ; : oa EL ee pies eh r ei ri feu 5 eke 
4 Soe Bey: SA Say eee ran ; Oy ee een cs a : ‘ ate See bs. ig bg ie abe > my 
ye | ‘ong iki i 
| . , : Bie ey 2 Gee Sot. aan tie i= 
j Beton ope " i aa aeedely Si eee 
; ere pe ee ato, way cot : ta: 
i pie ey 4 eos NM Tek i are mee 
_ ae FAN ee Reh st he ie ee pith nibs aa Saber ier Ch ee es ieee iS sie ee enki). Se emeozae: Lea eet! Peis: Sami Pe We ee . cis et 
A | eens ood 
ee 
3 . | Le . . oe to 
_ eeeiaelinias ihe Mees . eee Sy. eee ree We et ee eee as Ban aa | eee Oe mire 8g | CADE alg | eed Sree 
Bees me ks eS er ia Ye ate cr tee es ee meena a RE ia ae i ae 
eae cists, ai, Ri ga eee oe gee es = 
ARS? eee ae tes a eS... omits ee 7 fae Fo ae ce ae oi eee 
‘2 ae eee ee a, : ia oie a) > ee SE ope hae, oe hs dae Bal Soak oo es st ie aa | Pe sea 
co + gga S Ege ” sends e.g oat oe eee Wee ih, Ee RAS Biv ' oe ee ee 
ee; AERO Suga el ME a gettin Peach AAD bee Reagan oe eam ae Ping 
eae. Sar eo) ek em ney wee Tae ete : ere: | ae ae mon, POSES Wn 2h fol es 
Si A, Ce he i oa. mee oe sy Sales pata peepee bs: Be ee alg Rainy ws Se Slee ae i 
7 oe AO ee on Pee en Sher epee ee Big in fonda ae cht ic a, aaa Me Pres ED ite <img! a : 
Bo) nears 6 * ne ore ~arerwe ee ‘a ia ppt asa pirtaesi ia Cb Craps oN ise Se 7 ae Le eRe Te hye eee ss Sa Sti al ge ee ie re he us ee : San! os Rr av 7 
a as j : a pis ats a # pe ee eK aon ttc de Sees Oe . Be shed Fo ass ae ales At Pe a et Ee Bo OCR Ooh? att aa eae ots Cass — ss mh Find fi De 
ae Bik tee ae Ee g ae Sage Ae aera hy ore Saas Tate ey ene 4 Pen ok Guth 5 ARS ee ee aR oe eae, ae bate ee 
ae Pe Ne So gy BN : a a a Mee nk eek Rs oe a ee nye dR oe a Oe RU eee ee eae (ee on eae a a © ees! Sate leo “eee 2 
Bie, : ey 4 oh ey ie ae 3 oe Re SESE hae . It er Ns ak al al ‘ cha eater ore x = ea eS Str ae ia a ae pie MP ay Ls 
a a P Sty : “ Be A sc ra Pe eg Oe OOM Nek ee DS eee ae Seen sed mee | ous rte 
- : 2 oe fy 4, onan nee BS gate Nae eo ic Ore ne 
ne y . ” aie = & 9 € Ps “ ae ¢ ‘ j . | 
% 4 ‘ oat Soe 2 - COG ear oe RD ae pe eR a A ye ey cy Se Zl See Disa) ae Sa ee eae hk a, I 
Pei: Liv ® me : See: Pouce : os SRE es gk %. & hes oe See Ge» ae cee a ive Lae AES re Se pie GS — eaiige fey a3 | 
ee De Be oer ates Se RO Mee Rt oy 
¢ 3 eu Bias = ae CR Geis = pili te ee ea . mn at a Seen. : at Poo 4 ye eee ee mee ee Ge | = gee m. = at he : Rte goo eit 
Bere ae S| z eee be: ys A ge aap! a RES y 2 ae aie Bs ed 3 eof pa et ae % i ame 4 ie Sy irk ee J . = ean aha 
Be ee |. oe ae ae ee 2 Se OGG on at tie alae are Pe neeaam pes Mme ie ec ae ee i anes: 
ceemueescseet hat Be _ ee fg as =, . OR ER eS Cee hEY ex! See 5 ae : : ieee ek ergy es eee i Seis 
RE te Fe sete a4 secs eae ess Sy Re os = gi 4 boat ema RSS > ate a oats Ss Sy eee BRM rec here. RA ay ag ae RaeT 
: : hy 3 Be as ates oe 3 = spat she ee pis roe a. st eS Shes 2 DE ee re a eee j ae oe 
Were = Rane oe | eae. ree Rhee jc hey i eG an Pee 
SR Boe oe a is. ; Roh! clase aI ee a ea 
3 a & eS ee » Se : A : Ses Bea Res Oe Bay MCS eT Te ereray 23 “ AS a 
; Oo 2 a — a ei* ae % ¢ ae oS ENS ee se i Sie a — os PES ESET ey AS a 3 nee Cee sy eae DEN: ee 
Rin : : - ia (eee ae Pie ey ur ee rrr) So te ee eee 
: ‘ a 3 oot he . : Lee SR a ee: aN on rm ss Ve Tie 2 aes a Ei 
i ‘ i z ae i Ris i. : = oni Ve ote eats, ae CA ae OSS BIR ae oe. ok e Be: ae 7 Bie: eS 5 
: - z ; ee T5 3. PA SS GPSS Se a os sale Suc ashes “i ae | a 2s 
ee é “ 2 : a ‘ i ; mS senna “too te Le as ROI SA . meh y a: “ he ae ae ae ia 
i 2! Secs ~ i So Te ae we iin iacsiger Ft Oke he. cs pei 
: i —— : a Cic2 TE i igs 3 ae A : ; 2 sa Pi eee 
DY ae Sa ta. Pe Ss | i Ve ws, ae 
Pie | » ig : APPS oe ¢ ie ¥ ‘ y ee } _ out f . 3 "i . | Pai ir! ty: 
= ca Se CMR A he re ke ge a " I . 
ee Bors Bek Seay MBY (eree ut % ; . 4 Pe ts: ee 
A ok Banc. a ; \ Fee P a ' Ye ia. Lf a 
aa es “<. a — NST ACY i ! yl ne | oS. re he) oS 
ie Att M } 8 ue gs Dia is el — a gre — or ee Sess we ¥ : s i : ty rae 5 
is ‘ IPR 4 | aes E or . ae — . 4 ae 5 al WE Ae 38 ; a ee 
‘96 a2 * 2 eo “4 gF ? * e.) & oe a a brates eR 4 a Bie ai ; 
: J ‘ vy ‘= ‘ a _ = = sages % < aes a had 2 pi q eee ® _ aa 
s ' 7 eS a Fe . See eg Bs Ree fd bed a . = a Z ae 2a 
i ~ l Bee S > s j e a — ee whe ——— ~ ae 3 ; a 
; nee | OUICE A So 4 - ra - a , Fe: a es lee ° 
= “af Lf Bee BEE . , 4b Satie. o Fe & 2ERNIED RE wear So . Een. ‘ Ear ee . Al ce 
Jy E IAS ~ ’ See | cle A an ener ORS «ae ae eee ee. cientinintiiniee Ne *, eee 
3 —h—IVEV—_— 1 — = - | seophtpameee etch cow ig _~ TPES RS RS eitontmens a See ane Sie 
x oe ‘6 6: a eS rey 2 : —_ eee ome fs COTES ee es saan sani ah shies donegone enumrerentneitiek dite oe P 5 oe aie 
pew a eo al ‘ EE tz 0 » <cgaam 5. it cme ence atte St REN RONEN NER ROE arama sctastheaiecttiedicinstactttninalentntet ee a 
enti th SORE «ec suing ED cagttins wer = es: 6 ET as P saan mn ‘ , ae 
poem ot 1 — A A A AE II I BS Nee et le A Ap O86 0 Rt 0 A OA A nt A cae “illest A GAOL AA pues * u ‘ 4 
ee Se aS ’ 5 i : ee : be : 
. * es i 
is 3 eg - sith ks < : ‘ & $ oe 24 ay 
; te e : re <8 > Per as ey 
< ar Ss a Ae 4 re 
sé ; . Bay : ‘ 3 : sty | eye es a 
: : * : : , a. 
Be ete Oe Ee ees a SE ee ORE AS ce I OP a A 
ee eer cS ae ae reece se Se oe e MS a A AN 5 eee Oe RS eR et BP Se Ss ie i ee cee ARAN de A ae a Wass on ta at Pe estt » art SN ere a ey ete: ee Ret Ree ae: i 
i ss 
: al See 
} RD es ae 
: Pa 
eel abs 
| 61 aaa: 
: i Mg tie 
} oes Sr 
ae 
Ry es eee 
; _2 Sine a es Moe 
| 9 ¢ Digeenee er 
e \ . See, ye 
Shp hetlg 2h aa 
{ ‘ om : : 
——— ESE 
) > ] Py ie 
; ° 
f Be 
J } ae ‘ 
: sue. art 
Mes SS clad 
~ ie te ES 
; . ; ake a 
j = \ SS ee a 
> * ; - ~ o~ 2 pet: 
‘ \ a ‘ ‘ 
Rips ; ‘ : 
- D e 
; og : 
ary eholne : 
ROG Sik a wee ee oe es Bee ae A y : 
ps : s fale 7 
a ; Bee te 
: 3 ee ’ see 
Be : ees : a 
ee seg : 
“A is oo \ Joa see 
BY ined \V? ees 
ps : ee : aoe Erie, 
we : oes iy erg 
Sa Gs — a ane 
e* eet : ey , 
s Sty ‘ es eet 
h Jay. h eaNeend 
i. ; os eer 
os » 1 d \ \ is es fee ; 
* <j geaetesa 
a . sd Pia ie ct) 
aS wes None ta 
: :' a = 
“gue . ee ee 
re ; aed ya 2 SR 
‘ : ate 
pe 5 ais 
i ‘ ae 
’ ipa : 
fee 
t : : ee sane 
a x i 2 ; 5) Nae 
= at 
pa ogee 
ae Nae @ 
Rica, eR 
< Bee f ‘ t he ahey ie a re 
he (an ( eI : \ ; ‘ fen = ¢ é 7 A a oy ae 2 \ x FAN : a \ iy PhS - Pes 
Nee fe toy 6 meine came AEE Ae a moth ame OP Py ee een wee de Ys, ae re eh ihn Pe cnr met Me mae Ta eee eee Ee ER a Re. eS oa Poi Mtge) kin ter a ne : AON Reg oth OPO ESE tr MOG E Be : Se ape 
Bir ae ae era : Rie engi pete, Tuer Se PL fee he Sed Bare Ye se os SN 8 > eek Pelee an Me pen OE ee Rese fo sn At 5 Mae eee ae” COR gE eo yes renting 4 oy pe i Peres et pe ee ae, ee eee , SEN oy ee Sh ees ee Fb, ‘ oe ¥ 
ey Petia he is ae os aud Santee i igh in? ees ator ae : ar tr ck a stl My peeks es a Pes a0? Renee amen acl aa ig Regn hi Aa Ree hg te ie antes PA RY ie See seat! ee < 


26 


ADVERTISING AGE 


November 22, 1937 


Juveniles Get 
Verse Book on 
Flour Products 


Chicago, Nov. 17.—Designed to 
start at the bottom in gaining atten- 
tion of the student buyers of the 
future, in line with views expressed 
by Edward J. Storey, Mamaroneck, 
N. Y., school executive, in Apvertis- 
inc Ace Nov. 15, the Wheat Flour 
Institute today issued a booklet for 
juveniles which is expected to sow 
seeds of interest in the wheat indus- 
try and in bakery products. 

This booklet will be made avail- 
able on request to teachers of pri- 


c 


mary grades and is directed at a 
decidedly younger audience than a 
previous volume, “From Wheat to 
Flour,” by the same author, Jose- 
phine Beardsley. 

Titled “Tummy  Tingles,” the 
booklet is filled with verses and 
illustrations devoted to such sub- 
jects as bread, biscuits, rolls, muffins 
and gingerbread. In the latter case, 
a recipe is added for the benefit of 
mothers who, it is to be expected, 
will be the supplementary readers 
of the volume. Illustrations are used 
to dramatize the qualities of each 
type of pastry and a final verse is 
on “Go-Foods,” explaining that 
wheat flour supplies energy to chil- 
dren as gasoline to autos or coal to 
railroad engines. 

With the release of this booklet, 


the Institute also announced that 
Mrs. Beardsley had resigned as di- 
rector of the editorial division to 
accept a post with an Eastern pub- 
lisher. Her place is to be filled by 
Marian Van, formerly food editor of 
the San Francisco Chronicle. 

The potency of the juvenile mar- 
ket was emphasized by Mr. Storey, 
who says there is a definite need for 
co-operative work between adver- 
tisers, agencies and educational ad- 
visers to develop material which 
would be mutually profitable to the 
child and to the advertiser. 


Changes Name 


Mark Wiseman, director of Adver- 
tising Laboratory, New York, has 
changed the name to Laboratory for 
Advertising Analysis. 


Lithographers’ Co-Op 
Meets in Chicago 


Rising costs of labor and produc- 


tion were major discussion themes 
for the annual convention of the Lith- 
ographers Co-operative Association in 
Chicago Nov. 15. 

St. Elmo Newton, S. C. Toof & Co., 
Memphis, Tenn., president of the as- 
sociation, was in charge of the meet- 
ing. The association is comprised of 
30 lithographers in the Middle West. 


Grant Advanced 


N. B. Grant has been appointed as- 
sociate of James Ingram, General 
Foods Corporation merchandising 
manager of Postum and Satina. Mr. 
Grant was formerly district sales rep- 
resentative of the Cleveland terri- 
tory. 
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of Jacksonville’ s 
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Total Sunday Circulation | i 


78,463 
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Daily and Sunday Milline 

rates are among the lowest 

in the United States. — 
Figures based 


. on 
Note: -9 30 37 ABC Pub- 
lisher’s Statement; 1935 Florida 
State Census, end U. S. Census 
Bureau's report on average 
Jacksonville families. 


Represents 92% Coverent 
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: The: TIMES. UNION’S 
Total Daily Circulation Is 
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The Largest 6 Mos. Average 
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| ‘The TIMES- UNION’S 
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Your Backbone Medium 
When the Cream 

of National Markets 
Floats to FLORIDA 


As a matter of smart merchandising every aggressive advertiser 


has his eyes on Florida's double-rich market during the winter months. 


The formula for successful advertising in Florida during the 
winter is exactly the same as during the summer—the Florida Times- 
Union should be the backbone medium in any schedule expected 


to produce satisfactory results. 


The Times-Union's 92°/, coverage of Jacksonville's urban fami- 
lies; its 73% coverage of ALL families in BOTH city and retail trad- 
ing zone constitute the largest Florida city and retail trading zone 
circulation and represent possibly the most complete coverage 


ever attained by a daily newspaper. 


The added thousands of winter tourist-readers who read the 
Times-Union because of its complete coverage of all world and na- 


tional news of importance are a plus value for which we make no 


Your winter schedules in Florida can be highly productive. 


Make them so by using the Times-Union as your backbone medium. 


Che Florida Gimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
San Francisco Los Angeles 
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GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 
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Hye 00 ‘to Uockins | Ay & Co., 
Sioux City, la; doll will be 
you, postpaid, at once. 

Little Miss Trilby will bring 


gre r 
ualities of BLUE BAR- 
REL Whine Laundry Soap will 
a joyous surprise to you. Ie 


<2 ouds — 
whiter clothes and sparkling 
dishes of glassware. 


Per bar 10c, 3 


Haskins Bros. & Co., Sioux City, la 

launched national promotion with this 

copy for a new group of premium offers 

for Trilby and Blue Barrel soap, designed 
for seasonal appeal. 


Soap Campaign 
to Test ‘Gift’ 
Premium Appeal 


Sioux City, Ia., Nov. 16.—A cam- 
paign involving promotion of premi- 
ums as gifts and experimentation as 
to the appeal of varying types of 
premiums will comprise the new 
merchandising drive of Haskins 
Bros. & Co., soap manufacturer, it 
was disclosed today. 

Copy in 100 metropolitan news- 
papers throughout the Midwest fea- 
tures an offer of a “Little Miss 
Trilby Doll” for $1 plus six wrappers 
or bands from the company’s Blue 
Barrel laundry soap or Trilby bath 
soap. The doll is advertised as “a 
perfect Christmas gift, worth $2 or 
more.” Tying in with this appeal is 
copy which reads, “Little Miss 
Trilby will bring joy to any little 
girl’s heart . . and the greater 
cleaning, longer lasting qualities of 
Blue Barrel white laundry soap will 
be a joyous surprise to you.” 

First Use of Premiums 

This is the company’s first use of 
premium advertising, and it is re- 
ported that the doll offer will be fol- 
lowed by other premiums, each with 
a definite seasonal hook-up. The 
doll, however, will continue to be 
featured until the Christmas holi- 
days, with further premiums yet to 
be decided upon. 

Potts-Turnbull Advertising Com- 
pany, Kansas City, Mo., is the 
agency handling the Haskins account 
and Allen Russell is account execu- 
tive. 
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and Transcribed 
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AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 
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333 N. Michigan Ave. 
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. For over 17 years Neiman-Marcus has awarded 
The News three-fourths of all its newspapers 
advertising. Last year 84.3% came to The New 

15.7% going to other papers. ' 
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Independents, 
Chain Leaders 


Meet with AGMA 


New York, Nov. 18.—Heralding a 
“new era of harmony” in the food 
industry, Associated Grocery Manu- 
facturers of America, Inc., this week 
announced that for the first time 
chain store, independent and whole- 
sale executives will participate, side 
by side, in the closed sessions of the 
organization’s 29th annual conven- 
tion, to be held at the Waldorf-As- 
toria Hotel here, Nov. 29 and 30. 

“The Associated Grocery Manufac- 


turers of America are convinced that 
everybody prospers only when all 
elements in the food industry—the 
nation’s biggest and most essential 
business—enjoy fair returns com- 
mensurate with their contributions 
to the nation’s health and well-be- 
ing,” Paul S. Willis, AGMA presi- 
dent, said. 


Seek Consumer Benefits 


“Ours is probably the most highly 
competitive field in American busi- 
ness. The consumer, of course, bene- 
fits from such competition by enjoy- 
ing low prices for grocery products 
that are steadily improved in quality. 
At the same time, we manufacturers 
feel an equal responsibility to do 
everything we can to assure whole- 


some trade conditions among the na- 
tion’s food distributors.” 

At the forthcoming “love feast,” 
Mr. Willis added, spokesmen for re- 
tail grocers, chain stores, wholesale 
grocers and super-markets will join 
with AGMA members in discussing 
problems facing the food industries 
in 1938. Among the subjects to be 
covered will be revision of anti-trust 
laws, farm legis!ation, federal legis- 
lation dealing with regulation of 
trade practices, marketing problems 
and dealer co-operation. 


Sloss Advanced 


Apparel Arts has appointed Carl 
Sloss advertising director. He was 
formerly Eastern advertising man- 
ager. 


HIGH PICTURES 
VAST SCOPE OF 
NEW DEAL DRIVE 


New York, Nov. 17.—Development 
of government advertising to a 
point where approximately 9¢ mil- 
lion pounds of promotion literature 
was produced last year on behalf of 
the New Deal is described by Dr. 
Stanley High in the current is- 
sue of The Saturday Evening Post. 
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In an article, titled “You Can't 
Beat the Government,” Dr. High em. 
phasizes the broad strides made ip 
government organization and dissem. 
ination of news during President 
Roosevelt’s tenure. Comprising the 
“promotion and sales” staff of the 
New Deal are 82 departments, he re. 
lates. Of the 82, the present admin. 
istration created 31 and completely 
overhauled all but a few of the re 
mainder. 

The ‘publicity programs directed 
by these bureaus, as described by the 
Dr. High who was once regarded an 
administration adviser, include not 
only mimeographs and handouts, but 
large-scale publishing operations, 
poster campaigns, radio and motion 
pictures. 

These 82 government bureaus ip 
1936 sent out 669,352,000 pieces of 
postage-free mail, according to Dr, 
High. He adds that in the last year 
of the Hoover regime, the post office 
department figured its lost revenue 
on the free handling of government 
mail at nine million dollars. In 1934, 
this figure jumped to 23 million. In 
1936 it was more than 32 million. 


Sell Social Security 


As an example of the force of New 
Deal publicity, Dr. High recalls the 
methods utilized in “selling” the So- 
cial Security act to the public. 
Hired to direct the drive by John 
G. Winant, chairman of the board, 
was Louis Resnick, at that time di- 
rector of publicity and education for 
the Welfare Council of New York 
City. His program included the fol- 
lowing: a daily question and answer 
column on the act which appeared in 
some 1,200 newspapers during No- 
vember and December, 1936; a series 
of special articles and news releases 
to supplement this service; distri- 
bution of 3,300,000 posters painted by 
WPA artists; showing of three 3- 
minute social security newsreels to 
an estimated total audience of 150 
million; 3,952 radio broadcasts; 225 
transcription broadcasts which are 
still in use, and four long articles on 
old-age benefits written by the gov- 
ernment for distribution to 1,000 for- 
eign language newspapers in 20 lan- 
guages. 

“It is small wonder,” Dr. High 
comments, “that in the face of such a 
drive, that John D. Hamilton’s last 
minute pay envelope campaign 
against Mr. Roosevelt was a dud.” 

Another phase of New Deal activ- 
ity outlined by Dr. High is that of 
the public relations division of the 
Federal Housing Administration to 
spur home building. 

Nearly 2,000 daily newspapers, 
4,900 weeklies and 682 foreign lan- 
guagé publications, he points out, re 
ceive the weekly clip sheet sent only 
on request, from the FHA division. 

“Stimulated by this service,” Dr. 
High continues, “some 2,434 publica- 
tions—most of them newspapers— 
have run real estate editions which 
are calculated to have produced to 
date some eight million dollars in 
advertising revenue. 

“The division also conducts a serv: 
ice for advertising managers de 
signed to aid them in increasing their 
building and real estate accounts.” 
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‘THATS A PERSONAL 


QUESTION” 


4 After all, why should she tell an out- as many American communities— telling us what foods 

sider her age, or the family income they eat, what shoes and corsets they wear, what home 
’ ’ 

? 

nel or even what face powder she prefers: he we 


equipment they own or want to own... Exchanging 


Never has a magazine discussed feminine interests so 

But that’s precisely the point... She regards Woman’s intimately over the national back fence. Never were 

Home Companion as an “insider”. . . Talks with us freely _ editorial pages so closely allied with industry in meeting 

about her children, her husband’s business prospects, her |= women’s material wants. 

housekeeping problems, her buying habits. That’s what we mean when we say the Companion 
Sixteen hundred enthusiastic “Reader-Editors” are literally Pre-Sells its audience . . . that Companion adver- 

helping us determine the Companion’s editorial contents _ tisers need only give brand distinction to products which 


and service . . . Sixteen hundred typical homemakers in 3,000,000 readers already have in mind! 


Meee 


OLD MARKET 


. womans HOME| OMPANION THE pre-s 
 Jermcurarion 2.981.821 ah 


i 


THE CROWELL PUBLISHING COMPANY, NEW YORK . PUBLISHERS OF COLLIER’S ° THE AMERICAN MAGAZINE . THE COUNTRY HOME MAGAZINE 
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Says Tempting 
Package Rules 
Fruit Markets 


Lansing, Mich., Nov. 16.—Farmers 
must adopt progressive merchandis- 
ing policies if they want to save 


their own markets, John B. Strange, | 


state agricultural commissioner, 
warned Michigan producers today, 
and unless they keep abreast of the 
times they “will see their markets 
taken away from them by the pro- 
gressive farmers of other states.” 
Mr. Strange issued a statement as- 
serting that many Michigan apple 


growers are losing sales because 
they pack their apples in unattrac- 
tive old crates which have been 
lined with rumpled newspapers. 

“Those apples are offered in com- 
petition with fruit from Washington 
and Oregon which has been neatly 
wrapped and packaged,” the commis- 
sioner said. “Michigan apples have 
a better flavor, but it is not difficult 
to understand why some of the out- 
state apples are being sold in pref- 
|erence to better quality fruit pro- 
| duced in Michigan. They are ‘dressed 
up’ and look better. 

“True, apple prices are low, and 
linings and new crates cost money. 
But these out-of-state producers find 
it profitable to package their prod- 
uct and ship it thousands of miles 
| to compete with ours on our own 


ground. Attractive packaging cre- 
ates a demand that brings premium 
prices.” 

Mr. Strange also issued a similar 
warning to Michigan potato growers. 


Hoffman Appointed 


Irving M. Hoffman, Ince., New 
York, has been appointed Eastern 
representative for National Sheet 
Metal Contractor and “Rated Con- 
tractors’ Buying and Selling Guide,” 
Chicago. 


Lichty Cartoon in “Times” 


The Lichty cartoon reproduced in 
ADVERTISING AGE of Nov. 15 was in- 
correctly credited to the Chicago 
Herald & Examiner. Credit should 
have been given to the Chicago Daily 
Times. 


LONG PLANNING 
BEARS FRUIT IN 
MAINE CAMPAIGN 


Augusta, Me., Nov. 18.—Culmina- 
tion of a three-year program to put 
Maine products on a sound, unified 
merchandising basis was reached this 
week with the launching by the 
Maine Development Commission of a 
national advertising campaign in 
newspapers and over the radio with 
accelerated moving to markets of 


The Place for the Ointment 
is on the Wound 


HERE WAS A TIME when learned leeches 


applied their ointments 
second choice. They prefer 


to smear them on the weapon that caused 


the wound, thinking that a 
effect a cure. 


Silly? Sure! but not essentially different 
from much of the advertising policy of 


today. 


The place for the ointment of advertising 
is on the bleeding wounds of the sales map. 
No sales effort is perfect. There are always 
weaknesses somewhere, wounds that pull 


down the national average. 


You may find them geographically—this 
state, that city, yonder dead spot in the ra- 


dio coverage. 


You may find them by income classifi- 


cations—the very poor, or 


dle, or the young suburbanites. 


You may find them by races—the Italians 
or the Danes or the Jews or the Negroes. 


to a wound as 
red, if possible, 


quicker way to 


Somewhere, somehow, you can locate the 
people who are not buying your goods. 
Then we can tell you where they live. Once 
we have located them, we can go right into 
the naborhood shopping centers where 
they buy and apply the ointment of adver- 
tising to the wounds of sales. 


For in general, people of like tastes, like 
incomes, like buying habits, live and buy 
in like naborhoods. 

Criterion Service offers the only adver- 
tising medium that thinks and acts in terms 
of naborhoods. Criterion posts displays on 


framed, steel panels on leased walls in 


the upper mid- 


naborhood, retail, shopping centers at a 
cost of ten cents per display per day. The 
cost is so trifling that you can always afford 
to do an adequate, hard-hitting advertising 
job. You can take any naborhood by storm. 


We think it makes sense to apply the 
balm of advertising to the spots where the 
sales are wounded. Criterion, and Criterion 
alone, can do just that. 


SELECTIVE POSTER) ADVERTISING 
om NABORHOOD SHO! PING CENTERS 


Send for” Market Coverage by Naborhoods,” 
a booklet that tells all about Criterion Service 


CRITERION ADVERTISING CO., INC. 
Graybar Building 


New York 


“State of Maine” potatoes, all dresseq 
up in new packages. 

This full-fledged program involved 
the complete revamping of the state’s 
method of doing business, in pack. 
ing, shipping and selling, and hag 
made of Maine a pioneer among 
states in this connection. Initiative 
for development of the new merchan.- 
dising setup was assumed by Brooke, 
Smith, French & Dorrance, Inc., New 
York, with Sturges Dorrance, presi- 
dent, in charge. 

First securing the active co-opera- 
tion of state officials, Mr. Dorrance 
launched more than three years ago 
an educational and missionary cam- 
paign to convince Maine producers 
that a co-ordinated drive in behalf of 
the potato crop of this state, tucked 
away at one corner of the country, 
was necessary if they were to in- 
crease their prosperity. In choosing 
potatoes around which to build his 
program, Mr. Dorrance capitalized 
upon the knowledge that Maine ig 
the greatest potato producing state 
in the union. With the total national 
crop this year expected to reach 400,- 
000,000 bushels, Maine’s share is esti- 
mated at about 50,000,000 bushels, 
most of which will come from one 
county, Aroostook, a territory about 
the size of the state of Connecticut. 


Test Drive Clicks 


A distinguishing packaging design 
and label to be used by Maine potato 
marketing organizations was worked 
out by the agency and in the fall of 
1936 a test campaign was run in three 
metropolitan cities and over Eastern 
radio stations. The campaign clicked 
and resulted in the obtaining in Aug- 
ust of this year of an enlarged ap- 
propriation from the state legislature 
for an extension of the merchandis- 
ing program. Meantime, the educa- 
tional work was continued among the 
shippers, to the end that today more 
than 300 of the 400-odd brands under 
which Maine potatoes reach the mar- 
ket have been revised to include the 
trade-mark, which consists of a broad 
blue stripe with white letters, 
“State of Maine’ and a broad red 
stripe with the word “Potatoes” in 
white. Between these two stripes on 
bags, boxes, containers and on wrap- 
pers appears the shipper’s or grow- 
er’s own brand name. 

The advertising campaign em- 
braces copy once or twice weekly in 
78 metropolitan newspapers located 
in cities from Maine to Washington, 
D. C., and as far west as the Mis- 
sissippi River, and _ broadcasting 
twice weekly over the Yankee and 
Mutual networks of programs featur- 
ing Marjorie Mills, “The Girl from 
Maine.” Both campaigns will con- 
tinue throughout the winter months. 
It is hoped to follow the current 
potato campaign by the promotion of 
other graded, branded and packaged 
Maine products. 


Dickey Opens Drive 


Dickey Clay Mfg. Company, Kansas 
City, has resumed advertising after 
a five year lapse to promote a new 
pipe designed for disposal of salt wa- 
ter in oil fields. Building trade pa- 
pers are carrying the bulk of the 
copy. Potts-Turnbull Advertising 
Company, Kansas City, is the agency 
in charge. 


COAL-HEAT 


The Stoker Magazine 


Judged by any measure . . . editorial 
initiative and leadership, circulation, cover- 
age, reader responsiveness, character and 
number of advertisers, typography an 
make-up, Coal-Heat stands out as the c 
and stoker industries’ first choice. 


Having pioneered and led the way i 
encouraging and developing the sale of st 
kers, in featuring dustless coal and pro 
moting the sale of better coal-handling, 
coal-treating and coal-burning equipment, 
Coal-Heat has won the confidence and 
respect of the entire coal and stoker in- 
dustries. 


Edited for a sales-minded group—the 
key merchandisers—Coal-Heat reaches the 
largest group of progressive coal and sto- 
ker dealers in the United States. 


Write for copy of Coal-Heat and infor- 
mation about the big new market for Coal- 
burning Equipment, Heating and Cooling 
Accessories. 


COAL-HEAT 
20 West Jackson Blvd. 


Chicago, III. 
Phone: Wabash 9464 


New York: 19 West 44th St. 


Phone: Murray Hill 2-6585 
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It's nothing new to see a maker's name 
on a product. But it’s still news in the 
engraving business. We started this 
little trick because we are proud of 
our work. It doesn’t make the plates 
print any better—except that it makes 
all of us work a little harder. 

Funny how photo-engraving has 
been taken for granted by photo- 
engravers. Some time ago we realized 


most of them were more concerned 


-{COLLINS, MILLER 


CHICAGO 


with the profit and loss sheet than 
with the advancement of their industry. 
Wedecided to step out and let the con- 
servatives progress in their own way. 

So here we are on Michigan Avenue 
—with the top in equipment, and the 
cream of the craft—looking up and 
beyond. The word “no” has been 
scratched out of our dictionary. We 
like it that way—and we think you will 


too when you try us on that tough one. 
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Callies Heads 
Ruthrauff-Ryan 
Media Division 


Chicago, Nov. 18.—Albert R. Cal- 
lies will assume charge of the media 
division of Ruthrauff & Ryan, Chi- 
cago, Nov. 22, 
Paul E. Watson, 
vice - president, 
announced to- 
day. Appoint- 
ment of Mr. Cal- 
lies marks the 
first step in a 
consolidation of 
the media and 
marketing divi- 
sions, Mr. Wat- 
son indicated. 

Mr. Callies 
joined the mar- 
keting division 
of Ruthrauff & Ryan two years ago, 
after long service with the Charles 
H. Touzalin Agency, of which he was 
an officer. 


A. R. Callies 


Miller in New Quarters 
A. George Miller, Inc., Chicago, ad- 


OCTOBER GAIN 
SCORED BY 18 
OF 26 CHAINS 


New York, Nov. 17.—Gains_ in 
chain store sales for October were 
less uniform than those recorded for 
the previous month, although 18 of 
26 major organizations reported in- 
creases and all continued to exhibit 
cumulative totals ahead of 1936, ac- 
cording to reports received today by 
ADVERTISING AGE. Held partially ac- 
countable for the decreases shown 
by some chains is that October this 
year contained one less business day 
than October of 1936. 

Among those who scored substan- 
tially for the month was Spiegel, 
Inc., with sales totaling $7,492,835, 
the largest for any month in the 
company’s history and an increase 
of 21.9 per cent over the total for 
the month last year. This was like- 
wise the 57th consecutive month in 
which the company has reported a 
sales increase. 

Montgomery Ward & Co. reported 


ee | 
OCTOBER SALES OF CHAIN STORES 

October, October, % Gain Ten Months Ten Months % Gain 

Company 1937 1936 or Loss 1937 1936 or Loss 
PETE eT CerT err Te $ 2,823,429 $ 2,425,466 +16.4 $ 16,052,430 $ 13,417,611 +19.6 
Consolidated Retail Stores..... 957,558 989,927 —3.2 7,699,979 7,146,635 +7.7 
i cee ene ee nies eee 2,226,963 2,053,308 + 8.4 19,660,265 16,069,315 +22.3 
0s i Rate ees énbad bed bea 8,956,756 9,332,966 —4.0 74,370,914 72,530,628 +2.5 
Interstate Dept. Stores......... 2,344,343 2,462,016 —4.8 *16,929,988 *16,726,101 +1.2 
& ¢ | EAR err 13,423,207 13,539,905 —0.8 117,558,625 112,145,077 +4.8 
ean, DE a ws ee cenenes aes0e00 7,113,521 7,306,525 —2.6 65,857,626 64,698,176 +1,.8 
tKroger Groc. & Baking Co... 18,887,405 18,461,817 +2.0 210,656,807 199,581,807 +6.0 
Se PPE cence ceteseteaness 1,474,302 1,406,132 +4.8 12,134,259 11,561,879 + 5.0 
ps 3,333,124 3,510,805 —5.0 30,931,720 30,311,516 +26 
Mosca ek eene ave 1,976,244 2,024,653 —2.3 15,638,295 14,878,908 +5.1 
ee Me es tesdbaense €s 3,282,308 3,124,864 +5.0 32,390,266 28,913,748 +12.0 
Montgomery Ward .........-.. 48,825,203 45,455,404 +7.4 *319,788,818 *265,598,051 + 20.4 
i Gee Ic oeeees donesesec 3,895,668 3,636,717 +7.1 32,487,484 28,348,594 +14.6 
Pee TEGO acccnsseceses 2,083,776 1,958,883 + 6.3 17,469,139 16,163,841 +8.9 
x Be SEE 6.6 a 40 be sowcnens 4,475,401 4,427,651 +1.0 38,193,459 36,202,533 +5.5 
» Pee eer eT reer 29,989,924 28,941,846 + 3.6 210,272,854 195,124,143 +7.7 
Peoples Drug Stores........... 1,904,764 1,932,481 —1.4 18,224,742 16,944,003 +7.5 
ee a cn koa ab Fe Rw Ae 516,881 498,389 +3.0 3,926,036 3,615,072 +8.7 
SGnteway Bterves 6. kc ccvecsss 29,295,924 27,060,476 + 8.2 322,584,624 285,678,482 +12.9 
er SN . ics eaccenes 1,322,309 1,302,838 +1.5 10,820,557 10,231,972 +5.7 
tSears, Roebuck & Co......... 51,032,236 49,200,311 + 3.7 437,376,443 387,932,818 +12.7 
PE, ns ba nm edd ne ee Rent os ba O's 7,492,835 6,146,747 + 21.9 43,409,669 34,135,596 + 27.1 
Pe ccc cdade anes neae'oes 5,872,642 5,529,075 + 6.2 55,701,718 51,372,239 +84 
Western Auto Supply......... 3,342,000 2,672,000 + 25.0 29,807,000 19,875,000 +50.0 
fe fe fl. Reece 26,788,140 26,733,270 +0.2 232,450,263 220,981,276 + 5.2 


*Nine months ended Oct. 31. 
tFour week period ended Nov. 


6, and 44 weeks ended Nov. 6. 


$Four and 44-week periods ended Oct. 23. 
tFour and 44-week periods ended Oct. 30. 
Periods cover Oct. 9-Nov. 5 and Jan. 30-Nov. 5. 


203, the second largest monthly total 
in the company’s history, topped 
only by that of last December, which 
was well above 51 millions. Para- 
doxically, the increase of 7.4 per 
cent for October, 1937, over the same 


vertising photographer, has moved to 
larger quarters at 43 E. Ohio street. 


record sales for October of $48,825,-| month in 1936 was the smallest per- 
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Printing 
Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS @ 
PLANNING e 


ARTISTS @* ENGRAVERS °® 


PHOTOGRAPHING 


DEPENDABLE PRINTING 
Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


ELECTROTYPERS 


7 oe" OUR SERVICES OUR 
TYPESETTING SPECIALTIES 
(Linotype, Monotype and Hand) Catalogues 
PRESSWORK Booklets 
(The Usual as well as Colors) Publications 
BINDING _ Papers 
(The Usual, Machine Gathering, O9azINnes 
a . Covering and Wireless Binding) ew 
Sees Ringe rice Lists 
MAILING 
COMPLETELY B' ou 9 oar (This Dept. is equipped to de- Pamphlets 
PRINTING PLANT liver to the post office or custom- Proceedings 
- ers as fast as printed and bound) Directories 
DAY and NIGHT ELECTROTYPING AND Histories 
OPERATION ENGRAVING Books 
(Our facilities are up-to-date and Broadsides 
° . can take care of any sized orders) Folders 
en ene ADVERTISING SERVICE Circulars 
(Planning, copywriting, design- and 
kong ing, photographing and artwork) , General Printing 


PROPER QUALITY QUICK DELIVERY 

Because of up-to-date Because of automatic 

equipment and best machinery. Day and 
workmen night service 


RIGHT PRICE 


Because of superior 
facilities and efficient 
management 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For'your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


~~ ae 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 ssaieauaat peal i Polk and La Salle Streets 


All atone | Chicago, Illinois 


centage gain registered so far this 
year. 
Others who reported gains for the 
month included Bond Stores, 16.4 per 
cent; Edison Bros. Stores, Inc., 8.4 
per cent; G. C. Murphy Company, 7.1 
per cent, and Safeway Stores, 8.2 per 
cent. Western Auto Supply Com- 
pany reported the largest percentage 
of gain for the third consecutive 
month, registering a 25 per cent in- 
crease in sales for October, 1937, 
over the same month last year. This 
company’s cumulative total is 50 per 
cent above that for last year. 
Figures for the individual compa- 
nies for the month, as well as cumu- 
lative totals are shown in the accom- 
panying table. 


Drive for Grapefruit 
Atwood Grapefruit Company, New 
York, has launched a newspaper cam- 
paign in Hartford, Louisville, Minne- 


apolis, Schenectady, Cleveland, 
Columbus, Pittsburgh, Providence, 
District of Columbia, Indianapolis, 
St. Louis, Rochester and Toledo, 


continuing through February. Frank 
Presbrey Company, New York, is the 
agency in charge. 


Sponsored Program 


Has No Commercials 


Advertising in St. Louis newspa-. 
pers and in St. Louis symphony pro- 
grams invites readers to hear “Eye. 
ning Serenade,” a 30-minute Sunday 
evening program over KMOX. Also 
2,500 engraved invitations have been 
sent to symphony orchestra subscrib- 
ers, with no sponsor’s name given, 

The program, sponsored by Hyde 
Park Breweries, carries no commer. 
cials other than sponsor identifica- 
tion at the start and finish. 


Changes at Hower 


Mrs. Minneta Hower will succeed 
her late husband, C. M. Hower, as 
president of Hower Advertising 
Agency Company, Denver. Ethel 
Thornberg has been named general 
manager and head of the media de 
partment. 


Builds Radio Station 


John W. Haigis, Republican guber- 
natorial candidate in Massachusetts 
in 1936, has started to build a radio 
station in Greenfield, Mass. The sta- 
tion will operate on 1210 kilocycles 
with 250 watts power. 


Two Separate magazines 


—one for Store Managers 
and their assistants, the 
other for buyers and other 
-executives—get double 
action for advertisers from 
the General Merchandise 
chains (5c to $1.00 and 
junior department stores). 


A.B.C. A.B.P. 


to the chain 
drug market 


The new U. S. Census figures 
show that the average chain drug 
store does an annual business of 
$85,000 ... nearly five times that 
of the independent store. The 
5,000 A.B.C. circulation of our 
Druggist Edition goes exclusively 
to chain drug stores ... to the 
men who buy at headquarters 
and the store managers at your 


93 WORTR STREET > 
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The Druggist 


point-of-purchase. 
Edition of CHAIN STORE AGE is 
the only magazine devoted en- 
tirely to the chain drug field. Ask 
for proof of its exceptional reader 
interest] 
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- | BUSINESS MUST 
eAIN FREEDOM, 


ocooaonuw- > 


JORDAN HOLDS 


| they will. The government and 
| large groups of the population are 
definitely committed to an academic 
theory of economic organization and 
to a program of political action 
based on theory.” 

Although terming it his “only 
word of comfort,’ Dr. Jordan pre- 
dicted that basic economic processes 
would eventually force themselves 
upon the situation. This, he point- 
ed out, will prove in the long run 
to conform to “amateur academic 
theories.” 


One for Grant 


that these processes cannot be made 


Keith Awarded 
New Prize for 


Air Hole Shoes 


Brockton, Mass., Nov. 18.—For use 
of air holes in shoes, inserted to 
form a distinctive design, George E. 
Keith Company has been given the 
merit award of Associated Industries 
of Massachusetts. The organization 
will confer this honor annually for 
outstanding achievement in product 
| development. 


in canvassing the field for award 
purposes. Volume on this brand has 
reached the $10,000,000 mark. The 
Walk-Over campaign of 1938 will lay 
heavy emphasis on the Cabana pat- 
tern for both men’s and women’s 
wear. 

The official citation of the Asso- 
ciated Industries of Massachusetts 
stamped the Cabana as “worthy of 
the high standards in research. 
craftsmanship and consumer satis- 
faction inherent in Massachusetts in- 
dustry,” and continued: 

“Every year since 1932, when the 
original Cabana was produced, 


| Walk-Over has presented a new pat- 


000 in retail sales for George E. 
Keith Company’s dealers and many 
more millions of dollars to the Mas- 
sachusetts shoe industry in the last 
six years.” 


Sharp in New Post 

Richard Sharp has resigned as con- 
tinuity director of Station KSD, St. 
Louis, to join W. K. Nash Advertis- 
ing Agency, St. Louis. J. M. Todd 
succeeds him at KSD, and Clair Cal- 
lihan has been added to the continu- 
ity staff. 


Petalwate to Hicks 
A. Margolin & Bro., Inc., New York, 


ee at ae 


1 
0 

. 
‘ — Says Upswing Hinges on 
5 rT yy 
: Relief from ‘Government 
5 pe 6 
9 Chieago, Nov. 17.—Relinquishment 
7 py the government of prejudices 
l against private enterprise if it is to 
4 provide the prosperity which it has 
; led the American people to expect | 


was projected today as a major ob- 
jective toward which business lead- 
ers must strive by Dr. Virgil Jor- 
dan, president of the National In- 
dustrial Conference Board. He 
spoke on “The Business Outlook” be- 
fore the Chicago Association of 
Commerce, 

Either compulsory collectivism or 
free enterprise must be abandoned 


“ as the nation’s operative principle, 

Dye. Dr. Jordan asserted, emphasizing 
day that the nation cannot have both. 
oe Holds Congress “Only Hope” 

rib Dr. Jordan told ApvertTisinc AGE 

n. that Congress was the “only hope” 

lyde by which business could work effec- 

flea, tively toward aiding a_ re-establish- 

. ment of the private enterprise sys- 

tem. 

He commented favorably upon re- 

cently launched advertising  pro- 

reed grams designed to “sell” business to 

» as the general public, but declared these 

sing campaigns must be more substantial 

thel to perform lasting good. 

. As an underlying factor in the col- 
lectivism versus private enterprise 
situation, he pointed to a growing 
disposition among all groups, evi- 
denced in the past several years and 

oe long before the present administra- 

adio tion came to power, to depend upon 

ata- the government for protection 

cles against the more competitive pres- 
sure of the enterprise system. 

— Unsound and unhealthy economic 


conditions are the result of this vast 
expansion of state power and state 
dependency, he asserted, and named 
the following as important factors 
which have led to this situation: 

Elimination of a free and flexible 
labor market, permanently, or until 
the present situation collapses; 
crippling of the private capital mar- 
ket and restriction of the supply of 
capital available to business from 
private savings; diminishing of mar- 
ket liquidity by harassing trading 
restrictions, and establishment by 
the government for its own purposes 
of a practical monopoly of the capi- 
tal and credit market. 


Smaller Companies Hurt 


What remains of this market, he 
added, is taken up by long estab- 
lished corporations. Smaller new en- 
terprises, he declared, which create 
hew products and employment are 
practically helpless to secure new 
capital unless the government sup- 
plies it or underwrites it. 


“Whatever the intention behind 
. them,” he said, “the fact is that 
these conditions, taken together, 


Must sooner or later make the effec- 
tive operation of the enterprise or- 
ganization impossible. We all hope 
that erucial decisions may be made 
wisely, honestly and soon, in favor 
of a restoration of the enterprise 
principle. But I seriously doubt that 


AMAZING SYSTEM SETS~ TYPE WITHOUT TYPE 


FOTOTYPE--the new ‘synthetic’ type--com- 
posed this ad... and it will compose many 
type lines for you, at trifling cost, right in 
your own office. Fast! Economical! Easy to use! 
The cardboard letters fit into special compos- 
ing stick and can be set as fast as a hand 
compositor sets type. Automatically aligned. 
Cuts type costs for offset or zincs down to 
rock bottom. Many modern types available, 
a\s0 reverse letters. WRITE FOR FOLDER. 


THE FOTOTYPE CO. 625 Washington, Chicago 


Gage Bros., Chicago, millinery, has | 


named Grant Advertising, Inc., Chi- | Keith in 1932 and improved year by |a thousand air holes in a distinctive has appointed Hicks Advertising 
cago, to handle its advertising. News- | Year since, is the product which ex-|and attractive design. Agency, New York, to direct its ad- 
papers and magazines will be used. | cited the interest of the association! “From this idea has come $10,000.- | vertising. 


The Cabana _ shoe, veloped bv tern of similar type, each combining 
| * ” de ped by jt yP maker of Petalwate coats and suits, 


omnate NEW ENGLAND’S 


Znd LARGEST MARKET 


7 
Sell More in this 
NET PROFIT Market: 


You Can 


HIGH POTENTIALS: 


A state market of metropolitan scope and 
convenience — 680,000 consumers, 92°; 
urban, with effective buying power fourth 
highest of all states, stabilized by diversi- 
fied industry. 


VOLUME SALES: 


$220,000,000 retail sales, at a per capita 
rate 18% above the U. S. average — 
through 9,000 retail outlets easily reached, 
sold and serviced from the Providence 
wholesale center. 


LOW COST: 


Selling costs lowered by compactness 
unique among states, and further con- 
centration of seven-eighths of R.I. popu- 
lation within 15 miles of Providence city 
hall. Advertising costs minimized by 
Journal-Bulletin dominance. 


NET PROFIT Yates: 


Intense MASS Coverage: 


Journal-Bulletin family coverage of 
Greater Providence is practically com- 
plete. Here are massed more than half the 
state’s population and retail sales. 


Broad CLASS Coverage: 


Journal-Bulletin state editions reach the 
most able-to-buy homes in communities 
outside Providence, covering altogether 3 


out of 4 Rhode Island families . . . at one 
low cost. 


Advertising RESPONSE: 


Response from family buyers because 
these are family papers thoroughly read in 
the homes, both for news and advertising 
. . . Co-operation from dealers because 
they know that Journal-Bulletin advertis- 
ing is echoed at their cash registers. 
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SHADED AREAS INDICATE POP. DENSITY 


PER SQ. MILE OF 200 TO 10,000 AND OVER 


Providence Journal-Bulletin 


PROVIDENCE, RHODE ISLAND 


REPRESENTATIVES: CHAS. H. EDDY CO., Inc. — New York e Chicago « Boston « Atlanta 
R. J. BIDWELL CO. — San Francisco e Los Angeles 
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Holiday Drive 
of Frigidaire 
to be Doubled 


Dayton, Ohio, Nov. 18.—More than 
7,000 Frigidaire dealers throughout 
the nation this week introduced the 
1938 refrigerators of Frigidaire Divi- 
sion of General Motors, supported in 
their merchandising activity by an 
advertising campaign twice as large 
as any previous Frigidaire pre- 
Christmas schedule. 

Product announcement and pre- 
Christmas campaign consists of na- 
tional and dealer co-operative news- 
paper advertising, national maga- 
zine copy, poster, spot radio an- 
nouncements and a wide variety of 
window displays, L. A. Clark, house- 
hold advertising and promotion man- 
ager of Frigidaire, revealed. 

In addition, a campaign is to be 
launched by sales districts as Frigi- 
daire’s new electric ranges are intro- 
duced in various sections of the 
country. This campaign will consist 
primarily of announcement copy in 
newspapers and window displays. 


AMA SASS FA 
Own You: Own Photo Library 


New, all-photo advertising 
service for all lines of business. 
Used by biggest advertisers. 100 
high - class photographic eye- 
catchers in clean printing mats. 
$5 per month. Glossy Print Plan 
. All sizes and subjects. 
- stopping stunts. New York's 
best models. Write for proofs. 


PHOTOMATS, 10 E. 38th St., N. Y. 
NI ro TERR 


CHRISTMAS COPY 
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CHRISTMAS fA GD jams 
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GIVE HER THE SURPRISE COOKING SENSATION 


Frigidaire Electric Range 


.-.WITH MORE ADVANCED COOKING AND BAKING FEATURES 
THAN ANY OTHER 2 RANGES COMBINED! 


Furst range ever dengned te anste 
all these umportast edvantages 


come In i AND D SEE 


ar y— 2 


Frigidaire Division of General Motors 

Corporation, Dayton, O., is releasing 

this co-operative newspaper copy to 

dealers for holiday promotion of the 

new electric ranae addition to its house- 
hold accessories line. 


Its size will be dependent upon how 
quickly distribution is set up. 

The present campaigns will be in 
force until the opening of the spring 
and peak season selling campaign 
following Frigidaire’s sales conven- 
tions in late January and February. 


Armagnac Appointed 
Arthur S. Armagnac has been ap- 
pointed business manager of Art In- 
struction, New York. 


To the man 


Up-to-the-minute facts for 


ice Bureau. 


live information. 


reports 


offers. 


MACHINES CORPORATION 


General Offices 
270 Broadway, New York, N. Y. 


FACTS — quickly! 


Sales Analyses, Market Survey and Data 
Reports, Customer Analyses, Distribution and 


Advertising ae svn? i las i 


through the facilities of the International Business Serv- 
By means of punched cards and Inter- 
national Electric Bookkeeping and Accounting Ma- 
chines, this Bureau will translate a mass of detail into 
New, illustrated folder shows how. 


Send for this illustrated folder. 


This folder shows examples of actual 
and explains the economy 
and speed which this unique Service 
Write for free copy today. 


who needs 


closer control are yours 


Branch Offices in 
Principal Cities of the World 


EVERYBODY OWN 
VENTRILOQUIST, 
COFFEE SLOGAN 


Chase & Sanborn Extend Mc- 
Carthy Premium Offer 


New York, Nov. 


18.—Following its 
four-color page in The American 
Weekly of Nov. 7, Chase & Sanborn 
this week released other newspaper 
copy in black and white featuring 
the offer of “an amazing likeness” of 
Charlie McCarthy for four dated 
coffee labels. 

Readers were urged to “Set him on 
your knee—make his eyes roll and 
his mouth open.” The offer was in- 
geniously interwoven with the story 
of the goodness of the coffee, of 
which the makers are so proud that 
they stamp the delivery date on 
every bag, so that the public will al- 
ways know it is fresh. 

The Charlie McCarthy saga con- 
tinues to blossom with no indication 
that the popularity of the wooden 
marvel, overshadowing that of his 
creator, Edgar Bergen, is waning. 
Chase & Sanborn helped keep the 
ball rolling in September, when it in- 
stalled in grocery stores throughout 
the country a full-color, 20-inch like- 
ness of the No. 1 prodigy of radio. 
Both the counter display and the pre- 
mium were designed and produced by 
Ketterlinus Lithographic Mfg. Com- 
pany, Philadelphia. 

The McCarthy vogue has extended 
into many other fields also. All sorts 
of feminine accessories are now 
being made in the McCarthy likeness, 
with permission from Bergen, whose 
swelling bank roll compensates him 
for any personal subordination to the 
wooden effigy. 


Publicity Is Helpful 


While newspaper executives con- 
tinue to discuss methods of meeting 
the competition of radio at their 
business gatherings, many return to 
their offices to find feature editors 
busily engaged in planning Charlie 
McCarthy biographies. This conflict 
of interests is being smoothed out, 
however, by the Chase & Sanborn 
newspaper campaign announcing the 
offer of the McCarthy premium. 

The renaissance of public interest 
in the dummy is more amazing to 
professional showmen than to the 
younger generation. Thirty years ago 
no vaudeville program was complete 
without at least one ventriloquist and 
his puppet. The public taste for ven- 
triloguism apparently died with 
vaudeville, and it remained for Ber- 
gen to prove that nothing is old to 
newcomers on earth. National Broad- 
casting Company has not allowed 
advertising men to overlook the fact 
that the newest and oldest arts were 
combined to create the McCarthy suc- 
cess. 

Thus far, at least, no rival to Mc- 
Carthy has appeared on the horizon, 
though the large cities must be 
thickly populated with ex-ventrilo- 
quists who would take delight in giv- 
ing him competition on some other 
program. 

Edgar Bergen, who successfully 
adapted his ventriloquism to the re- 
quirements of radio, is a product of 
Chicago. Even as a youth in school 
he practiced his chosen profession, 
making his first professional appear- 
ance in a small loop theater where 


| he received $5. He toured the coun- 
| try in small-time vaudeville as just 
|}another ventriloquist and it was not 


until his advent on the Chase & San- 


| born hour that either he or McCarthy | 
that | 


gained any great fame 
Which accompanies it. 


and 


Birth of McCarthy 


This and much more of the biogra- 
phy of Bergen and McCarthy was re- 
lated by Ed Sullivan in a Hollywood 
dispatch which appeared in the Chi- 
cago Tribune and affiliated 
pers last Saturday. Some of this 
concerns the “birth” of MeCarthy, at 
which a Chicago woodworker presid- 
ed with great success. Mr. Sullivan 


newspa- | 


a 
es, 


MAKES PUBLIC VENTRILOQUISTS 


Charlie McCarthy promotion goes into a new phase with the consumer offered 


this “working” 


likeness of Edgar Bergen's famous partner in exchange for four 


Chase & Sanborn coffee labels. 


quotes Bergen as follows on this 
point: 

“A lot of stories have been told 
about Charlie and most of them are 
wrong. It was while I was in second 
year at Lake View high school, Chi- 
cago, that I got Charlie. And he cost 
me exactly $35. A wood carver, 
Theodore Mack, now dead, located 
on Van Buren Street, made the head 
up for me. Charlie’s head has out- 
lasted the rest of his body. I’ve 
made up about 20 bodies and sets of 
hands, and bought about 15 suits for 
him, but the wear and tear make no 
impression on his head.” 

Another interesting angle was 
where Bergen secured the name 
which was destined to go down in 
histrionic annals as the sensation of 
1937. Sullivan’s story covered this 
point, as follows, with Bergen doing 
the talking: 

“There was a little freckle-faced 
Irish newsboy who used to sell pa- 
pers Outside Lake View whose name 
was Charlie, so that explains the 
first half of it. The man who made 
up the head was Theodore Mack, but 
instead of calling my new child 
Charlie Mack, I decided to make it 
Charlie McCarthy, which possesses 
something more in the way of 
rhythm. That’s how Charlie was 
baptized.” 

Bergen’'s solid success 


first came 


1162 advertising pages. 


330 SO. WELLS ST. 


In the first 10 months 


HELPING TO Mila Ll J Hoe TO BAKERS 


under circumstances as fantastic as 
his later record. He lost one job, 
then another, through a succession 
of jolts, and finally decided that the 
best answer was to repair to the 
Chez Paree in Chicago, and drown 
his sorrows. 

Sullivan does not record whether 
or not Charlie McCarthy went along 
on this excursion, and if so, what 
his sentiments were. He does make 
it clear that Bergen couldn’t even get 
drunk successfully at the moment. 
Before he had had an opportunity to 
test his endurance, one of the own- 
ers of the night club came _ up, 
slapped him on the back, and offered 
him a job. 

Bergen took it, and dates his re 
cent skyrocketing success from that 
moment, Sullivan wrote. 

Bergen’s age is just under 35, Feb. 
16 being his birthday. His mother 
is shortly to join him in Hollywood, 
where movie engagements will keep 
Bergen and McCarthy for some time 
to come. 


Radio Show Available 

“Heroes of Civilization,” program 
awarded the Australian Cup for out: 
standing radio appeal in 1937 by the 
Australian Radio Forum, has_ been 
recorded by the original cast in New 
York. Michelson & Sternberg, Inc., 
New York, is finishing the series for 
presentation. 


BS 1 as 
BAKERS CAN SAY— 
“1 SEE BY THE PAPERS” 


Just so bakers say “ see by the paper,’’ BAKERS’ 
HELPER does the whole job of reporting and interpreting 
thoroughly. As am example, at the recent National Convention 
of bakers in Kansas City, BAKERS’ HELPER had a staff 
. eight on the job, plus its 3 ‘‘candid’’ cameras. Every 

sion was covered by a staff member. 

"As a result, the issue of BAKERS’ HELPER reporting 
this Convention carried 305 pages devoted entirely to the 
report. It was illustrated with 125 staff photos. Nothing was 
reported in full, but all was digested, condensed and honestly 
interpreted. Bakers reading such a report can say “I see by 
the paper’’ and have faith in what they have seen. 

Doing the job this way, builds reader interest and reader 
acceptance Your advertising in such a paper will also enjoy 
reader acceptance 


of 1937 BAKERS’ HELPER carried 


CHICAGO 


: 
a 


a id eats. My 


Ne 
a ne 
ture 
at tl 
thing 
extel 
bein; 
pape 

Sp 
and 
tione 
page 
paign 
devis 
pape 

A 
state 
pear 
displ 
remi 
Nore 
rican 
wrot 
emot 


reac] 
semi 


7 


C 


i a Dray ° cath “ ye ‘y if e % 5 : ik ae R 
ROE, yi : 4 re < , ae week 2) i h Soke : aa One an ae ig a, : 
A Pee Si y | - - . : y ot Pata > a 3 5 ig = ors Lae 0 4 a F bts hee se oh ae , ata we ight eee ‘ r ere” * mi . P * ts ee oe praer 6 ane ° 
. | 
( 
| 
| = a Pe 
a Nov 
: - -_--~ 
| _—— 
= 4 bet el ie, 5 i pti RE: Si ; 
| ae s 3 - E affire d ual ” “4 i 
i a oi . oo ; ieee 
| 4 ate = } T 
Ge a a ‘ = ia - x on 
— a A i ore 2 ee 
| — 4g ae i $3 ei? la ini ae - 
.. © a i Ry re és 
‘ ~ rn : &< 
z i. ~*~ 
: a a ita $Y sa -s 
wo every model, every prince class } | / ~ “ ac | 4 & ete ~~ ~ = st ' 
fh ee nt tne Comping — “a — == | # : = :.* \] f Re stig. se ce / F 
fo ovlsmeee, { ° Bares 4 an : be i 
5 8 izosmasecercares § —~s| = oot = 6 ts ne ; ‘ |) = F nee 
§ § cece one § 900°! Ss 4 ie) Mees Ta gee es 
: Femi evoset commart © eo Se te nee ae es ‘ # a : Bees: ys . 
ggg SSS eee a Be |  . , ae ean 
_ : teen waa errem H | aie e rs ‘on i , 
- > § ‘ « ‘ 
§ Seen | , ~— yearn P i } ia ; “= 
8 osomrat name amves $ i= ~ = te pe ee 
§ games ee § aa i ? s i Bee ele a 
| Sggesonawas § eS es 2 er gl ln as ee 
— § opememenccn Seon ‘ ; aes — BO | 
|. 8 5 sreecor oes veces ae ie mre j 
ee el ws tirw nt \ nen vara ye ttre ya nee : eas eB a ne : 7 
Sean i Fa 60 | Mascotte we ee ae . a waar ee, 
Pact Ea j 0 onwen P= TT do Jap Sa | Ll —————— Ss a en ree 
7 ie | } anecesesseeseceses =—_ fe the Ww curren co wa atase row) Hove 9 shire | ae. <a 
| poqmmees: ee SESE SS . A - i ies 
ne i py od came wen 8 Degen Gana Range cy ‘ay Y he. 4 5 Hel ape = 
Ts | eh Sh sae Se wae PMGORE/ Sa ; es oy ae 
Pekka ae Capt | ee 8 a ee 
> | fo = a si ees Ae 
hes | | | Be ee, . ae ea ed » 
E ps : | | : as te ee Gu of) ca <n ie al fe i x 
Eo : | Ca ae ee < ~ eee neha 7 
Be | | gee oF Sep re 
ome i | o Spt te Sony ae v 7 
i } f Tensei ee. 
re | Y, ———. . e ; ; ae : . 
r , “3 ieee mt : i 4 a 
9 a rae ae ex. 
ee % : ee * : : wo: os e% 
Be au a eae, 5 eee ; ere! andl 
be 5 ee ee. Se : : — . 
= LS a ae. ae —— We Wit 
‘ <a Ec a PER et . 4 es ‘ 
ee) | | ; ae 4 ray Ate ne As than 
mF ee Gine * sae ae pe ee j ee 
ener aaa F, G Cay. deammine Re ie Be . 
; } Bye. ; she ey ee is a : this 
Poe. : Peete eee ee. ' 
ie eo 3 | oa 3 . ae pe : ; pam es ee role eae an ¥ wyn 
; be 2 at * on aoe ee - peed + See se 
i RN Sie an a ae ay ay 3 Bie ip eee oleae ee Bee. j pear 
— Rae MM Eo Pee. ae ee ee oe re aN 
Meee: ——_—_— —_ _— —_ ———__— | >. —_ ve eC ee Sy iar cane eS Sd SU ae meee ee 
ee aE ea, enue eer = eee Rae es 
Peni . a Be gl pylori nes plat Se eerie ke ins + eae Dae ] 
| | ee ket Math het oe eo 
alos ae ns i i ae . eae é EES ae mee eee 
ae a ee ee Te : a cate maa rg ae 
ese | : ok BS Se ee ‘ Et ag ae 
Rete fe ey i a . ea. 7 Rr Ten es ig ers a mee 
i scene Pee ee yes ee ee ee, oe 
Be NM I gee SS RN I ge a ene eh Se 
? ion ? ais ae ae spe? per Gee Pg BY lS Senin ae . Lom co) Geen Gary SP ee ae 
2 ae ee ee CR aig Se i Res une 7 Sue haceget ae 
Sel nd Lae Wee ee A cs re! are oe RN Ri 5 Fa arte il ers 
a ae } ae Bre, ove : ee eee PE ii ye jo TE ean a per ; 
ot an Roe ie tea ae Ue fe i 
, ben ete ‘ A oc is ee 6 CORR eR ig Peet ee See : 
i ae tae a re erin f * _ s 2 ae es rer es os a eS) ee OR ef 
ee 6 ‘ ' em 2 ii Eee ee 
ok ayer as 4 Po . 
A i 
ren E 
Mes os eg E ate 7 —————_—_—_—_—_—_—_—_—_————_—_—_—_——>>>o——>|]>===—————>=—[—[—_[—_———_——_———_—-_— | : 
eG i iE q 
in a | i 
~ A ee 
i. ee ihn ‘ : Z : PME bt ae . i £ ge aa iPad, Salim” ed = Toc pe ae ase % 
ie puis ee mee pee Mero” Wak aden aera , aR le : Se 
eee ie ae ae Nake Ay cre a eer ean aie aie | 3. erat rhe i ‘9 , TG ante ie 8 | 
tine i i Bi i as j i vec i ee SSS ee ee [SSS €§ 
; =, ipl Pe, : ‘ : = Si ‘ | 
: ‘ . % oe ieee i a, er “it . y ' ; 2 
c cae eae aa. i , abr 
a ‘ 53 gam Se “it se —_— ee ey oe 
— tae ie > ae oo. . «ae. 
Some f eer : ial = lg a 4 aaie Sete 
amen p ee 3 i rl n é ™ : a 7 ae: - > i 
DES eee ro oe “ ‘ P a e aa 
aS ee ewan Be ey ne : ce 
“8 epee ee. Se eee Ty ve ere, Pee r Sar. Peay eee Chg eg . 
ma metas peeeaemnenn Ses 8 J « 4 : Ss aaltepet Bae ee 
ae i ea Sane AT Bf % rem oe Soa Se ene 
aoe ee ee, ae ‘ RRND 2 Saco ame ieee ie mae erent, * aa 
odes rn USSU: Vag a Cyc ree een a pu br Te Fer Mn at Beer re Ss. 
ae ‘ J Sea aera a eon ep \ if oa =e SR aS eh ota a a a 
: P eee oe ens Ber awed ae Pe Fe i cRetL SENe  e eh tee ae ae leg } 
2 on = i sacar comets pe a a ‘ Bre ee ey See e 
: i oe _ eats jp cit .* ad es 7 aa ’ 
s A seit Ph ce : ener se ets us a ets fee ey ee : 
a Bee cae os , Rr hati on eee ee : hee Age ee ae 
“a phe ma Yi ees — - oo 
Bee <: Ee as iP) hea Se ee SO) ss. 
gr “s Foard: 4 a ay. ae eee Ne ae ge + had ave 
aay Bx, - a 2 ‘= inte 3 ROPERS ae . 
_ va 2 we 
cf a ee Aner wie a re: r. " Tes 
> | Serer ee aw: 7 : 
i _—" oe o cate 
aaa OPS aia ins eae an ae J a , oe 
i en's 
| “Ho 
| 
p her | 
| T! 
® ’ | : 
paginas saga | 
ae | ) 
~- e | a 
ae | 
‘ | 
pa | 
i Brenna t | 
Bites 
eas. ' i 
eo 
— | 
ie 4 
ae 
i ema 
oS a | 
i ae ee PO | 
ie ae | | ) 
Soi. ee 
ae. 
; Eee } } 
be — f | | 
ya 
— 4 | , 
Sil an | 
wees. Se ‘ 
ite eae } e 
AS ari 
oe Bok | 
‘ ga 
ce. <n An ‘i ] 
2s ae | 
; eee | ] 
eae | : 
pas pees = ’ 
i> ata 
: Bark Se st 
ES ae re | A - ' 
wei 
or ee EME 
—_- | SE Ry, |inding 
an fer 'CE eee } 
<a - Y by 
ee  —. x 
a) a ‘ 
: 3 
oie , 
“ Mee Af 1 SS 
——— at y | el 
ees . SED. ¢ eC FY 
eit nes ~~ A : | 
Cape aa —s | 
A cet “ =, | 
te | 
Pee 
ge 
a He fi 
ee isa WE | | 
oe Rr smey | 
BEE eo re 
Gite Pigs eae | } 
Bagi Rote. ° 
: Se is 5 . 
Ss “he es SUCHINE | 
PS Rem 
es): eee 
PSUS) Soren 
“Seat 
ys : 
Preis tg yA - 
ra Be ee ; . 
M , pea , ? a ; : fi areal Paes en eee et i eae maven CN Ere Se che oT had aN Wty id ME es hoe re eee ioe frees S 


7 November 22, 1937 ADVERTISING AGE 
al — 
res . . . ; ° ~ . . ' N ™ # 
MOVES FOR MOVIE _§vealed sprawled on the sands, with) Ponds Adds Vitamin A Colonel Adler mame, Batters Suny. 3. 6.28 
|a single provocative word above her, Cc L ° e Carrens, vice-president and general 
| “Primitive!” The copy reads, “On — dl _— eres | P manager, Cleveland Plain Dealer; 
| rm tropic isles they fi we and | SOMES marae company, New| H d S l Emanuel Levi, publisher, Chicago eer, 
- sone an / ieee ~ nent and ive and | York, following introduction of Vita-| eadas pecita . ‘raminer. and E. R oe pan : 
Ilon sane Sere Se wait For |‘ove and take their fun where they | mim A eoameticn hee added the vita- | Fa Herald and Examiner, and E. R. Ha . ‘hens 
@e.% a 12 man ? find it... children of nature, free,| min to its entire line of creams and ABC Committee ton, circulation manager, Detroit — -- 
wait einer ee happy. Their paradise is yours . . .|jotions and will expand its promotion _ Free Press. 
pre sddt hana. ey. for one unforgettable hour.” program in national magazines. The committee, to meet at the call q 
be Samael Cater, fms be grea Claiming this to be the first time | The company will employ 16 mag-| Chicago, Nov. 18.—Col. Julius Ochs | of Col. Adler, will grapple with the Sia, 
| Seeahett ant doses % a planned and systematic use of Penge A acta age Mn —— aa Adler, general manager of the New sim of i aka 
newspapers’ various sections and de- |! addition to the current radio show | y),7 Times, has been appointed | pers having circulations of 100, or 
partments was ever made in a single ee aaaiaes ‘president of a special committee to|™ore on the ABC directorate. Under 
campaign, Donahue & Coe, Ine., Company is the agency i. aaah, study the question of newspaper rep-| the present rules, their representative 
agency in charge, said that the drive i heaiacn resentation on the board of directors|™ust be an experienced circulation 
may be used for the picture’s pro- . of the Audit Bureau of Circulations. | ™4n. 
motion in other key cities. Kaufman Appointed Verne E. Joy, publisher of the Sen- es 
— 0 peel postin: te Bacay Be vongh me tinel, Centralia, IL, chairman of the To “Florida Grower” 
Knapp to Agency tests, has announced the affiliation of | "°WSPaper division = ae Aove 1937) Bert Livingston has been appointed 
Charles Sanford Knapp has joined|M. Zenn Kaufman, sales counselor, |°°@¥@tion, made this announcement | aqvertising manager of The Florida 
Chambers & Wiswell, Inc., Boston, as | He will maintain his headquarters in today. Other members of the com-| Grower, Tampa, succeeding the late 
head of the copy staff. New York. mittee are W. F. Schmick, business|C. M. McLennan. 
With the bulk of copy spotted in other 
than the usual dramatic pages position, 
this newspaper copy for Samuel Gold- 
wyn's new picture, “The Hurricane," ap- 
peared on women's pages of metro- 
politan area newspapers. 
j 
r j 
New York, Nov. 16.—‘Hurricane,” | 
— — a new Samuel Goldwyn motion pic: | 
as - ture which had its premier last week | 
‘ob, at the Astor Theater here, is all | 
ion fF things to all people, according to the | 
the — extensive advertising campaign now | 
the being conducted in metropolitan news- | 


Spending $60,000 on preliminary 


wn / papers by United Artists Corporation. | 
| and first week promotion, the tradi- | 


ong tional medium of the amusement | é 
hat ' page is but a small part of the cam- | : 
ake _ paign. Special copy slants have been | : 4- 
get devised for all sections of the news: | F 
ant, paper. ; 
to A picture of Mr. Goldwyn and a : 
wn @ ‘Statement of “Hurricane’s” cost ap- | 
up, pears on financial pages in a dignified | é 
red display. On book pages, readers are | . 
reminded that the picture came from : 
re Nordhoff and Hall’s book “The Hur- | ; 
hat ricane” and that the same authors | : 
wrote “Mutiny on the Bounty.” An ‘ 
eb. emotional appeal is created for wom- | § 
her _ en’s pages as the advertisement asks, es. 
0d, “How long should a woman wait for 
eep | her man?” 
ime The climax of the campaign is 


reached on sport pages where the 
semi-nude body of a woman is re- 


mage body of wom Meets the requirements of a Greater Norfolk 
* THE . | : 
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(eee 
New 


: AYorel THE NORFOLK LEDGER-DISPATCH 
‘| Sil, and THE NORFOLK VIRGINIAN-PILOT 


= Aye {rine 
IN THE CAPITAL 


Absolutely at the top! 
Smart Washington makes 
its headquarters at the 
modern Hotel Raleigh. And 
no wonder — for where can 


Announce the Formal Opening of their 
Modern Newspaper Plant 


chipping, industrial and Move and Designed to provide the most modern facilities . . . that we. 
Ne ipp vide steady inc 


tivities pro : 


responsive buyers in thi may be in step with Today's requirements and meet Tomor- 
you match its bright, mod- gt row’s demands... . this organization and this plant is dedi- 
ern guest rooms; its gay dO efolk. . : : 
South Norfolk. - = +2957" 45, cated to the service of its Community. 
restaurants; its gracious Portsmouth (55 in ae) Rs 
: . . Witte nes eae 
service; or its solid values? Suffolk (0 min. away) Total 200,937 


The Raleigh welcomes you 
— single rooms from $3.50. 


¥ 


. etro- 
: Norfolk s M 
ulation of 300, 
bs 4 bor rade Area Is gosto ia 
wiorfolk is served bY €8RF 450,000 have 
ffteen steamship line d States Navy 
been investe 


y the Unite States Base 
Norfolk Navy Yard and 
LET te 00 manufacturing P 


Ricaee : | nearly 2 annual outpy 600,000 
| folk with an sts.more than® 
RALEIGH 100,000,000 Tourn of dollars 1" 
> | Seer a yess 
PENNSYLVANIA Ave.at 12thSt.NW _ poe 
WASHINGTON, D. C. | 
C. C. Schiffeler, General Manager 


NORFOLK NEWSPAPERS, INC. | 
NORFOLK, VIRGINIA @ 
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THE JOHN BUDD COMPANY, National Representatives 
NEW YORK - CHICAGO - ST. LOUIS . ATLANTA - DALLAS - SAN FRANCISCO 
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COLOR as quick 
as a BLUSH 


That's what we give you when 
you want a rush order of col- 
ored photographic displays. 
There's no sacrifice of quality 
or detail, because our special 
patented Color-Glos process 
does the job correctly as well 
as quickly. Next time you 
need the best colored photo- 
graphs, enlargements or any- 
thing photographic in a 
hurry, write or telephone to 


CRAFTSMEN PHOTO COMPANY, Inc. 
245 W. 55TH STREET, NEW YORK 
Circle 7-1920 


6 ee 


EYES PEER UPWARD as the skywriter 
traces his words in vapor! The attention- 
value is obvious . . . but not adapted to 
extended messages. 


Newsprint advertising has all the atten- 
tion-value of skywriting . .. all the drama 
of a newspaper “Extra’”’ . but also pro- 
vides the space needed for your message to 
“get over’’ with all the force, completeness 
and conviction necessary to make the _ sale. 


An entire newspaper, if desired, for your 
exclusive use at less cost than any other 
direct advertising you could use, Investigate! 


Newsprint Advertising in Black, Black 
and Colors or Full Process Colors, 
Is Available in Sizes Ranging From 
Booklets to Standard Newspapers. 


électsa Press, Dre 


281 STATE STREET, 


BROOALYN.NLY. 
*** PHONE TR-5-2G6G7:- 


Safari Expert 


Woos Hunters 
with Booklet 


New York, Nov. 18.—Lending color 
|to the theory that traffic policemen 
would not prove altogether superfiu- 
ous in the African jungle, Cottar Sa- 
fari Service, Nairobi, Africa, is find- 


ing it worth while to cultivate the 
market in this country with a 20- 


page booklet, ambitious hunters re- 
ported today. 

The range of prices quoted recalled 
Miami hotel tariffs and indicated why 
the Cottar organization selected its 
mailing list with great care. The 
price for a first-class safari runs as 
high as $800 a month. While this 
charge includes a guarantee of some 
varieties of wild beast, an elephant 
or a rhinoceros will cost extra, the 
prospectus explains. 


Warn of Price Rise 


Some less expensive hunting trips 
are listed, although ‘not recom- 
mended,” as the booklet explains, 
though the cause of the Cottar disap- 
proval is not explicitly stated. All 
prices given will be advanced 25 per 
cent on Jan. 1, 1938, the booklet says, 
the reason for this, too, remaining 
something of a mystery. 

While the little volume is profusely 
illustrated, engravers in Africa have 
much to learn in their chosen field, 
the plates being suggestive rather 
than illuminating. The Cottars are 
extremely busy people and don’t want 
to be bothered uselessly, they warn. 
“But write us frankly, fully and to 
the point, and we will respond 
promptly and fully.” 


Obrist Joins Jones 


Edward C. Obrist has joined the 
Ralph H. Jones Company, Cincinnati 
agency. He was formerly program 
director of WSYR, Syracuse, and 
more recently supervisor of commer- 
cial copy for WBEN, Buffalo. 


O’Shaughnessy Named 


James O’Shaughnessy has been ap- 
pointed advertising counsel and asso- 
ciate editor of Standard Catalog File, 
issued by National Register Publish- 
ing Company, New York. 


The Lord & Thomas 


Why re-reach a lot of 
Not when 


magazines ? 


Kleenex ads at all. 


reach 
families in Small 
But 1,759,000 of those 


radio — don't 


THE 


MAGAZINE 


NEW YORK CHICAGO 


most of 


Town 


Kleenex adds MOST-NEW- 
MARKET-PER-DOLLAR 


magazine list on Kleenex 


totaled some 52 millions of circulation. 


the same 52 millions by 


“adding” a lot of the same sort of metropolitan 


plenty of other prosper- 


ous folks scarcely had a chance to see any 


For the metropolitan magazines — just like 


the prosperous 
America — specifically. 


families are reached spe- 


cifically by THe Housenotp MAGazine. 


P. S. HousEHOLD 


is on the Kleenex 


list now, as on many 


others, because it 


specifically furnishes 


MOST-NEW- MARKET- PER-DOLLAR 


Is YOUR list as Good as Your Distribution? 


HOUSEHOLD 


trthur Capper, Publisher, Topeka, Kansas 


DETROIT SAN FRANCISCO 


Getting Personal 


These are feverish days for J. Whitney King, American Can Com- 
pany merchandising executive, who’s trying to clean up his desk 
before he sets sail early next month for St. Thomas, Virgin Islands, 
where wedding bells will ring out Dec. 15. The lucky gal’s Marjorie A. 
Saxton, formerly of New York, but now a resident of Charlotte Amalie, 
V. IL. where her father is an executive of Angostura Bitters. After 
the ceremony “Whit” and his bride will return to the States, stopping 
off at the King homestead in Birmingham, Ala., before proceeding to 
the E. 84th street (NY) love-nest that’s practically ready now... 

And that’s not the only news Kid Cupid dumped into this depart- 
ment during the week. For example, there was that wedding in the 
Irvington Presbyterian Church, New York, the principals being An- 
drew Heiskell, associate editor of Life, and the former Cornelia Scott. 
And, the nuptials in the Stamford, Conn. St. John’s Episcopal Church, 
where Gustav A. Rundin and the former Elizabeth Wilder took their 
vows. He spends his time with Electrolux, Inc., New York. . . 

Mentioning the magazine we just did reminds us that Henry R. 
Luce, publisher of Time, Life and Fortune will be honored by the 
Yale Club of Montclair, N. J., on Dec. 4, when he receives the an- 
nual award that goes to the son of Old Eli who has made his “Y” in life. 
The presentation will be made at Nick Roberts’ old Yale barn. Luce was 
a member of the Class of '20... 

From the high seas comes word that Albert E. Greenfield, a. m., 
Julius Marcus Laboratories, will be in port any day now after a two-month 
tour of the West Indies, Venezuela and Dutch Guiana. He’ll have with 
him about 2,000 pictures which will be used for some steamship adver- 
tising and by travel publications. An annual junket of this kind has be- 


"COLONELS" FETE ADVERTISER 


Otto Schnering, president of Curtiss Candy Company (seated right), who 
boasts the rank of Kentucky colonel, gets a “Dextrose Lift’ from the similarly 
ranked sales executives surrounding him at a birthday party. 


come a regular feature in the Greenfield plan of life and always the goal 
is more work for his trusty Leica, for he’s a confirmed camera addict. . . 

What’s the charm of a certain room in Cornell Medical Center’s 
maternity ward? Recently Vic Ratner, CBS promotion chief, received 
the glad news that he was the papa of a nine-pound baby girl. No 
sooner had Mrs. Ratner moved out than her place was taken by Mrs. 
Maury Gaffney (he’s the CBS trade press man). And the next day 
Maury was calling Vic to tell him that he, too, was the daddy. of a nine- 
pound lassie! .. 

Believing that a knowledge of production is a helpful adjunct 
to any advertising job, Harvey Fishbein, production mgr., and Lann B. 
Smith, art director, Hirshon-Garfield, Inc., are conducting weekly lec- 
tures for the agency’s personnel and guests. Subjects include photo- 
engraving, typography, lithography and printing trends, with visits to 
engraving and newspaper plants part of the @urriculum... 

Harry Balkin, the character analyst who broadcasts “Success Doc- 
tor” three times a week over WFIL, Philadelphia, and WOR, Newark, 
for Gumpert puddings and desserts, probakly can’t tell you how many 
angels can dance on the head of a pin but he certainly knows by this 
time how many railroad ties there are between Philly and New York. 
The poor fellow’s lot is to do his stuff in New York and then entrain 
immediately for Quakertown. Thrice a week, month in and month out. 
Ho, hum... 

The dribble and hoop boys are at it again. Advertising Agency 
Basketball League of New York opened its fourth season last Fri- 
day with ten agencies represented—Brown & Tarcher, Compton, Erwin 
Wasey, Esty, Federal, Gray, Kudner, Newell-Emmett, Pedlar & Ryan 
and Ruthrauff & Ryan... 

The new mayor of Kalamazoo, Mich., is A. L. Blakeslee, president 
of Kalamazoo Stove Comnany.. . 

Rudolph M. Hennick, a. m., Waterbury Republican-American, and 
Mrs. Hennick were held up by two armed bandits early in the morning 
of Nov. 12 and were robbed of a wallet and purse. The Brass City ex- 
ecutive got the license number of the robbers’ car and put police on 
their trail immediately. . . 

E. H. McReynolds, v. p., James Mulligan Printing and Publishing 
Company, St. Louis, and board chairman of the AFA, has added another 
presidency to his list. This time he was elected president of Alpha 
De!ta Sigma, professional advertising fraternity, and succeeds Charles 
C. Younggreen, executive v. p. of Reincke-Ellis-Younggreen & Finn, Chi- 
cago. Vice-presidents are Chester H. Lang, advertising director, Gen- 
eral Electric Company, Schenectady; Dr. John J. Tigert, president of 
the University of Florida; G. D. Crain, Jr., publisher of ApverTrisInG 
Acre, and Don E. Gilman, v. p. of NBC, Los Angeles. Secretary-treas- 
urer is Arthur Hallam, Evansville, Wis. . . 

In the newly decorated and enlarged offices of The Spur, Aero Digest. 
Sportsman Pilot and Pluinbiny & Heating Trade Journal in New York, 
the Social Security numbers instead of the names of the occupants ap- 
pear on the doors of the various offices. . . Harold Reingold, a. m. of 
Ben-Burk, Inc., Boston, is having a miserable time explaining his wife’s 
rash action in submitting his photo to Life with a letter saying that her 
husband looks like Robert Taylor. Life printed photo and letter Nov. 
See 


Two for Lanpher 


Lanpher & Schonfarber, Inc., Proy- 
idence, R. I., has been named to han. 
dle the advertising of New England 
Oyster Growers Exchange, Inc., War. 
ren, R. L., and DeBlois Oil Company, 
Pawtucket, R. I. 


Joins Radio Events 


Herbert H. Hyman has joined Ra. 
dio Events, Inc., New York, as ac. 
count executive. 


In Atlanta 
THEY LISTEN TO 


 WATL ~ 


Tislek 
WMCA 


“The Editor Speaks!” Seven New 
York dailies are cooperating with 
WMCA in the presentation of this 
unique feature 
. .. on the air 
every Saturday at 
7:45 P. M. Se. 
lected editorials 
expressing the 
particular views 
of each paper on 
matters of public 
interest are read by an_ unidenti- 
fied voice, without comment or in- 
terpretation, in keeping with the 
anonymity of the editorial writer. 
* * x * Oo” 


Another new feature “in the public 
interest” is the commentary on 
world events by JOHANNES STEEL, 
world renowned 
political ob- 
server and ex- 
pert on econo- 
mic trends. Steel 
interprets world 
events from the 
angle of their 
effect on busi- 
ness. His ex- 
clusive news 
sources include 
trusted corre- 
spondents in 
principal world 
capitols, Analyzing their cabled ad- 
vices, Steel deduces the next moves 


on the world political chess board. 
* * * * * 


Johannes Steel 


Final classic of the 1937 grid season 
selected for broadcast next Saturday 
is the intersectional joust between 
Columbia and Stanford. Diagnos- 
ing the plays for WMCA listeners 
will be no less an expert than our 
own Dick Fishell, former Syracuse 
and Brooklyn Dodger star. 
+ * * * * 

And speaking of “All Americans” 
did you know that KEN STRONG, 
that haloed son of N. Y. U., is now 
football cognoscente on the SIX 
STAR REVUE! 

; * * * * * 
Co-starring with STRONG on this 
great 3-hour sports-variety show are 
WAITE HOYT who presides at 
the meeting of the “Hot Stove 
League,” and that glamorous _per- 
sonality of the klieg lights and foot- 
lights ... MAE MURRAY! ! 

* ok * * * 
Entire cast of this star-studded show 
is pictorialized in a broadside now 
making the rounds of the leading 
advertising agencies. Glad to send 
you a copy! 

ca * ca ok ” 
Outer shell walls in all 8 studios 
of the NEW WMCA are now com- 
pleted. Employing the latest prin- 
ciple of sound isolation all studios 
are being “floated” . . . actually be- 
ing studios within studios! ! 


WMCA 


New Yorks 
Gun Stalion 
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WESTERN AGENTS 
CONCENTRATE ON 
CONSUMER VOICE 


Chapter Meeting to Hear 
‘Woman on the Street’ 


Chicago, Nov. 18—What_ the 
“woman on the street” thinks about 
advertising will be the keynote of 
discussion at the Western Council 
convention of the American Associa- 
tion of Advertising Agencies to be 
held in the Tropical Room of Medi- 
nah Athletic Club Tuesday afternoon, 
Noy. 23, Maurice H. Needham, chair- 
man of the Western Council and 
president of Needham, Louis & 
Brorby, announced today. 

Recordings of actual interviews 
with women shoppers on a downtown 
street corner will be presented as the 
basis for a round-table discussion by 
four persons who represent as many 
points of view. Those who will take 
part in the discussion on “What Peo- 
ple Think of Advertising” are John 
H. Jameson, copy director, McCann- 
Erickson, Inc.; Miss Marye Dahnke, 
director home economics. depart- 
ment, Kraft-Phenix Cheese Corpora- 
tion, Chicago; Mrs. W. E. Fribley, 
president Chicago Housewives 


League; and Dr. A. W. Kornhauser, 


professor of psychology, University 
of Chicago. 

The department store point of 
view will be discussed by Bruce Mac- 
Leish, secretary of Carson Pirie Scott 
& Co. who will talk on “Con- 
sumer Attitudes as Seen by the De- 
partment Store.” 

Mrs. Anna _ Steese’ Richardson, 
Crowell Publishing Company, will 
speak on “Going Along with the Con- 
sumer.” 

Henry Eckhardt, president of Ken- 
yon & Eckhardt, Inc., New York, 
and chairman of the board, American 
Association of Advertising Agencies, 
will talk on “What the Four A’s Are 
Doing for Agency People.” 

“What Interests People’ 
discussed by Gardner Cowles, Jr., 
president, Look, Inc., and executive 
editor of the Des Moines Register and 
Tribune. 

Frederic R. Gamble, executive sec- 
retary, and George Link, Jr., coun- 
sel, American Association of Adver- 
tising Agencies, New York, will at- 
tend the meeting. Following the ses- 
sion there will be informal gather- 
ing, concluded by entertainment and 
dinner at which the motion picture 
“The Miracle of Advertising” will be 
shown. 


will be 


New Phone Number 


The telephone number of the New 
York office of Scripps-Howard News- 
papers has been changed to Murray 
Hill 6-6840. 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


Local Banking 
Groups to Get 
New ABA Discs 


New York, Nov. 17.—After a two 
year study which included a question- 
naire sent to virtually every banker 
in the country, the American Bank- 
ers Association today announced an 
extension of its public relations serv- 
ice by adoption of a series of 52 ra- 
dio programs to be made available to 
clearing house associations, county 
bankers associations and other bank- 
ing groups, for sponsorship on local 
radio stations. 

The plan 


embraces 15-minute 


electrically transcribed programs con- 
sisting of light classical music and 
human interest playlets built around 
various banking services. Each epi- 
sode will dramatically present a 
financial problem solved successfully 
through the counsel of a_ banker, 
“John Sterling,” and the services of 
his bank. The programs will be 
strictly educational and make no di- 
rect effort to sell banking services, it 
was said. 

Time will be allowed at the begin- 
ning of the programs for local bank 
identification and at the end for a 
commercial announcement from the 
sponsoring bank, if it so desires. 

The series, which will be entitled 
“Money Matters,” will dramatize such 
episodes as “Bank Service—Yester- 
day and Today,” “The Bank Turns 


| 


Home-maker,” and “A Young Bride’s 
Overdrawn Account.” A _ few pro- 
grams on trust service, personal 
loans and safety deposit boxes will 
also be made available for banks 
wishing to feature such services. 


Benton & Bowles in 
Palmolive Building 


Benton & Bowles-Chicago, Inc., has 
taken permanent offices on the 26th 
floor of the Palmolive Building. 

The telephone number is Delaware 
7594. 


Form Smith & Finlayson 

Fielding K. Smith and Fred K. Fin- 
layson, formerly with Station KDYL, 
have organized Smith & Finlayson 
Advertising Agency in 
bldg., Salt Lake City. 


the Beason 


To Benson & Dall 


Sayman Products Company, St. 
Louis, maker of Sayman Wonder 
soap and salve, has appointed Ben- 
son & Dall, Inc., Chicago, to direct 
a campaign in magazines, newspa- 
pers and radio. R. J. Dooley is the 
account executive. 


Bode Advanced 


William G. Bode, formerly assist- 
ant radio sales manager, has been ap- 
pointed sales manager of the radio 
division of United American Bosch 
Corporation, Springfield, Mass. 


Agency for Purolator 
Aitkin-Kynett Company, Philadel- 
phia, has been appointed to handle 
the advertising of Motor Improve- 
ments, Inc., Newark, manufacturer of 


'Purolator oil filters. 
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WFBR SCORES 
BALTO AUTO 
SHOW SCOOP 


TENTH DISTRICT 
TAKES NOTE OF. 
CHANGING WORLD 


Exclusive show “show broadcasts Murphy Elected Governor at 


add to “local flavor” prestige 


Baltimore, Md. At the Baltimore 
Automobile Show, Radio Station 
WFBR walked off with promo- 
tion honors by scoring an ‘“ex- 
clusive”’ on auto-show broadcasts. 

The station launched 16 spe- 
cial show broadcasts—one a half 
hour program, the others 15 min- 
utes. Some of these programs 
were broadcast direct from the 
Show by WFBR’s ‘‘mobile broad- 
casting station’? mounted on a 
trailer and truck. Others orig- 
inated in WFBR’s studios. 

All of them helped boost the 
Show’s attendance to record fig- 
ures—and did a neat job of tieing 
up the city’s most popular station 
with the most important com- 
mercial event of the season. 


WFBR leads Baltimore 
in automotive advertising 


From October 15th to Novem- 
ber 15th, WF BR led the town in 
automotive radio advertising— 
including ‘factory copy” and 
local dealer promotion. 


PROGRAMS: 


De Soto 
Oldsmobile 
Chevrolet 


SPOTS: 


Plymouth 
Dodge 
Chevrolet 
Buick 
Nash 


DEALERS’ SPOTS: 


Pontiac 
Dodge 


«‘Mobile Radio Station’’ 
exhibited in operation 


Widespread interest was at- 
tracted by WFBR’s auto show 
display—the exhibit of their com- 
plete mobile broadcasting station 
mounted on a truck and trailer 
which is complete with studio, 
shortwave set and public an- 
nouncement system, and which 
has toured the state, putting local 
news and special events on the 
air from the “front lines’’. 


Once more--local flavor 
means local favor 


The Auto Show tie-up was 


another in the series of WFBR 
“local flavor’? showmanship 
stunts. 


The two weeks prior to the 
Auto Show, Baltimore’s ‘‘Food 
Show’ sponsored by the Inde- 
pendent Retail Grocers of Mary- 
land was held, and here again 
WFBR was the official station 
with exhibit at the show and 
broadcasts direct from the floor. 


At the Maryland State Fair 


at Timonium in early Fall, 
WFBR also was the official 
station. 


tn Ballinore, it 


AL REPRESE 
RD PETR 


San Antonio 


San Antonio, Nov. 15.—With ad-| 
vertising men of national reputation 
on the program, the annual meeting 
of the Tenth District, Advertising 
Federation of America, closed here 
yesterday with election of Mike 
Murphy, Krupp & Tuffly, Houston, as 
governor, succeeding Neal Barrett, 
Station KOMA, Oklahoma City. 

L. L. Swartzkopf, advertising man- 
ager, A. B. Frank Company, San An- 
tonio, was elected first lieutenant 
governor; Charles C. Johnson, Staf- 
ford-Lowden Company, Fort Worth, 
second lieutenant governor, and Rob- 
ert W. Dundas, advertising manager, 
Foley Brothers Company Department 
Store, Houston, secretary. Fort 
Worth was selected for the 1938 con- 
vention. 

The list of 


speakers’ included 
George M. Slocum, publisher of Au- 
tomotive Daily News, and AFA presi- 
dent; William C. D’Arcy, president 
of the St. Louis agency of that name; 
Harry Boyd Brown, Philco Radio & 
Television Corporation; Dr. Darrell 
Boyd Harmon, business psychologist 
of San Antonio; and a dozen media 
representatives who discussed their 
respective specialties. 


Barometer of Prosperity 


Mr. Slocum said that discussions 
at the recent World Advertising Con- 
gress in Paris proved that advertis- 
ing is a barometer of the material 
well being of a nation. In nations 
where advertising is in its infancy, 
luxuries are beyond the reach of the 
masses, while elsewhere these luxur- 
ies are so reduced in price that they 
are bought by almost every one. 

Dr. Harmon asserted that sales per 
retail salesman parallel growth in in- 
dustrial production. Since 1912, he 
asserted, technological advancements 
have resulted in a 90 per cent in- 
crease in production per factory 
worker and the same increase in vol- 
ume has taken place in the work of 
the retail salesman. He concluded 
that advertising has played a part in 
both developments by providing mar- 
kets and simplifying the work of the 
salesman. 

Mr. D’Arcy prefaced an inspirational 
talk with some statistics designed to 
point to tremendous opportunities in 
all fields. Since the world was peo- 
pled, he said, 32 billion men and 
women have come and gone, only 
5,000 having contributed enough to 
human advancement to merit remem- 
brance. Only 200 were women. 


Needs Better Practitioners 


“Advertising today speaks no ex- 
clusive language,” said Mr. D’Arcy. 
“It knows no nativity. When we 
speak of advertising, we should for- 
get the multiplicity of detail sur- 
rounding its uses and survey its ulti- 
mate mission. 

“What advertising must have is an 
ever-expanding understanding, the 
indomitable urge of the pioneer, the 
vision of the statesman, all inspired 
by the creative feeling which injects 
life and vitality into every word and 
effort. We want dreamers, but the 
kind who keep their feet on the 
ground though their heads may be 
in the clouds.” 

He named Christopher Columbus, 
Thomas Jefferson and Sam Houston 
as three men who personified quali- 
ties essential to the successful adver- 
tising man. Columbus sold an idea 
and proved he was right; Jefferson 
had the vision to engineer and con- 
clude the Louisiana purchase, and 
Houston converted Texas from a 
wilderness into an Eden. 

Mr. Brown emphasized the rapid- 
fire tempo of the modern world, as- 
serting that this pace has placed the 


research 


engineer in command, all 


POLITICAL VETERAN GETS AWARD 


Charles Michelson (left), 


Eckhardt, Inc., 


plans of today being endangered by 
tomorrow’s discoveries. 

Advertising must take cognizance 
of the fact that merchandise must be 
produced and sold almost simultane- 
ously. Even slogans and trade-marks 
are no longer secure, according to 
Mr. Brown, who said that a famous 
slogan of a few years ago, “You just 
know she wears them,” has been out- 
moded. 

Mr. Johnson, the new second lieu- 
tenant governor, presented ‘‘Advertis- 
ing Follies of 1937,’ placing at the 
head the Federal Alcohol Adminis- 
tration, whose justice is untempered 
by a sense of humor, he said. Many 
of the whisky advertisements which 
arouse the ire of the FAA could be 
used by schoois and universities, he 
asserted, if the context were deleted. 


Favors License System 


George Laven, director of sales for 
Joske Brothers Company, San Anto- 


nio, made the startling suggestion 
that all advertisers should be li- 


censed, saying that he, for one, would 
willingly subscribe to standards es- 
tablished as a prerequisite. His own 
company plans advertising on a six- 
month basis, he said, monthly meet- 
ing being held, however, to alter 
strategy in the light of recent devel- 
opments. 

Media representatives were al- 
lowed 15 minutes each for an exposi- 
tion of the merits of each. Utility 
advertising was presented by Sidney 
J. Ballinger, San Antonio Public 
Service; retail advertising by Mrs. 
Margaret Evans, advertising direc- 
tor, A. Harris & Co., Dallas; outdoor, 
William Brockhausen, Packer Cor- 
poration, San Antonio; agencies, Al- 
fonso Johnson, secretary, Southwest- 
ern Association of Advertising Agen- 
cies; newspapers, W. W. Watson, ad- 
vertising director, San Antonio Evx- 
press and Evening News;  lithog- 
raphy, Charles C. Johnson, Stafford- 
Lowden Company, Fort Worth; ra- 
dio, Harold Huff, of Fort Worth; di- 
rect mail, Warner C. Tauch, Alamo 
Multigraph Service, San Antonio. 


Hosts of Convention 


The Friday luncheon was spon- 
sored by Frank C. Huntress, pub- 
lisher, San Antonio Express and 


Evening News; the buffet supper Fri- 
day by the Packer Corporation; the 
Saturday luncheon by William MclIn- 
tosh, San Antonio Light; and the 
Rancho Diana party by Mr. Hunt- 
ress, at whose ranch it was held. 

Directors were elected as follows: 
C. M. Bishop, Austin; Tommy L. Jag- 
gars, Leslie B. Harris and Dudley B. 
Kennedy, Dallas; Charles C. John- 
son, Jr., E. C. Whitcomb and Ray 
Powers, Fort Worth; Mr. Murphy, C. 
F. Nixon, and Mr. Dundas, 
Houston; Paul Hoheisel and Mr. Bar- 
rett, Oklahoma City; William Brock- 
hausen, J. S. Phillips and Mr. 
Swartzkopf, San Antonio; Fred C. 
Beseler, Shreveport; Marion C. Ship- 
ley, Tulsa; J. H. Allison, Wichita 
Falls; Sid Dunken, Dallas, sustain- 
ing member, and John Ferris, Cor- 
pus Christi, member-at-large. 


veteran Democratic National Committee publicity 
director, receives the 1937 award for outstanding service, given by the National 
Association of Accredited Publicity Directors, from Sam G. Winfield, Kenyon & 


New York. 


H eet filiain N ait 


West Coast-Manchester Mills, Los 
Angeles, maker of Hollywood Swim 
Suits, has named Hillman-Shane Ad- 
vertising Agency, Inc., Los Angeles, 
to direct a campaign in Vogue, the 
Fawcett Screen Group and other pub- 
lications. E. B. Myers & Co., Los An- 
geles, sportswear, has also named 
Hillman-Shane for a direct mail cam- 
paign. Vogue and business papers 
will also be used. 


Issues New Rate Card 


A new rate card has been issued by 
The Record Newspapers, Troy, N. Y., 
effective Dec. 1. The new rate is 12 
cents per line, including insertion in 
both The Troy Record and The Times 
Record. 


Delmonico in New Post 


Charles C. Delmonico, formerly 
with Cheltenham Press, New York. 
has been named vice-president of 
Kelly, Nason & Winsten, Inc., New 
York. 


Ed 


Tea Bureau to 
Stage Special 
‘Week’ Campaign 


New York, Nov. 16.—Intended to 
give added impetus to a nationa) 
campaign started last month in be. 
half of tea, a special Turn-to-Teg. 
Sale week will be featured Nov. 28. 
Dec. 4, it was announced here today 
by the Tea Bureau, Inc. 

Involving the active co-operation 
of chain and independent grocers 
who are expected to promote specia] 
sales that week, the event will be 
set off with a full page in color ip 
The American Weekly of Nov. 28 
and will be supported by advertising 
in the regular campaign, embracing 
51 daily newspapers, 29 Sunday 
comic sections, Good Housekeeping, 
Life, The Saturday Evening Post and 
Woman’s Home Companion, posters 
and point-of-sale material. In all jt 
will be the “biggest tea promotion 
ever put on in America,” the bureay 
predicts. 

William Esty & Co., 
in charge. 


is the agency 


Nedick Appoints Agency 

Nedick’s orange drink and _ food 
stores, comprising 100 units in the 
New York metropolitan district, have 
appointed E. T. Howard Company, 
New York, as their agency. A news. 
paper campaign will offer $500 for 
the best answers to “Why I Patronize 
Nedick’s.” 


Gets Antoine Account 


Pettingell & Fenton, Ine., New 
York, has been appointed advertising 
and merchandising counsel by An- 
toine de Paris, Inc., New York, effec. 
tive Dec. 1. Pleur Fenton is account 
executive. Newspapers and _ class 
magazines will be used. 


USED... 


108,068 Gallons of Paint 


That’s only ONE of 75 building materials 

used in the $65,000,000 Camp Market. For 

details write 

CAMPING WORLD, 11 E. 44th St., N.Y.C. 
“The National Magazine of Camping’ 


— 


GOOD 


NEWS 


FOR NUMBERLESS KNITTERS 


@ Millions are knitting today who never knitted before. Here’s 
a premium that will catch their eyes—the “Yarn Ball”, molded 
of Beetle*. Your customers will find it helpful in keeping yarn 
clean and from rolling away —and you'll find it helpful for making 
and keeping customers. Strong, durable, Beetle is smooth and 
pleasant to touch—and kind to yarn. For such novel, sales-stimu- 
lating premiums write The Beetle Products Division of American 
Cyanamid Company, 38 Rockefeller Plaza, New York, N. Y. 
Member of P.A.A.A. 


*Trade mark of American Cyanamid Company applied to urea products 
manufactured by it. 
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will they answer? 


It has been the popular assumption that advertising and agency 
executives are poor coupon clippers, and that therefore it 1s prac- 
tically impossible to secure definite, measurable results from the 
use of space in the advertising press. 


To a large extent that 1s true. But when an advertiser has some- 
thing that warrants coupon response, and when he presents his 
story effectively and intelligently in Advertising Age, he gets 
action for his money, because the Advertising Age audience 1s 
a responsive audience, composed of advertising men and women 
who fully appreciate the need for keeping themselves informed. 


For proof we urge you to ask any of the advertisers in recent 
issues—es pecially those whose coupon copy gives them a positive 
statistical measure of what they actually get for the money they 
spend. 
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The National Newspaper of Advertising 
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CHARGES FOR 
SMALL ORDERS 
HELD T00 LOW 


Cowan Tells af Analysis of 
Meat Sales 


Chicago, Nov. 18.— Prices arbi- 
trarily placed on small orders in the 
meat packing industry fall far short 
of covering the cost of getting and 
handling them, an investigation by 
Donald R. G. Cowan, chief statisti- 
cian, commercial research depart- 
ment, Swift & Co., discloses. 

His survey, confined to one area, 
revealed that 21 per cent of the cus- 
tomers in this territory provide 42 
per cent of the orders, 76 per cent 


GRAVY 


You're right, meat IS 
plenty high— but Mid- 
dle and South Georgia 
are getting too much of 


the gravy to complain 
about that. Hog and 
cattle production up; 


Armour, Cudahy, Swift, 
Wilson & Company, all 
operating packing 
plants in this area. For 
your helping of gravy, 
put your ad in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


CHAMBERS CREATES CHRISTMAS MESSAGE 


General Outdoor Advertising Company's 24-sheet poster for the Christmas Holli- 
day season, designed for local sponsorship, features this striking painting by 


C. Bosseron Chambers. 


of the volume and 68 per cent of the 
gross profit, but are responsible for 
only 45 per cent of the variable ex- 
pense directly incurred. 

Medium sized customers, amount- 
ing to 41 per cent of the total, yield 
45 per cent of the orders, 21 per 
cent of the volume, 28 per cent of 
the gross profit and cause 40 per 
cent of the expense. 


Small Orders Costly 


Small customers—those buying 
less than 100 pounds weekly—com- 
prise 38 per cent of the total num- 
ber, yield 13 per cent of the orders, 
3 per cent of the volume, and 4 per 
cent of the gross profit, while incur- 
ring 15 per cent of the direct ex- 
pense. 

“This clearly shows the lop-sided 
distribution of effort and in general 


its unprofitable character,’ com- 
mented the research expert. 
“Losses are suffered on small 


orders because expense incurred for 
solicitation, deliveries, bookkeeping, 
accounting and other services are 
greater than the higher margins 
obtained from them. Gross earnings 
on sales to small buyers are higher 
than those from large buyers, but 
out-of-pocket expenses for serving 
them are so much higher than for 
large buyers that they exceed the 
gross earnings. 

“Small buyers therefore not only 
contribute nothing to defrayment of 
fixed expenses, but are a _ burden 
upon the selling of large buyers, 


Create sp ects 


, 


Z ‘ 


When advertising ties into an emotion—a prospect is born. Bobby and 
Daddy, for example, would incline millions of prospective Santas to think 


kindly of the accompanying appeal. 


FREE — Read 
how — at right! 


ket for the user. 


Photographs strike home. Create a personalized mar- 


Be topical. Try them. To make 


such selections easy for you, we have produced a 
book of over 1200 choice subjects. We bill you $5.00 
for it, but it is really FREE, for we refund this amount 
on your first order of $10.00 or more. 


KAUFMANN & FABRY CO. 


Commercial Illustrative Photographers 


425 South Wabash Ave., CHICAGO; HARrison 3135 
106 West 43rd. Street, NEW YORK; Phone, Bryant 9-6682 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


earnings from the latter supporting 
losses on the former.” 

Like many other fields, Mr. Cowan 
said, the packing industry has long 
placed emphasis on volume rather 
than profit. Adequate attention to 
the latter means more detailed ac- 
counting than has been attempted 
in any industry. The task, however, 
is not as arduous and complicated as 
would appear on the surface. 

Sales executives have had little 
direct help from accountants  be- 
cause the necessary analyses require 
departure from existing methods of 
making up aggregates of volume, ex- 
penses and earnings, and developing 
rates per hundredweight and per- 
centage changes from one time to 
another. 


Detailed Data Required 


The problem, Mr. Cowan asserted, 
is merely one of comparing actual 
costs with earnings on different por- 
tions of the business through collec- 
tion of sufficient detailed informa- 
tion. One or two thorough studies 
may make it possible to indulge in 
approximations at other places. The 
areas selected for study should be 
those where earnings are about the 
same as the company’s average. 

The next steps are designed to 
determine three salient points: 

1. Out-of-pocket expense for sell- 
ing each dealer for the week in ques- 
tion. 

2. Gross profit on sales to each 
dealer. 

3. Profit or loss on each dealer as 
represented by the difference be- 
tween earnings on business done 
and the out-of-pocket expenses of 
selling and serving him. 

A clear line of demarcation must 
be drawn between expenses incurred 
because of existence of the business 
as a whole and those which are re- 
lated directly to each portion of the 
business under scrutiny, Mr. Cowan 
emphasized, the first being fixed, the 
latter direct and variable expense. 


Forms for Salesmen 


The correct method is to build up 
a correct record of services ren- 
dered to different dealers during a 
representative week by _ providing 
salesmen with forms on which to 
record interviews and_ telephone 
calls. Records are also made of de- 
liveries, tickets made out and re- 
corded, items sold, credit extended 
and other processes involved in 
making sales and filling the orders. 

Mr. Cowan's study showed that 
buyers of over 100 pounds weekly 
average more than 20 times the vol- 
ume of those under that figure, but 
are accorded less than twice as 
many interviews and telephone calls 
and only three times as many de- 
liveries. 


SNPA Committee Maps 
Territorial Program 

In line with recent nroves of other 
territorial groups, the advertising 
committee of the Southern Newspa- 
|/per Publishers Association met in 
| Atlanta, Ga., last week to map plans 
for an organization within the SNPA 
to promote Southern newspapers as 
an advertising medium. 

George Biggers, business manager 
of the Atlanta Journal and chairman 
of the SNPA advertising committee. 
P. T. Hines, Greensboro News and 
Recora and William Ellyson, Jr., 
Richmond News Leader, comprise the 
committee. 


Reagin Named 
John H. Reagin, Atlanta, Ga., has 
been appointed Southeastern repre- 
sentative of Station KFRO, Long- 
view, Tex. 


11 CITIES GET 
SUNKIST RADIO 
BREAKFAST SHOW 


Exchange Also Extends ‘Lem- 
on for Beauty’ Idea 


‘| 

Los Angeles, Nov. 18.—A breakfast 
radio program to whet appetites for 
orange juice, and extension of the 
“lemon for beauty” theme to com- 
plexions will be innovations in the 
1937-38 strategy of California Fruit 
Growers’ Exchange, W. B. Geissinger, 
advertising manager, announced to- 
day. 

Magazines, neonized painted bulle- 
tins and car cards will also play im- 
portant roles in the new promotion 
program. Permanent window  val- 
ances for retail outlets, installation 
of Sunkist wall displays, development 
of a new extractor for home use and 
emphasis on the “telegraph idea” in- 
troduced last year are other features 
of the new battle map. 

Though Sunkist has used radio in- 
termittently in the past, the new pro- 
gram, consisting of transcriptions, 
will appear on 11 stations, in key 
cities, the iargest number ever em- 
ployed heretofore. They are WFBR, 
Baltimore; WEII, Boston; WKBW, 
Buffalo; WGN, Chicago; WCKY, Cin- 
cinnati; WHK, Cleveland; CKLW, 
Detroit; WOR, New York; WCAU, 
Philadelphia; WCAE, Pittsburgh, and 
KWK, St. Louis. 


Survey Shows Desires 


Interviews with 1,088 housewives 
in their homes determined the aver- 
age time of arising, time for break- 
fast and preferences as to radio pro- 
grams. The new program, running 
from 7 to 7:30, six times weekly, 
starting Nov. 22, will feature, in addi- 
tion to big names, time signals, news 
and daily contests. Mr. Geissinger 
believes that the Sunkist program 
will capture 30 per cent of the poten- 
tial audience. 

Surveys show that 94 per cent of 
all urban families use oranges in 
winter, 90 per cent serving orange 
juice. The breakfast program, it is 
argued, will remind the housewife 
both to serve orange juice at that 
meal and to replenish her supply. 
The program, financed by an extra 
two-cent assessment, will feature big 
name bands. 

While lemons have been exploited 
as a hair rinse, the new magazine 
campaign will urge the virtues of 
lemon juice as a complexion aid, 
either alone, or with other prepara- 
tions. Women will be advised of the 
benefits of “lemonizing” face creams, 
for instance. 

Tests in Family Circle indicated 
the popularity of this appeal, to be 
used in American Home, Farmer's 
Wife, McCall's, Pictorial Review, 
True Story and Woman’s Home Com- 
panion, The standard use of recipes 


ee | 


TEMPER COMPETITION 


WOW YOU CAN GO BAC 
TO ORANGE JUICE 


LORIDAS ARE UW, 


1M GOING STRAIGHT TO 
THE GROCERS FOR A DOLEN 


GVE SO MUCH 
MORE JVICE 
THAT THE CHI DREN 


GLASSES 


"4 * iw 4 
— that’s every Sth glass FREE and more vitamins, too 


Os : Soy ase 


’ 


PRER Ancet 


“Fioriaas 


Newly-launched copy of the Florida 

Citrus Commission omits direct mention 

of competing Californians over which a 
copy storm raged last spring. 


JUICE 
ORANGE 


will be continued both in magazines 
and car cards. 


Oranges Now Telegraphed 


The back cover of the Dec. 1 Satur. 
day Evening Post will carry a color 
advertisement of the telegraph idea, 
first used last year by special ar. 
rangement with the two telegraph 
companies, which charge a fee of 25 
cents for the service. While 1,200 
orders resulted from this 1937 Christ. 
mas exploitation, the Exchange be 
lieves that immediate sales results 
are only one benefit, the idea of buy. 
ing citrus fruits by the box being 
even more important. 

Thirty-two markets will be covered 
with 49 neonized painted bulletins 
Boston will have 4, Chicago 3, Detroit 
4, Milwaukee 2, New York 3, Philadel: 
phia 2, Pittsburgh 3, San Francisco 3, 
St. Louis 2, other cities getting one 
each. In addition, 20 wall boards wil] 
be used in New York. 

The new extractor to be offered is 
patterned after that used commer: 
cially, but sells at much lower prices, 
$6.95 and $9.95, according to the 
model. Lord & Thomas handles the 
association’s account. 


Wierengo Changes Name 
John L. Wierengo & Staff, Inc. 
Grand Rapids, Mich., has changed the 
name to National Advertisers, Inc 
G. H. England, formerly vice-presi: 
dent, has been named _ president; 
Marvin C. Lindeman, vice-president 
and general manager, and John L. 
Wierengo, vice-president. 


THE TRUTH 


Our market analysis has an undeni- 
able reputation for portraying ‘‘the 
truth and nothing but the truth.” 


ARTHUR C. WEICK COMPANY 
20 W. Jackson Blvd. Chicago 
Wabash 5379 


LAY-TITE DECALCO 


MANIA TRANSFERS | 


LAY-TITE decals are ‘laying 
‘em low’ with new styling, new 
brilliance, new richness and 
depth of color! A KNOCKOUT 
PREMIUM for home decoration 
: beautiful designs easily 
transferred to walls, chairs 
beds, cupboards, etc. We cre- 
ate what you need. 


We make all types of decals for 
trucks, industrial products, toys 
etc. TEN-DAY TO TWO-WEEK 
DELIVERY! Let us solve your 
decal problems... at a saving] 
Write us today! 


AGENTS: Here are FIVE lines in 
answer to competition! 


“Laying ’em Low!” 


Write for full details. 


Address all communications: 


For Christmas gifts. “Strip-tease 
decal” 10 oz. highball or beer 
glasses—set of six—$1.50 post- 
paid. Send your check and 
Christmas list for Christmas de- 
livery. 


We Also Manufacture: 


SILK SCREEN PROCESS DISPLAYS 
Complete Creative Art Staff. 


FELT PENNANTS in all sizes, large 
and small. Let us quote youl 


CLOTH BANNERS. Just ask us! 
MOLDED NOVELTIES in plaster. 


ONE]! 


And every one a sure-fire 


THE LAY-TITE 


1455 S. MICHIGAN AVE. 


CHICAGO, ILLINOIS 
Tel. Cal. 5211 
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RANGE FROWNS — 
ON INTERSTATE 
SPIRITS COPY 


Harrisburg, Pa., Nov. 18.—Volumi- 
nous resolutions adopted by the Na- 
tional Grange at its closing session 
here today included one expressing 
opposition to advertising of alcoholic 
beverages when such copy enters in- 
terstate commerce, and another fa- 
yoring payment of government divi- 
dends of three cents a pound on Cot- 
ton immediately after sale, making it 
unnecessary for the farmer to com- 
ply with the 1938 program before 
collecting this year’s benefit. 

The advertising resolution would 
par liquor advertising from newspa- 
pers, magazines and radio. 

Another resolution asked that 
reciprocal trade agreements be sub- 
ject to approval of the United States 
Senate. This view was regarded as 
particularly significant in view of to- 
day's announcement from Washing- 
ton that the United States is about to 
enter into negotiations with Great 
Britain looking toward a reciprocal 
trade agreement. 

The National Grange paid its re- 
spects to “big business” with a resolu- 
tion asking rigid enforcement of the 
anti-trust laws and condemning price 
fixing. 

It also asked enactment of legis!a- 
tion assuring American cotton grow- 
ers a parity price on that part of his 
product consumed in the United 
States. This price, it was asserted, 
should be sufficiently flexible to pro- 
vide assistance for exporting. 

Farmer control of all marketing 
agreements was asked, with effective- 
ness of any agreement depending on 
approval of 65 per cent of all pro- 
ducers affected. Another resolution 
asked that research be continued to 


RAPID 


makes 


BLOCK 


CEVVERS 


from any 
type face 


It's really amazing 

the things Rapid is 
doing these days! Artists 
and ad men are wild about 
this innovation . . . a time 
and money saver unequalled! 
Mechanical block lettering 
from any type face. Merely 
furnish Rapid with a type 
proof . . . designate any of 
the dozen effects available 
. «+ back comes Block letter- 
ing ready for reproduction. 
| Investigate! 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 4i5 Lexing- 
ton, 444 Madison, VAnderbilt 3-3680 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
| born, 228 No. La Salle, 360 No. Michigan 


Ave., 173 W. Madison St., STAte 5977. 


find new uses for farm products. The 
organization condemned any program 
based upon economic scarcity. 

The standard condemnation of the 
Chicago Board of Trade was voiced 
again, the resolutions charging that 
dealings in grain futures encourage 
gambling in farm products. The 
Grange urged enforcement of the 
Commodity Exchange Act as a curb. 

A balanced national budget was ad- 
vocated “at the earliest possible mo- 
ment.” An amendment to the farm 
‘oan act was asked, with supervision 
of the farm credit administration to 
be placed under a bi-partisan board. 

The Grange also asked that agri- 
cultural extension services be di- 
vorced from any farm organization, 
so as to be available to all farmers. 


Problem Copy 
Evolution Is 
Told by Clark 


New York, Nov. 16.—Analysis of 
current advertising trends leads to 
the conclusion that the type of emo- 
tional appeal known as “problem 
|eopy” is today registering unusual 
| effectiveness, Harold Clark, True 
Story sales executive, told a meeting 
jot the Advertising Women of New 
| York last night. 

Tracing the progress of advertis- 
| ing techniques during the past four 
;}decades, Mr. Clark recalled that 


“logotype copy” was the dominant 
method employed at the turn of the 
century, with this era followed by 
a period he described as one of 
adjectival or bombastic copy, and 
this period followed by the “human 
interest” era, depending largely on 
illustrations of babies, dogs and 
other irrelevant but interesting sub- 
jects in copy to catch the eye of 
the casual reader. 


Age of Rationalization 


“Next came the period when ad- 
vertisers rationalized with their 
audience,” he related. “This is the 
copy we know today as ‘reason why’ 
copy. These rationalization appeals 
by which the manufacturer tried to 
sell on a basis of pure logic were 


followed by the emotional type of 
presentation. It is this type of ap- 
peal which constitutes the ‘problem 
copy,’ which is shown to be so highly 
effective by leading advertising 
checking bureaus today. Perhaps 
the best example of the problem ad- 
vertisement is an old familiar one. 

“The late Milton Feasley is gen- 
erally credited with the creation of 
this type of advertisement. Mr. 
Feasley’s reasoning was something 
along these lines: ‘Let us pose a 
problem for our audience, a problem 
that finds solution ultimately in the 
purchase of our product.’ And out 
of this sales philosophy came the 
tragic story for Listerine of a girl 
named Edna who was ‘often a 
bridesmaid but never a bride.’” 
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How to Stay Awake... 


while fast asleep! 


BEING A RATHER naive people when it comes to a 


consideration of the dour matter of dollars and cents, 


it has suddenly become a source of delightful amaze- 


ment to us to discover just how little it really costs to 


spring a campaign over this great station. 


Probably you never gave much thought to the mat- 


ter, and we don’t blame you. 


Probably you never stopped to think that: (a) for 


a 1-page, one-insertion cost in one great metropolitan 
paper, you can purchase eight 15-minute periods of 
daytime on WOR... though our sales people would 


probably make you knuckle down for 13 or more con- 


secutive weeks. (b) that the 5-time, full-page insertion 


cost for one smart magazine, would buy you fourteen 
Sunday quarter-hours on WOR. And that (c) the 1- 


page, one-insertion cost for one great woman’s maga- 


zine, would buy you 13 half-hours evening to do with 


what you please. 


It’s a terrible thing to have to dissect the gentle re- 


lationship between media and media. But we want to 


put down in clear black type just what a stunning buy 


this thing called WOR really is. In fact, a lot of this 
nation’s great advertisers are very much aware of this. 
For they know that once WOR gets on the job in the 
world’s greatest market, they could easily find a quiet 
corner and fall fast asleep, knowing very well that no 
matter how soundly they may snore that they’re doing 
a wide-awake, thorough and very economical job in 
this great market on one great station. 
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ADVERTISING AGE 


November 22, 1937 


RETAIL LINEAGE 
SHOWS DROP OF 
6.2% FOR WEEK 


Chicago, Nov. 19.—Volume of re- 
tail display advertising for the week 
ended Nov. 13 dipped to 6.2 per cent 
below the corresponding week of last 
year, according to the ApvVERTISING 
Ace Index of Retail Activity. 

The 80 important markets meas- 
ured by this Index reported a total 
of 23,240,057 lines for the week 
against 24,777,034 lines for the cor- 
responding week of last year, the 
loss amounting to 1,536,977 lines. At 
this time last year, fall business was 
decidedly brisk, retail display adver- 
tising showing gains of around 10 
per cent for several consecutive 
weeks, 

Through the first 46 weeks of 193%, 
however, the Index shows a total of 
920,058,082 lines against 887,290,618 
lines for the comparable period of 
last year, a gain of 32,767,464 lines 
or 3.7 per cent. At this time last 
year a gain of 6.4 per cent was shown 
for 1936 over 1935. 

Percentage of gain or loss for each 


RAILROADS know 

how to reach the 
nation’s big shippers. 
Qut of each freight ad- 
vertising dollar they 
spend 45 cents in + + + 


THE 
TRAFFIC WORLD 


416 &. MARKET ST..+ - CHICAGO 
Eastern Advertising Office, 512 Fitth Ave., New York City 


week in 1937 over 1936, is shown in 
the following table: 


NS Ee EE a Te eT T TT — 5.8 
January 9% + 8.5 
Parr rere + 4.0 
ere ere + 4.2 
Oe. cae e hie deka ae Olee + 5.8 
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The tabulation appearing else- 


where on this page shows individual 
lineage figures for each of the 80 
cities carried in this Index. 


Webster for Self 


Carl Webster, Chicago sales repre- 
sentative for the National Broadcast- 
ing Company for the past seven 
years, will resign Dec. 1 to form his 
own Chicago radio producing com- 
pany, Carl Webster & Co. 


F landeve Promoted 


W. C. Flanders, formerly a general 
representative, has been appointed 
sales manager of Worthington-Gamon 
Meter Company, Harrison, N. J., suc- 


ceeding G. H. Gleeson, resigned. 


AN IDEAL SET-UP 
FOR TEST CAMPAIGNS 
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NATIONS DROP PLAN FOR OPEN WAR ON SUBS 


Roosevelt Pledges Full Powers to Avoid W 
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Kalamazoo Offers 
An Important Market, 
Easily Promoted 


Because of its unusually complete circulation 


the Kalamazoo Gazette is frequently used for 


paigns. 


Gazette covers it at one-paper cost. 


Kalamazoo has 68,000 population, 


coverage, 
test cam- 
and = the 


Write or call I. A. 


Klein, 50 EK. 42nd Street, New York, or John KE. Lutz. 


435 N. Michigan Avenue, Chicago. 


GREAT MARKETS 


GREAT NEWSPAPERS 


ee | 


Index of Retail Activity in 80 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


“Herald oil casted 
Show Lineage Down 


ADVERTISING AGR_ reported last 
week that the Chicago Herald & Evr- 
aminer enjoyed an increase in line- 
age in its auto show number. Media 
Records, Inc., says that the morning 
paper’s lineage was down, in common 
with that of other Chicago newspa- 
pers. 

The 19387 lineage for new passen- 
ger car advertising was 19.610, com- 
pared with 24,752 a year ago, accord- 
ing to this authority. 


Norfolk N ewepapers 


in New Building 
The Norfolk Virginian-Pilot and 
Ledger-Dispatch, comprising The Nor- 
folk Newspapers, Inc., Norfolk, Va., 
have moved to their new $350,000 
building. 
Approximately 10,000 visitors have 
been shown through the new plant. 


Sites tee Bhdall 


Max Udell, Sons & Co., New York, 
manufacturer of Gramercy Park and 
Yearcraft clothing, has appointed 
Reiss Advertising, New York, to di- 
rect its advertising. 
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% Gain % Gain 
46-Week 46-Week 46-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 
City Nov. 16,1935 Nov.14,1936 Nov. 13, 1937 1935 1936 Nov. 14, 1936 Nov. 13, 1937 Logs 
awe ea 13,539,340 14,841,390 14,917,885 +10.2 +0.5 432,570 318,602 ~264 
poo nelly EE Sapetage 5,322,576 5,786,823 6,197,996 +164 +7.1 149,639 139,111 —7 
Atianta, G@. ....---++. 12,536,735 13,351,814 14,077,796 +12.3 +65.4 383,880 355,818 —~I3 
Baltimore, Md. .......-.- 18,499,724 19,844,702 20,504,936 +10.8 +3.3 543,260 516,696 —{5 
Birmingham, Ala. 9,329,908 10,457,468 11,404,792 + 22.2 +9.1 291,368 275,156 4 
; PS 64 ase ne ee 18,197,094 18,497,080 18,195,849 shan —1.6 517,897 500,911 —3} 
a re ga OR .... 1,644,316 8,054,756 8,731,146 +14.2 +8.4 209,300 212,856 +17 
SS a. Aree 14,761,706 15,390,378 16,914,706 +14.6 +9.9 479,472 455,504 ois 
Cmemee. BM. de.cs cc ccse 3,711,485 3,692,875 3,689,744 —0.6 —0.1 116,932 109,695 —~ i} 
Cedar Rapids, la....... 4,132,176 4,474,344 4,621,834 +11.8 +3.3 119,868 113,974 = 
attanooga, Tenn. ... 6,411,105 5,964,169 5,625,547 —12.3 —5.7 147,179 124,754 —15) 
Popa TL Tererry 24,546,739 27,220,143 28,540,062 +16.3 +4.8 774,430 735,747 — 
Cincinnati, O. ........ 14,440,188 14,932,074 15,773,585 +9.2 +5.6 395,145 378,095 4} 
Cleveland, O. ......... 16,239,198 17,852,498 19,252,852 +18.6 +7.8 477,780 467,648 —2) 
Columbus, O. ......... gate te eee neal sand sari 327,622 — 315,781 —35 
Dewar hie nat 16,735,056 17,680,039 19,156,601 +14.5 +84 425,333 450,644 = fhy 
nena + ee as rs gcd 11,939,102 11,317,638 13,893,826 +16.4 + 22.8 376,894 344,134 —3? 
Beemer. COM, ..scccses 9,119,031 9,194,878 9,434,750 +3.5 + 2.6 244,765 234,170 —13 
Des Moines, Ia......... 5,727,806 5,687,839 5,835,963 +1.9 + 2.6 128,224 112,682 —19) 
Detroit, Mich. ........ 18,229,690 19,298,885 20,103,826 +10.3 + 4.2 536,760 522,146 —2) 
( eS ees) | CLS) )6—UC<“(i(‘i‘i OT  )|6|™C«~C wey ap 197,596 213,234 +74 
ge Tape see ee ee 6,193,390 6,611,076 8,321,254 +34.4 +25.9 186,326 199,990 41; 
Evansville, Ind. ...... 10,827,922 11,637,948 11,393,984 +5.2 —2.1 296,730 310,814 +41 
Fall River, Mass....... 2,905,631 3,096,453 3,108,817 +7.0 +0.4 76,893 63,084 —175 
Flint, Mich. ee 7,337,316 8,047,886 8,219,652 +12.0 + 2.1 215,026 195,510 —4) 
. Se Saree 9,488,717 10,392,269 10,604,035 +11.8 + 2.0 299,474 238,182 = —20; 
——- aa 1S eee 4,642,404 5,561,654 6,537,750. + 40.8 +17.6 161,875 174,618 +19 
Grand Rapids, Mich.... 7,741,936 8,427,986 9,435,028 +21.9 +11.9 227,990 242,004 +6) 
Greenville, S. C....... 5,369,780 5,398,349 6,057,779 +12.8 +12.2 178,822 178,931 +() 
Houston, Tex. 11,647,160 13,179,285 14,705,782 + 26.3 +11.6 321,244 351,036 +$) 
Indianapolis, Ind. . 14,576,290 15,983,654 16,711,945 +14.7 + 4.6 471,516 440,454 —{f 
Jacksonville, Fla. 6,967,716 7,433,524 7,979,062 +14.5 +7.3 176,568 178,472 +1) 
Jersey City, N. J....... 2,057,328 2,124,785 2,112,626 + 2.7 —0.6 60,305 66,492 +10 
Kansas City, Kans.... 1,985,907 2,233,595 2,415,118 + 21.6 +8.1 61,012 62,062 +11 
Knoxville, Tenn. ...... 7,912,412 8,738,695 9,519,790 + 20.3 +8.9 250,222 _ 262,388 +45 
Little Rock, Ark....... 8,224,874 8,378,823 8,471,335 + 3.0 +1.1 204,848 201,012 —l$ 
ton Auman, Cl. ...+5  svecer 21,668,422 22,779,206 or + 65.1 459,687 447,309 —?2i 
Lamm, BEAGE. ..cccc ress 8,941,842 9,084,068 8,839,784 —1.2 —2.7 206,360 166,628 —19 
Manchester, N. H...... 3,136,645 3,115,021 3,344,172 + 6.6 + 7.4 62,294 72,860 +16) 
Memphis, Tenn. ....... 9,923,060 10,117,524 10,843,856 +9.3 +7.2 306,488 ___ 289,590 —ii 
Milwaukee, Wis. ..... 11,846,886 13,742,727 15,984,999 +34.9 +16.3 367,643 473,032 +23 
Minneapolis. Minn. 12,698,897 13,461,894 13,225,455 + 4.1 —1.8 331,581 309,243 —] 
Moline-Rock Island 6,800,476 7,686,862 8,267,296 + 21.6 7.6 193,018 177,352 —s} 
Nashville, Tenn. ...... 7,246,374 7,183,512 7,269,108 +0.3 +1.2 190,722 165,646 =— 
New Bedford, Mass.... 2,783,931 2,958,906 3,000,914 +7.8 +1.4 70,714 55,608 —21 
New Haven, Conn...........- 8,222,914 8,462,880 oe +2.9 185,108 183,134 —1 
New Orleans, La....... 16,169,156 17,567,391 17,989,450 +11.3 2.4 491,066 489,601 —)} 
"New York, NWN. Y...... 52,662,012 58,732,891 59,243,149 +12.5 +0.9 1,719,614 1,497,117 —2s 
SEPOOuIee, MM. Beoscess 6,198,946 6,277,449 5,693,591 —8.2 —9.3 203,310 97,292 —52.! 
PUOTEGEE, VE. 65 bv cence 8,366,554 8,588,454 8,646,540 +3.3 +0.7 217,000 211,974 — 
Oakland, Cal. ......... 6,697,694 6,980,614 6,967,271 +4.0 a0. 8 191,664 183,805 and 
Oklahoma City, Okla... 9,379,811 10,005,615 11,118,114 +18.5 +11.1 248,458 261,352 +5 
4.3. i. ae ee eee 9,632,640 9,886,069 10,478,372 +8.8 + 6.0 257,985 226,660 —l2! 
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Pittsburgh, Pa. ....... 20,931,106 21,065,270 22,513,982 +7.6 +6.9 583,800 551,264 —i 
Portland, Ore. ........ 9,380,172 11,007,477 11,560,992 + 23.2 +-5.0 277,928 262,192 —j! 
Providence, R. [....... 12,109,589 12,192,668 12,574,124 + 3.8 + 3.1 $319,595 273,302 —l4 
Rem@ing, PQ. .......0% 8,693,674 8,596,964 9,827,824 +13.0 +14.3 236,502 226,170 —4: 
Richmond, Va. ....... 10,651,746 11,962,060 11,816,590 +10.9 —1.2 302,974 277,130 —t 
§Rochester, N. Y....... 15,853,415 16,590,214 15,772,139 —0.5 —4.9 466,724 356,019 = —2 
Sacramento, Cal. ..... 7,393,084 7,903,638 7,828,275 +5.9 —0.9 177,012 187,068 +) 
San Antonio, Tex...... 5,072,488 5,801,380 5,807,783 +14.5 + 0.1 138,012 110,483 —1$! 
San Diego, Cal........ 11,754,894 12,703,466 12,639,082 +7.5 —0.5 290,388 266,322 —i 
San Francisco, Cal.... 12,857,040 14,125,903 14,434,107 +12.3 + 2.2 427,217 385,894 =i 
Seattle, Wash. ....... 8,916,330 “8,910,298 9,194,434 +3.1 +3.2 202,398 197,652 il 
South Bend, Ind....... 7,447,179 8,017,365 8,441,252 +13.3 + 5.3 229,607 215,548 —t 
Spokane, Wash. ...... 5,981,766 6,563,703 6,960,982 +16.4 + 6.1 149,870 148,820 —)) 
St. Louis, Mo......... 15,238,185 16,394,445 17,326,785 +13.7 +5.7 453,050 415,350 —ii 
St. Paul, Minn........ 10,877,206 11,692,319 10,993,581 +1.1 —5.9 313,970 281,855 —lt 
Syracuse, N. Y......... 10,012,126 “10,779,647 10,669,402 +6.6 1.0 308,042 284,096 —i 
*Tacoma, Wash. ...... 4,658,484 5,667,355 5,546,389 +19, —2.1 120,260 136,234 +133 
OIRO, PUR. occ tscasis 5,290,544 5,104,537 », 498,938 + 3.9 4.7.7 140,070 145,138 +3. 
MN cet gals, Meee q@eenedesies,. § Le@csrmuacn oe ae 358,243 296,408 —1i3 
Toronto, Ont., Can..... 19,024,727 18,216,189 17,339,267 ——§,9 ow 524,737 444,142 —Ibi 
Jc Sis | hb See 3,863,286 ~3,566,500_ 3,827,845 io +7.3 92,736 104,790 = +13! 
3 Sa 7 re 8,265,654 9,045,621 8,753,027 +5.9 —3.2 200,200 212,786 +6 
Washington, D. C...... 30,621,352 33,650,022 33,309,022 +8.8 -1.0 904,829 726,631 = 
Worcester, Mass. 2. 10,436,029 10,763,154 11,077,915 + 6.2 + 2.9 273,189 288,428 +s 
Youngstown, ©. veces 1,086,000 8,168,969 8,089,063 +1.3 —0.9 196,920 162,456 —lii 
Oe een ae ee 806,653,299 887,290,618 920,058,082 4+-10.2 + 3.7 24,777,034 23,240,057 = 
t*New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 1937. 
§Journal and Sunday American discontinued June &, 1937 
*Daily Ledger discontinued June 238, 1937. 
— a _ COC +> ET —— —— 


2 Networks Available 


Weston W. Hill, formerly copy 
chief and account executive of Cecil, 
Warwick & Legler, Inc., New York, 
has joined Brooke, Smith & French, 
Inc., Detroit. Mr. Hill will head the 
promotion unit on the Hudson Motor 
Car Company account and assist on 
contact work. 


National Broadcasting Compal! 
has announced that WCKY, 2 
WSAI, Cincinnati, have become aval 
able to advertisers on either the Blu 
or Red network of NBC. WLW wi! 
continue as optional to either Red” 
Blue network advertisers, as a 8? 
stitute for WCKY or WSAI. 


—<—— 


| 
TORONTO 


MONTREAL 
WINNIPEG 
LONDON, Eng 


—————_ 


-“—— 
me ee ee ee ee ee ee ee ee ee ee 


@x\ SEND Mow FOR THIS 


nl 
aol 


PORCELAIN ENAMEL INSTITUTE | 
612 No. Michigan Ave., Chicago | 
Send me a copy of your free book on Por | 
celain Enameled Signs. | 

| 


swe se* 
ee ee 


Wuliacacenssekadiena area J 


Ha 
pape 
most 
agen 
surve 
toda} 
Hart 

A 
was 
piled 
adve 
come 
was 
rathe 
actué 

Eq 
place 
at th 
prefe 
that, 
meas 
stud) 
a me 

Ap 
agen 
wind 
surve 
here 
chan 
eren 
indo¢ 
movi 
slide 


As 
the | 
jorit: 
Unq 
this 
fact 
blott 
boun 
this 
partl 
partl 

Le 
prefe 
survi 
sona 
with 
lette 
card: 

Of 
out 
unde 
cost 
mucl 
upon 
getti 
pros) 
torne 
Serve 
says, 
valus 
prog! 

Th 
close 
com] 
the | 
land 
tors 
rate 
and 


Res 


op 
Get 

inter 
has ‘ 
I kn 
tor « 
Educ 
ratio 
terda 
porté 
Your 
edito 
apply 
is ji 


temp 
ence 

Yo 
Study 
judge 
True 
page 


pe 4 7 at ae A ee eos : ee . nd Gane Me EYE = ae a ohh a & eae he pd cual Bibs Sah Hag rete Se pet FE pee Bae . Prat pees as eis mS : oe = i CP got mee s - H voit Bite $f # ear, 
ae 
7a = a ee | | O 
a: j Ce ee - ——— 
ee i , 
7: Pe IN 
_ | : 
| Pe L 
, | 
| 
2 } } 
; | 
| 
i 
ea 
— 
Ps a eS. 
Me ee ped . i 
3 2 | 
ue ae 
a 
= | 
=f rs eae ie 
ae | 
eos cae ; | 
; ae j 
= é — : Pe 
2 a 
ee I 
A Fe ope . 
hs aaa ee 
ahs aM 
; : Yonon hg 
all - 
ne sg ) ee 
ons ale : i be | 
a Me Soe Ese te Sens ee n+ | 
A ee Qe | Re Ra) TT td 
ae gaits: pe — eS, en IL Se 
a OO adagaceat PSSASS Wessun eee ees So ir : 
‘ii Sa 1 Ree 
ag ae 
ie me ee a 
a Hill Joins B, S&F & 
a | 
See mk Fs q 
a ae | 
Meee 
ae | - Ne een ei 
Pace REGIN 
| GIBBONS KNOWS CANADA |e 
Sees VANCO" 
ve | | J. J. GIBBONS LIMITED - ADVERTISING AGENTS 4 
oo ee i te itn 
: dig Lis io 1 : Sical 
-. - ono WM INFORMATIVE BOOK | ame 
——. . rue 
ae | PO ANEE he 
eee | | ENP Gn? . my the 
. = me /.. re 
oe i ice a i WE Oe 
es, i ee ke _| oe ‘i Athi Neo | 
Gigs A Real yt \AR Beef" veeee 
ee.” | ae BA 
=e ’ 
ee qu : is pee wis te ie aS ae Re ee 8 we 6s es es 2 Sp ee were ee ak ce \ ay Bras ee - gt os en a epee. a RS Yeo 8 ae ee x tees saa § fGen Mies os " ee Be NS rai Wr 2 ee a ve ig 8 ae "i A * Re We ae BA re A f his 


937 


I 


eh ee 


= 


November 22, 1937 


ADVERTISING AGE 


. 


43 


INSURANCE MEN 
LIST CHOICES 
FOR PROMOTION 


Hartford, Conn., Nov. 17.—News- 
papers and direct mail comprise the 
most effective media for insurance 
agency advertising, according to a 
survey of agency opinion released 
today by the National Fire Group of 
Hartford. 

A total of 2,958 questionnaires 
was included in this survey, com- 
piled by Jarvis Wolverton Mason, 
advertising manager of the Hartford 
companies. He emphasized that this 
was a study of agents’ opinions, 
rather than a statistical analysis of 
actual pulling power. 

Equal percentages of the agents 
placed newspapers and direct mail 
at the top of the list in advertising 
preference. The survey points out 
that, with the value of advertising 
measured by cost per reader, careful 
study is necessary before choosing 
a medium. 

Approximately one-third of the 
agents expressed a preference for 
window display advertising. The 
survey emphasized the importance 
here of careful design and frequent 
changes in the displays. Other pref- 
erences in the order named were 
indoor displays, novelties, posters, 
movie shorts, local radio, movie 
slides and booths at fairs and shows. 


Blotters in High Favor 


Asked their preference regarding 
the type of mail advertising, a ma- 
jority of the agents favored blotters. 
Unquestionably, the survey says, 
this strong conviction is due to the 
fact that many agents have used 
blotters for years and results were 
bound to accrue. Effectiveness of 
this type of copy, it adds, is dulled 
partly because of its wide use and 
partly because of lack of originality. 

Leaflets with letters came next in 
preference. These, according to the 
survey, are frequently too imper- 
sonal and too technical. Leaflets 
with bills, circulars, policy stickers, 
letters without enclosures and post 
cards were next in the order named. 

Of postcards, the survey points 
out that many agents apparently 
underestimated the value of this low 
cost method. It emphasizes that 
much agency advertising is based 
upon a “catastrophe appeal,” or 
getting a compelling message to 
prospects immediately after a fire, 
tornado or hail storm. Post cards 
serve well in these instances, it 
says, and may also perform as a 
valuable adjunct to a _ continuing 
program of mail advertising. 

The analysis on competition dis- 
closes that direct writing mutual 
companies most seriously affected 
the agents’ fire, allied auto and in- 
land business. Other chief competi- 
tors listed were agency mutuals, cut- 
rate stock companies and reciprocals 
and exchanges. 


Research Authority 
Finds True Story 
Book “Important” 


“True Story’s new book, ‘How to 
Get People Excited,’ is particularly 
interesting because nothing like it 
has ever been done before so far as 
[ know,” said Alfred T. Falk, Direc- 
tor of the Bureau of Research and 
Education of the Advertising Fede- 
ration of America, in New York yes- 
terday. “This is an original and im- 
portant contribution to advertising. 
Your basic conception of analyzing 
editorial values with the object of 
applying them to advertising writing 
1S _ naturally important intrin- 
Sically.” 

“How to Get People Excited” is 
the human interest textbook in which 
True Story’s editors, having achieved 
the largest voluntary readership in 
the history of the printed word, at- 
tempt to translate editorial experi- 
ence into advertising technique. 

You can have a copy of this new 
Study if it is part of your job to 
judge or prepare advertising. Read 
True Story’s advertisement on this 
page for more detailed information. 
(Advertisement) 


NBC Adds KTSM 

Station KTSM, owned by Tri-State 
Broadcasting Company, El Paso, 
Tex., will become a member of the 
National Broadcasting Company Pa- 
cific supplementary group, available 
to either the NBC Blue or Red net- 
works about April 1, 1938. KTSM 
operates on 1310 kilocycles, with day 
power of 250 watts and night power 
of 100 watts. Application is now 
pending to change the frequency to 
1350 kilocycles and increase power to 
500 watts fulltime. 


Boost CFAC Power 


Station CFAC, owned by the Cal- 
gary Daily Herald, has received per- 
mission to increase its power to 1,000 
watts. The Herald issued a 16-page 


Better Design 
Offsets Higher 


Product Costs 


New York, Nov. 17.—Citing the 
rise of product costs at a time when 
labor costs also have greatly in- 
creased, a survey by Product Engi- 
neering, released today, pointed to 
the conclusion that a greater utiliza- 
tion of design engineering by manu- 
facturers is necessary to maintain a 
“buying” price level. 

Stating that “if markets are not to 
dry up because of buying resistance 


cated that a new analysis of every 
part of a given product “to de- 
termine the need for it’ may lead 
to savings without affecting quality. 
In fact, it was asserted, often more 
expensive materials are found neces- 
sary and controls or other features 
added. 

Pointing to a trend away from the 
use of cheaper, plain materials and 
to a more extensive use of alloys 
and the costlier metals, the survey 
asserted that manufacturers in the 
swim are adding quality in design to 
quality of materials and construc- 
tion, with the finished product still 
achieved economically. 

It was reported that 59 per cent of 
the 506 manufacturers of machinery 


new designs and that 43 per cent of 
them intended to augment their engi- 
neering design activities during the 
coming year. 


“Better English” Bows 


A new grammatical magazine, Bet- 
ter English in Speech and Writing, 
has appeared with the December is- 
sue. Headquarters are at 152 W. 42d 
street, New York. Announcements of 
the magazine are being carried in 
newspapers in key cities and in sev- 
eral scholastic and teachers’ maga- 
zines. 


Revere Advanced 


Tom Revere, head of the radio de- 
partment, has been named vice-presi- 


supplement’ to 
change. 


commemorate the|S8ome way must be found to offset 
higher labor costs,” the study indi- 


and metal products included in the 
survey were in process of developing | York. 


dent of Benton & Bowles, Inc., New 


WHAT EXCITES 


TRE STORY MAGAZINE which has come 
to be known in advertising circles as a source 
of authentic economic information on Wage 
Earners, has recently begun to report some of 
its sociological data on this important market. 


First step has been the publication of a new 
book “How To Get People Excited”, which has 
already been requested by more than 2500 
advertising men. This book, which is described 
as a human interest text book, presents 60 
psychological plot situations that have appeared 
in TrueStory’s Home Problems Forum in the past 
five years and ranks them in theorder of the total 
mail responses each pulled. Used thoughtfully, 
it may well prove to be an answer to the adver- 
tising executive's prayer for a dependable guide 
to advertising reactions of the mass mind. The 
coupon at the right brings it without obligation. 


That True Story’s editors have a successful 
formula for selling mass audiences is openly 
acknowledged among advertising men. Proof of 
its reader influence lies in True Story’s consis- 
tently great record of newsstand sales. (Approx- 
imately 2,000,000 per issue). The three and a 
half million dollars in nickels and dimes that 
True Story readers pass over the nation’s news- 
stands in the course of a year (True Story sells 
at 15c a copy, a price at least 50% higher than 
nine of the eleven major women’s and monthly 
magazines) is apt demonstration of the intensity 
of this audience interest. 


Perhaps the most remarkable characteristic 
of this Wage Earner family magazine is the cor- 
responding avidity with which its readers read 
both True Story’s editorial content and adver- 
tising pages. Daniel Starch Associates, promi- 


think it was? 


nent research organization, which for the past 
four years has been making media effectiveness 
studies among major magazines, each year has 
reported that True Story had enjoyed the best 
readership, from an advertising standpoint, of 
any of the magazines checked. 


Elsewhere on this page are six simple human 
interest appeals. These problems are not theo- 
retical. They are not the fiction of an editor's 
brain. Each of them stems from mass experience. 
Each was written from real life by a True Story 
reader. (That all True Story editorial material 
emanates from actual experience is consistent 
with the regular editorial policy of the magazine). 


True Story urges you to try your judgment 
of the reactions of the mass mind by ranking 
these problems according to your estimate of 
their excitement value. But whether you rank 
them or not, True Story will send you, or anyone 
else interested in advertising and marketing, 
this human interest text book “How To Get 
People Excited”’ if you fill in the coupon (right). 
The book contains the correct rankings for these 
six problems and the 54 others which have 
appeared in True Story Magazine in the past 
five years. 


Meanwhile True Story, the only major maga- 
zine concentrating its circulation among Wage 
Earner families, continues to supply the business 
world with a continuous flow of information 
about che most important consumer classifica- 
tion today — Wage Earners. If youareinterested 
in any phase of this vast buying market, whether 
it be economic or sociological, True Story maga- 
zine’s researchdepartment will gladly makeavail- 
able to you any pertinent data it may possess. 


PEOPLE? true story PROBES THE WAGE EARNER CONSCIOUSNESS 


Which of these two True Story characters do you think aroused most interest in the minds 
of True Story’s 2,300,000 families? Both excited a large volume of reader mail. (In the 
course of a year’s time True Story receives a quarter of a million letters—more than the 
total circulation of many big magazines, i.e. Fortune, Atlantic, News Week, New Yorker, 
etc.). The mai! response aroused by the predicaments of both these characters was high, 
but one problem brought a much greater response than the other. Which do you 


The purse-snatching step-son (left) whose mother died when he was two and who is now 


making his step-mother’s life miserable with his meanness and impudence. 


Or the husband who sulks (below) at every fancied aggrievement and whose young 
wife is distracted because of the unhappiness his sullen temperament is causing. 


In the Order of Their Reader Interest, How Would You 
Rank These Appeals? Advertising as well as editorial 
material must appeal to the popular imagination in order 
to sell. In some of these editorial appeals the plus quality 
was present to a greater extent than in others—yet any 
one of them might have been YOUR ADVERTISING! 


Warren has a son, age 7, by a previous marriage when he 

marries Gertrude. The boy's mother died when he was two, 
and until this second marriage he had really had no care at all. 
Gertrude has been patient and tolerant but the child is mean, 
impudent and steals from her purse. Gertrude wants to send him 
to his grandmother who loves him. Warren says he must C] 
stay with them—he insists that the boy is her responsibility. 


2 Before their marriage Helen and Marvin were friends as 
, well as sweethearts. Shortly after, Marvin begins to show 
traits she never thought he had. At any disagreement he sulks. 
Will not eat at home for days, or try to come to some agreement. 
Helen is desperate because of the unhappiness in her home. 
Marvin says he needs solitude when hurt. Sees no reason why 
Helen should be distressed but that she should be made to C) 
realize the fact when she hurts him. 


3 George has been brought up by his qoremt, with the expec- 

tation that he would go to college. Now his father feels he 
ought to f° to work. His father is willing to support him for two 
years while he is looking for a job—but thinks college unneces- 
sary. His mother feels it a crime to deprive the boy of his educa- 
tion, in view of the fact that he is a fine student and has won C] 
a scholarship. 


4 Due to their present economic situation, Sarah wants to 

postpone pevieg a child, while her husband Ken sees no 
reason for waiting. He feels that things will come out all right in 
the end in spite of the added expense. They love each other Cl 
but the difference of opinion has almost caused them to part. 


5 Harvey was shocked to learn that his wife Sue had had an 
y illegitimate child prior to their marriage. They have two 
children of their own. Sue wants to adopt the boy. Harvey wants 
him sent to an orphanage. Fears he may be a bad influence on his 
own children—furthermore, he says he could not stand the C] 
sight of him. 


Gq Bob, anxious to maintain a big front, is living on credit 

and getting himself more and more in debt. His wife, Helen, 
led to believe that he was wealthy, now wants him to return 
things, move into a small house and live within his income, as 
she ~Y a baby, and would like to make a new start free from 
debt. Bob says he must splurge in order to help his busi- a 
ness. 


Put YOUR Selections On This Score Card. Mai! it... Win, lose or draw, 


wld get the correct ranking, by return mail, in True Story's new 
uman Interest Textbook entitled: “‘How to Get People Excited.” 


TRUE STORY, 122 EAST 42nd ST., NEW YORK, N. Y. 


It is understood that my personal guess will be kept confiden- 
tial, but that the summarized guesses of all your respondents 
will be sent to me when these summaries are completed. 

Please send your book “How To Get People Excited” with 
the right ranking for these and $4 other ap $ to: 


Name 


Company ___ 
Address 


City iin ____ State 
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BROAD DIESEL 
EXPANSION I$ 
MAPPED BY G-M 


(Continued from Page 1) 


was named to head public relations 
and advertising of Electro-Motive and 
Winton. 

Have Three Plants 


Ultimately under Mr. Evans’ di- 
rection will be four subsidiaries of 
General Motors, including Electro- 
Motive and Winton, the new Diesel 
Engine Division which is now being 
constructed at Detroit, and the Alli- 


son Engineering Corporation, Indian- 
apolis, which, however, is interested 
in production of aviation equipment. 
After the first of the year, there will 
be three factories for the manufac- 
ture of diesel engines rather than 
the single plant, Winton, in Cleve- 
land. The new diesel manufacturing 
plants, besides Winton, will be the 
diesel plant at Detroit and an addi- 
tion which will be built to the loco- 
motive plant at La Grange. 

In Detroit a wide variety of diesels 
will be manufactured, including units 
of one to six cylinder, and from 10 
to 160 horsepower. These will serve 
in virtually all fields—marine, sta- 
tionary and commercial vehicles. It 
is primarily around these Diesels not 
yet in production, it was learned, 
that an ultimate full-fledged national 
advertising program will be built. 
A distribution system will of neces- 
sity have to be set up. The corpora- 
tion has not yet revealed plans for 
sales outlets. 

In recent years and even months 
diesels have grown to serve a wide 
variety of uses. Their operating 
cost is considerably lower than those 
of gasoline engines, although this is 
counterbalanced somewhat by the 
necessity for ultra-skilled overhaul- 
ing and repairs when such are neces- 
sary. But because of lower operating 
expense they are being used more 
and more extensively on farms, in 
contracting, lumbering, marine and 
other fields. With the facilities Gen- 
eral Motors will have for manufac- 
ture of diesels after the first of the 
year, indications are that a deter- 
mined drive for sales will be made 
into all these fields and many others. 


Name Reincke-Ellis 


The National College of Education, 
Evanston, Ill., has appointed Reincke- 
Ellis-Younggreen & Finn, Inc., Chi- 
cago, as advertising counsel. A wide 
list of national publications as well 
as teachers’ magazines will be used. 


Start Co-op Laundry 


As the result of a strike of laun- 
dry workers in Cincinnati, a co-opera- 
tive laundry plant has been launched 
by members of the Laundry Work- 
ers’ Union and the Laundry Drivers’ 
Union. 


well over a half-million net 


tising rates go up. But canny 


real bargain in people ...the 


In July we set our circulation guarantee at 400,000 copies 
weekly. We are delivering an average of over 460,000 net 
paid, excluding all arrears. e Next New Year’s Day the guar- 


antee jumps to 450,000, and it looks as if we'll be delivering 
bells ring out on the first day of 1938, Literary Digest adver- 
Digest’s present rate right through the first six months of 
next year by the simple expedient of buying and using space 


in one or more of the remaining issues of 1937. e Here's a 


buy good things to eat and use, and pay their bills promptly. 


paid every week. e When the 


advertisers may enjoy Literary 


kind of people who live well. 


The Literary Digest—233 Fourth A 


Building, Atlanta e 710 Stephenson 


Blvd., Chicago e 29 East de la Guerra, Santa Barbara, Calif. ¢ Walton 


venue, New York e 180 No. Michigan 


Building, Detroit. 
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The rates for this department are 

“Help Wanted,” 
“Representatives Available,” 30 cents 
cash with order. 
$4.75 per inch. Write for descriptive 
insertions. 


“Positions Wanted,” 


as follows: 


“Representatives Wanted,” and 


a line, minimum charge $1. Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


folder describing discounts for term 


REPRESENTATIVES AVAILABLE 


Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y. 


Established publishers rep. can handle 
one more trade or class paper in Chi- 
cago and Mid West territory. 

Box 1278, ADVERTISING AGE, Chgo. 


TO RENT 


Priv. Office—comp. service in de luxe 
suite popular loop bldg., Chicago. Ideal 
for congenial representative in lines 
related to Adv., Printing, Lithography. 
Phone STAte 5027 or write 

Box 1271, ADVERTISING AGE, Chgo. 


MISCELLANEOUS 


SALES LETTERS 
Your letterhead complete with printed 
matter, illustration, text, signature 
and all, reproduced by newest process 
all in one operation!! Costly type- 
setting and cuts unnecessary! 

300 COPIES (8%x11”) $2.50 

Additional hundred copies only 25c. 
All sizes supplied. Send for samples. 
Laurel Process, 480 Canal St., f 


N. Y. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


7. 


Swedish Co-op 
Chief Frowns 


on Time Sales 


Medford, Mass., Nov. 17.—Instal- 
ment buying is looked upon with 
extreme disfavor in Sweden, Anders 
Hedburg, executive of the Co-opera- 
tive Union of Sweden, declared here 
today in an address at Tufts College. 
Terming it an “American madness,” 
he said that his government had 
established a special department to 
fight time sales, and expressed the 
belief instalment buying was largely 
responsible for the boom of 1929 and 
for the debacle which followed. 

International amicability and a 
lessening of overhead costs were set 


forth by Mr. Hedburg as _ possible 
results of international co-opera- 
tives. To gain the latter, however, 


he said that there must be a certain 
economic pressure. This, he added, 
is not felt as strongly in Sweden 
as here. 


Termed Social Laboratory 


“The international co-operative 
movement,” he declared, ‘‘can serve 
as a sort of social laboratory. In 
Sweden, we allow the international 
trusts to dump merchandise in for 
a period, but we maintain our rea- 
sonable prices.” 

Mr. Hedburg also said that co-op- 
eratives were not opposed to adver- 
tising. “We believe in advertising,” 
he pointed out, emphasizing that he 
meant “efficient advertising and not 
just spending money.” 


PROPOSE AMALGAMATION 
OF N. Y. CO-OPERATIVES 


General Electric 
Advances Parnell 


F. A. Parnell, formerly advertising 
manager of the construction material 
sales division of General Electric 
Company, Bridgeport, Conn., has 
been appointed sales manager of the 
conduit and wire sales section. He 
is succeeded by H. E. Merrill, of the 
construction material advertising 
section. 

F. C. Dazley, formerly accessory 
equipment specialist in the appliance 
and merchandise department, has 
been named sales manager of the ac- 
cessory equipment division. 


Would Restrict Sunday 


Commercials in Canada 


The Board of Governors of the 
Canadian Broadcasting Corporation 
has been asked by the Lord’s Day 
Alliance and the Ligue du Dimanche 
(Sunday League) that Sunday radio 
advertising be restricted to bare men- 
tion of the sponsor. 

A ban was also urged on commer- 
cial sports programs and broadcasts 
of professional sports. 


Three to Oswald 


Oswald Advertising Agency, Inc., 
Philadelphia, has been named to di- 
rect the advertising of Star Equip- 
ment Corporation, B!oomfield, N. J., 
manufacturer of dry -cleaning ma- 
chines; the fur storage division of 
Merchants Chemical Company, New 
York, manufacturer of Malium gas 
and Merco fumigating vaults, and Re- 
liable Machine Works, New York, 
maker of fur cleaning machinery and 
fur hanging equipment. 


Huddle Advanced 


W. T. Huddle, assistant advertis- 
ing manager, has been appointed ad- 
vertising manager of Detroit Steel 
Products Company, succeeding the 
late Arthur T. Hugg. Mr. Huddle 


New York, Nov. 17.—Following the 
example of co-operatives in large | 
European cities which have increased | 
their efficiency through amalgama- | 
tion into a single city-wide organiza- | 
tion, representatives of New York co- | 
operatives this week took a prelimi- 
nary step which may lead to amalga- 
mation of all co-operatives in this 
city. 

Doing an annual volume of busi- 
ness estimated at $1,486,000, there 
are now 15 co-operative groceries, 11 
eating places, two laundries, four | 
milk routes, one garage, four hous- | 
ing projects, and a power plant. 

Action came after members of the 
boards of directors of New York’s | 
co-operatives were called into a spe- | 
cial session by the Eastern Co-opera- | 
tive League, to discuss problems of 
urban organization with Anders Hed- | 
berg, representative of the Co-opera- 
tive Union of Sweden. 


Y&R Gets Metropolitan 


Metropolitan Life Insurance Com- 
pany, New York, has_ appointed 
Young & Rubicam, Inc., New York, to 
/handle its national advertising. Its | 
“welfare” campaign will continue to | 
|be handled by Hawley Advertising 
'Company, Inc., New York. 


| 


was Mr. Hugg’s assistant for 16 years. 


It’s a Scoop! 


AMENDMENT TO 
FOOD AND DRUG 
ACT IS SOUGHT 


(Continued from Page 1) 
public interest, but is an uNwarrapr. 
able waste of taxpayers’ money. 

In one current case in El Pago 
Tex., jelly products shipped in jp 
terstate commerce were seized by the 
food and drug authorities as mis 
branded and adulterated. The map. 
ufacturer appeared in court with , 
blanket denial of the allegations 
chief of which was that his jellic 
contained less than the specified 5) 
parts of fruit juice to 50 parts of 
sugar, and that they also containg 
added water and sugar which was 
jelled or set by use of pectin. 

Both commercial and governmen 
chemists found that the product cop. 
tained only 18 parts of fruit juice to 
50 parts of sugar. But the manufac. 
turer and his aids stoutly contended 
that they always used 50 parts of 
fruit juice to 50 parts of sugar, and 
that they never used pectin. His own 
chemist testified that in his opinion 
the standard formula was followed, 
but added that no chemist could tel 
with accuracy how much fruit juice 
has been used in any jelly. 


Defendant Discharged 


The court, perhaps perplexed by 
these conflicting opinions of experts 
finally fell back on the act itself 
which, it said, failed to establis 
standards, even though it authorized 
the Secretary of Agriculture to pro- 
mulgate them at his peril. The de 
fendant was discharged. 

Officials of the Food and Drug Ad 
ministration said that so many con 
ditions affect the outcome of an) 
given case that the two new ones are 
not particularly significant, even 
though emphasizing the weakness of 
the food and drug act. With more 
and different lawyers and 


another § 


court an exactly opposite decision 
might have been the result. 

On the other hand, many manufa 
turers who have run afoul of the ad 
ministration believe that it leans 
backward in its interpretation ané 
that the seizure powers of the act 
have been abused. 


Mailing Service 


Multigraphed letters filled-in equal 
to individually typewritten ones.’ 
ADDRESSING: MIMEOG RAPHING 
THE LETTER SHOP, Inc. 


44° So. Dearborn St., Wabash, 8655 
CHICAGO 


DISPLAYS 
Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 
eee . 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


this new and better kind 
of Photostat 


You bet ATLASTATS are news! They step-up the looks of layouts a good 


100%. 


Because this new ATLAS creation does what even the best of 


regular photostats can't do—reproduces more snap—records ALL tone 


values: blacks, grays, pure whites. 


LAS ey; 


‘ce Well worth it 
7/ GOO D . ' 
PHOTOSTATS graphs. You 
QUICK 
FRANKLIN 3410 


Made on either Matte or Glossy 


paper, ATLASTATS cost but a few pennies more. 


for they stand out like real photo- 
be the judge. Call or write for 


comparative samples today. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations e 


All Phones FRAnklin 3470 
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—— a Lloyd D. Herrold, professor of ad- | 
N WwW Standard C HEADS DEPARTMENT LOOMIS POSTER vertising, Northwestern University; 
e J. Kenneth Laird, vice-president, 
G ntee of Weco Products Company. 
uara Chester H. Lang, publicity direc- 
. Ad t da tor, General Electric Company, and 
] Tires op e chairman, Advertising Federation of 
America; J. L. Moloney, advertising : 
| O.. Nov. 18.—In an attempt OF ADVERTISING ADJUDGED BEST manager, Frankfort Distilleries, Inc.; oe 
Akron, O., - 18.— : ; 3 
vandardize tire guarantee prac- S. D. Roberts, advertising manager 
| oo Carnation Company; Maurice Sand- 
tices of manufacturers, independent — ers, chairman, Lithographers Na- 
dealers and mass renegpcneny ot =o 0 td Art Sh l nched (Continued from Page 2) tional Association; Mark Seelen, 
ing tire manufacturers have adopte uidoor OW Lal a ' i ing | Western art director, Outdoor Ad- 
w form of life-time tire guaran- Edwards & Deutsch Lithographing “4 ~y ptr 
¢ ne ’ i F , . ’ ; i ™ 
om nti to replace the old standard war- with Rousing Meeting Company. vertising, aes P pener bp 
a ty of the Rubber Manufacturers “A Big School for Little Boys,” for|@ger, advertising department, e 
bare ciation, The new guarantees are Page Military Academy; artist,| Petroleum Corporation; George F. 
~ a the santas of certificates Chicago, Nov. 18.—Harrison K. Mc Arnold Armitage; agency, Foster & itn rage Foy — 
: m te ; ago, Nov. 16.— _ eat, Mhabinmedatirs ; -Busch, Inc., ; effer. 
bo They guarantee the tires to be|Gann, president, McCann-Erickson, — hong _— a" , ser-Busc nc., an r. Scha 
hed free from defects in workmanship|tnce. New York agency, today out- So Creamy,” for Snowdrift an 
? aterial without limit as to time | jjnea j Wesson Oil and Snowdrift Sales} Test for Honor Brand 
th and material without Him lined in three simple sentences the be ie 
dl los i tisfact Company; artist, Rene Clarke; A test newspaper campaign for 
or mileage, and to give satisfactory |results which follow advertising Mig 
ne ervice under normal conditions properly used, with an implied chal agency, Calkins & Holden, lithog-|Honor Brand Frosted Foods Corpo- 
J li § 8 bad ’ y P ry y 
ne Tire manufacturers who have! jenge to disbelievers in the American me. mage eh ae National een bee — — 
8 of [JB adopted the new life-time guarantee | competitive system. Biscuit Company; artist, George |several months, Earl B. Thomas, who 
rined include United oe ~~, a The occasion was the opening of Brehm: agency, McCann-Erickson, handles the account for N. W. Ayer 
ms any @ i iated lines; the i hibit of outdoor . - ; : & Son, Inc., New York, has an- 
Was pany and its afliiia the eighth annual ex o ae ee oe oe d to | Inc.; lithographer, Rusling-Wood. , , , 
2 i ompany and its} advertisi hi _—o oe See eee cane 4 nounced. Radio t city is also 
B. r. a ae poe MP ie advertising art, which eee head a special women's department, W atch the Fords Go By,” for Ford ee He dio in tha ty 
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Barnum for adapting the picture 
technique effectively in the early 
days of circus advertising. His big- 
ger and better shows also created 


Get Set . 


..GO! 


problems for the artist, who had lit- 
tle difficulty as long as the one-ring 
circus held forth, but ran into some- 
thing called perspective when Bar- 
num devised the two-ring, and later, 
the three-ring affair. 


Wouldn’t you like to “dip in”... to “go after”... 
and “take” your full share of the millions of dollars 
of business Radio is bringing every day. 

Radio has sold so many things successfully in the 
Southwest. A Radio campaign on KTAT will sell 
your merchandise, product, or service. 


Churches Change Policy 


Mr. McCann, too, referred to use 
of outdoor advertising by the church, 
| perhaps giving a clue to the decline 
in attendance at these institutions. 
Thirty years ago, he said, churches 
were the chief users of outdoor ad- 
vertising in winter, at least in New 
York, and when they abandoned use 
of the medium for the summer 
months, when they were closed, many 
QO. bargains were available to astute ad- 
vertisers. 

G. Ray Schaeffer, publicity direc- 


Now’s the time to start, with a heavy volume of 
Winter business in view. 

And, KTAT is the Station to use to cover the 
RICH FORT WORTH MARKET completely 


and economically. 


TARRANT RADIO STATION 


tor of Marshall Field & Co., who 
oo. acted as chairman of the outdoor 
xy ¢ 1 * v4 2 45 awards jury, also offered a warning BROADCASTING CO. 
of ° ser" oo so SPs. note on style. Women’s belief in Studies end OlRees ta the : 
Y Soe Cc et > We poster advertising, he said, is likely binted Senn 
4 % avo & a to depend on whether or not the 
2 o z <a styles depicted there are authentic, FORT WORTH, TEXAS 
e and advertisers should la reat - 
FAITHORN CORPORATION , _— 


RAYMOND E. BUCK 
President eneral Manager 


stress on proper styling. 


Ad-Setters - Engravers - Printers 


504 Sherman St.,Chicago * Phone WAB | s 20 


Account to Eshleman 
Smith, Kline & French, Philadel- 
phia, pharmaceutics, has appointed 
Benjamin Eshleman Company, Phila- 

delphia, to direct its advertising. 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit Chicago 
San Francisco Los Angeles Atlanta 
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ANNOUNCEMENT 


URING the past several 

years, our experience with 
RETAILING-HOME FURNISH- 
INGS and RETAILING-EXECU- 
TIVE has demonstrated that the 
payment of agency commission 
has been helpful to agencies, to 


advertisers, and to ourselves. 


It has been suggested to us, both 
by agencies and advertisers, that 
a uniform policy of agency com- 
mission be adopted for all Fair- 
child Publications. Further, a 
study of our records for the past 
year shows an increasing volume 
of business being placed through 
advertising agencies in all our 


publications. 


Consequently, beginning Decem- 
ber 1, 1937, WOMEN’S WEAR 
DAILY, DAILY NEWS RECORD 
and MEN’S WEAR will pay 15 


per cent agency commission to 
accredited advertising agencies, 
under new rate cards effective 
that day. These new rate cards, 
which are now available, carry 
increased rates to include agency 


commission. 


Advertisers at present under con- 


tract will have the option— 


1. Of completing their current 
contract on the rate card now 


in effect, or 


2. Of transferring the remainder 
of their current contract to one 


based on the new rate card. 


Advertisers under contract have 
the option of renewing their con- 
tracts to continue in force on the 
same basis until December 1, 1938, 


and thereafter on the new basis. 


FAIRCHILD PUBLICATIONS 


Daily News Record 


Retailing —Home Furnishings 


Women’s Wear Daily Men’s Wear 


Retailing — Executive 


8 EAST 13th STREET, NEW YORK, N. Y. 
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PHOTOGRAPHIC 
REVIEW OF 


sens 


——. 


THE WEEK 


ILLUSTRATES OLD ADJECTIVE 


Carnation Company highlights this effective illustration in new magazine copy 
with headline tying in the long-used "contented" theme. 


SECOND PRIZE WINNER IN OUTDOOR ADVERTISING CONTEST 


LIFE LENGTHENER 


CANADIAN CLUB Highball 
TEN HIGH Highball _ 


Hiram Walker's new taproom menu dis- 
play takes easily erasable crayon, insur- 
ing longer than ordinary life. 


CAKE IN COLORS 


This Koppers coke float, packed with comic action, took first prize in an industrial 
parade sponsored by Philadelphia business men's associations. Knocking out 
"Old Man Winter” was the theme. 


PHOTOGRAPHS ADD APPETITE APPEAL 


th : +N Ags & 


Q Delicious Holiday Cake 


WARDS 


A full color painting gives savory appeal ; 
to this new Ward Baking Company pos- 
ter, lithographed by American Colortype Color photographs add effective appetite appeal to packages of John Morrell & 
Company. Co., Ottumwa, la. Stadler oe raphing Company, isiae, prepared the 

illustrations. 


HEAD TENTH DISTRICT OF AFA 


Judges in the 8th annual outdoor advertising art exhibit chose this Ford Motor Company poster for second prize. Howard 
Scott was the artist, McCann-Erickson, Inc., the agency, with the poster produced by McCandlish Lithographing Company. 


LEADERS AT AFA DISTRICT CONCLAVE 


This interesting foursome at the Advertising Federation of America, Tenth District 
conclave in San Antonio includes Roy James (left), San Antonio Advertising 
Club president; William Brockhausen, San Antonio outdoor executive; Neal 
arrett, immediate past-governor of the district and manager of Station KOMA, 
Oklahoma City, and George M. Slocum, Automotive Daily News publisher and 
President of the AFA, who led the list of prominent speakers on the broad 
conference program. 


These new officers were chosen at the Tenth District conference of the Advertising 

Federation of America in San Antonio: Robert W. Dundas (left), Foley Brothers 

Company Department Store, Houston, secretary; Charles C. Johnson, Jr., Staf- i 

ford-Lowden Company, Fort Worth, second lieutenant governor; Mike Murphy, 

Krupp & Tuffly, Houston, governor, and L. L. Swartzkopf, A. B. Frank Company, 
San Antonio, first lieutenant governor. (Story on Page 38.) 


WINS THIRD AWARD IN OUTDOOR ADVERTISING CONTEST : 


ote” 


RICE KRISPIE 


This Kellogg Company painted bulletin won third award in the 8th annual outdoor advertising art exhibit. The artist was 
Andrew Loomis, with N. W. Ayer & Son the agency. (Story on Page 2.) 
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AVERAGE NET PAID TOTAL DAILY TRIBUNE CIRCULATION DURING THE MONTH OF OCTOBER, 1937 


CITY AND SUBURBAN GAIN—32,855 
TOTAL GAIN—40,157 


Chicago Tribune total net paid daily circulation 
during the month of October, 1937, averaged 862,335. 
This was an all-time high for October total daily 
circulation. 

City and suburban daily circulation averaged 
699,710. This was an all-time high for any month in 
history. 

October total daily circulation was up 40,157 over 
October of last year. City and suburban daily circulation 
was up 32,855. 

Day after day the Tribune penetrates deeper into 
Chicago’s family and civic life. Why? The reason is 
that the Tribune fulfills the fundamental purposes of the 
newspaper. 

Tribune readers are kept fully informed of all signif- 
icant happenings throughout the world. 

At huge and steadily increasing cost, the Tribune 
prints the facts so that readers may be armed with knowl- 


edge of events which affect their interests or welfare. 


Unexcelled features and departments provide greatly 
varied and specialized information and entertainment. 


An unequaled record of campaigns waged and won 
inspires confidence in the soundness of Tribune editorials. 


Further, readers are provided with a _ well-printed 
newspaper. The Tribune spares no expense in improving 
paper, inks, typefaces and engravings—all the elements 
which make it highly readable and attractive. 


These new gains in circulation are a further bonus to 
advertisers. They give additional power to advertising 
at no increase in rates. 


Advertising pays out best in the newspaper which 
best serves the reader. As the newspaper which has been 


_ most successful in selling its own product, the Tribune is 


best qualified to help advertisers increase their sales in the 
Chicago market. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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